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MESSAGE FROM THE CHAIRMAN AND THE CEO
MESSAGE FROM THE CHAIRMAN

2023 has been a year marked by new projects and significant achievements for Stellantis. Our mission to provide
clean, safe, and affordable freedom of mobility to all has never been more important, and the resilience of our colleagues,
under the leadership of Carlos Tavares, has made the difference.

The story of Stellantis is one of boldness and progress, of always moving forward. We set the course, allocated
resources, and strengthened our capabilities in the communities where we are present. This has allowed our 14 American,
British, French, German, and Italian iconic brands to continue creating products that customers love and enjoy, while leading
the industry in terms of margins and staying on our path toward achieving carbon neutrality by 2038.

I would like to share the momentum across the entire organization in reaching our carbon neutrality ambition. This
year, many teams worked internally and with external partners to develop the most efficient and effective solutions to deliver
on our commitments. We will continue to execute our decarbonization strategy to protect our Company, our employees, and
generations to come.

As part of wider society, Stellantis Foundation, through its philanthropic activities, partnered with CERN to
inaugurate the Science Gateway in Geneva, a new emblematic center for science education and outreach. This initiative will
allow students and families from around the world to understand the importance of scientific research and its applications,
joining education programs that spark innovation and excellence.

Simultaneously, we continued to champion access and opportunity by supporting talent wherever it resides. In 2023,
the Stellantis Student Awards concluded its second global program, celebrating more than 600 family members of Stellantis
employees for their dedication to learning.

Embracing the diversity of backgrounds and perspectives we will continue to improve Stellantis, as we believe in the
value of the dynamic engagement that happens when different ideas collide. The future is full of possibilities, and we are

committed to offer the best mobility solutions within the industry. I’m sure that, thanks to the leadership team and to the
support of our stakeholders, Stellantis is aiming for a sustainable tomorrow as a great company to work for.

February 22, 2024

/s/
John Elkann

Chairman



MESSAGE FROM THE CEO

I often use the phrase “actions speak louder than words” and in 2023 we doubled down on this mantra. We again
demonstrated our ability to execute, to innovate and to transform into a sustainable mobility tech company ready to beat the
odds and live its purpose: “Powered by our diversity, we lead the way the world moves.”

Make no doubt, the enormous transformation happening now in our industry is our opportunity - not a threat — to
shake up the status quo, redefine our destiny, and demonstrate we have the best teams to face fierce competition. We have the
people and the mindset, even if we are not always perfect. Dare Forward 2030 is our bold executional roadmap, and on that
track, despite the headwinds of all different kinds, we already have some incredible wins under our belt, creating value for
our stakeholders.

At the end of 2023, nearly one-third of our product portfolio was battery electric, and in 2024 we intend to have an
additional 18 BEVs launched, bringing us to 48 electric models total. This product offensive will support the big
electrification push in North America and strengthen our European position. Notably, we launched great models like the
Citroén €-C3, the most competitively priced B-segment EV produced in Europe, and the Jeep Avenger, which was awarded
European Car of the Year 2023, among many other top honors. Plus, we remain neck-and-neck with the current leaders in
electric vehicles in our Enlarged Europe region.

This year also saw the launch of the first of four all-new, BEV-centric platforms. In July, we presented the STLA
Medium benchmark platform debuting it on the Peugeot E-3008, with best-in-class range of up to 700 kilometers (435 miles).
The second platform, STLA Large, will be launched this year with 800 kilometers (500 miles) and fitted to exceed customer
expectations. STLA Large is a highly flexible, BEV-native platform that will serve as the foundation for upcoming global
vehicles in the D and E segments, and able to take multiple propulsion systems, including hybrid and internal combustion.

To support our bold electrification ambition, we secured our raw materials needs through 2027 and are on the right
pace in battery production. In December 2023, ACC started preliminary production for Stellantis at its Billy-Berclau Douvrin
Gigafactory (France) on schedule, paving the way for further industrial developments to meet demand, marked by the start of
construction of the second block on the French site, before launching the construction of the first block in Germany and the
double block in Italy. The joint venture gigafactories in N.A. are also progressing well with our partners Samsung SDI and
LG Energy Solution. We also signed a deal with CATL for the supply of lithium iron phosphate battery cells and modules,
further expanding our diverse battery chemistry portfolio.

Flexibility, execution, resilience and agility remain core tenants of the Stellantis mentality and with our several tech
and new model announcements the Company is poised to profitably navigate customer demand, market fluctuations and
political shifts. In fact, we delivered continued growth outside Enlarged Europe and North America with our "third engine"
delivering a 13 percent increase in Net revenues.

This year, we also invested €1.4 billion in Zhejiang Leapmotor Technology Co. Ltd (“Leapmotor”), a pure play new
energy vehicle original equipment manufacturer (“NEV OEM?”), and we now hold approximately 21 percent equity, giving us
a leading role in supporting their promising growth in China as well as global expansion opportunities through the new
Leapmotor International joint venture for which we will manage. We are actively addressing a white space in our business
model and can now benefit from Leapmotor’s competitiveness both in China and abroad.

Building on our growth story, the Stellantis Pro One commercial vehicles team achieved market share leadership in
EU30 and South America and is the undisputed leader in EU30 BEV sales with 38.8 percent BEV market share. The business
is on track to achieve its objectives with a completely updated and expanded line-up including internal combustion, battery
electric, fuel cell hydrogen and range extended variants.

Critical to our long-term sustainability, we opened our first Circular Economy Hub in Italy to bring together a
powerhouse of skills and activities aimed at creating a high-performing center of excellence. Our goal is to industrialize the
recovery and sustainable reuse of materials, while building innovative technologies and advanced capabilities, to safeguard
our shared future.

And just before the year concluded, we successfully launched our employee share purchase plan — Shares to Win - in
Italy and France and look forward to it being extended to several other countries in 2024.



Importantly, our record full year 2023 financial results are leading the pack. Net revenues grew 6 percent y-o-y to
€189.5 billion, Net profit rose 11 percent to €18.6 billion, and industrial free cash flows increased 19 percent y-o-y to €12.9
billion.

In the effort to support a permanent dialogue with external stakeholders, we hosted our first Freedom of Mobility
Forum in 2023 on the topic: “In a decarbonized world, will freedom of mobility be affordable to a happy few only?”. The
lively debate reflected the rich diversity in opinions from our esteemed panelists. We are now gearing up for the second
annual debate coming on April 3, 2024.

Last, but certainly not least, I warmly thank all Stellantis employees, our shareholders and the many stakeholders
who are supporting our continued success. Of course, there will be little chance to relax in 2024 with challenges coming
quick and fast but we remain committed to preserving freedom of mobility. Because this is what Stellantis was made to do.

Thank you.

February 22, 2024
/s/

Carlos Tavares

Chief Executive Officer



BOARD REPORT

INTRODUCTION
About this Annual Report

On January 16, 2021, Peugeot S.A. (“PSA”) merged with and into Fiat Chrysler Automobiles N.V. (“FCA N.V.”),
with FCA N.V. as the surviving company in the merger (the “merger”). On January 17, 2021, the combined company was
renamed Stellantis N.V., the current members of the board of directors were appointed and the Stellantis articles of
association became effective. On this date, the Stellantis management and board of directors collectively obtained the power
and ability to control the assets, liabilities and operations of both FCA and PSA. As such, under IFRS 3, Business
Combinations, January 17, 2021 is the acquisition date for the business combination.

In 2021, the merger was accounted for by Stellantis using the acquisition method of accounting in accordance with
IFRS 3, which requires the identification of the acquirer and the acquiree for accounting purposes. Based on the assessment
of the indicators under IFRS 3 and consideration of all pertinent facts and circumstances, management determined that PSA
was the acquirer for accounting purposes and as such, the merger has been accounted for as a reverse acquisition. As a result,
the financial statements of Stellantis N.V. represent the historical financial statements of PSA.

This document, referred to hereafter as the “Annual Report”, constitutes the Statutory annual report in accordance
with Dutch legal requirements, for Stellantis N.V., formerly known as Fiat Chrysler Automobiles N.V., for the year ended
December 31, 2023.

Documents on Display

The SEC maintains an internet site at attp.//www.sec.gov that contains reports, information statements, and other
information regarding issuers that file electronically with the SEC. The address of the SEC’s website is provided solely for
information purposes and is not intended to be an active link. Reports and other information concerning our business may
also be inspected at the offices of the New York Stock Exchange, 11 Wall Street, New York, New York 10005.

We also make our periodic reports, as well as other information filed with or furnished to the SEC, available free of
charge through our website, at www.stellantis.com, as soon as reasonably practicable after those reports and other information
are electronically filed with or furnished to the SEC. The information on our website is not incorporated by reference in this
report.

Certain Defined Terms

CEINT3 9% .

In this report, unless otherwise specified, the terms “we”, “our”, “us”, the “Company” and “Stellantis” refer to
Stellantis N.V., together with its consolidated subsidiaries, or any one or more of them, as the context may require.

References to “FCA”, “FCA N.V.” and “FCA Group” mean Fiat Chrysler Automobiles N.V. or Fiat Chrysler
Automobiles N.V. together with its consolidated subsidiaries, or any one or more of them, as the context may require.

References to “PSA” and “Groupe PSA” mean Peugeot S.A. or Peugeot S.A. together with its consolidated
subsidiaries, or any one or more of them, as the context may require.

References to the “merger” refer to the merger between PSA and FCA completed on January 16, 2021 and resulting
in the creation of Stellantis.



Presentation of Financial and Other Data

This report includes the consolidated financial statements of Stellantis as of December 31, 2023 and 2022 and for
the years ended December 31, 2023, 2022 and 2021 prepared in accordance with International Financial Reporting Standards
(“IFRS”) as issued by the International Accounting Standards Board (“IASB”), as well as IFRS as adopted by the European
Union. There is no effect on these consolidated financial statements resulting from differences between IFRS as issued by the
IASB and IFRS as adopted by the European Union. The consolidated financial statements and the notes to the consolidated
financial statements are referred to collectively as the “Consolidated Financial Statements”.

All references in this report to “Euro” and “€” refer to the currency issued by the European Central Bank. Stellantis’
financial information is presented in Euro. All references to “U.S. Dollars”, “U.S. Dollar”, “USD” and “$” refer to the
currency of the United States of America (“U.S.”).

The language of this report is English. Certain legislative references and technical terms have been cited in their
original language in order that the correct technical meaning may be ascribed to them under applicable law.

Certain totals in the tables included in this report may not add due to rounding.

Except as otherwise disclosed within this report, no significant changes have occurred since the date of the audited
Consolidated Financial Statements included elsewhere in this report.

Market and Industry Information

In this report, we include or refer to industry and market data, including market share, ranking and other data,
derived from or based upon a variety of official, non-official and internal sources, such as internal surveys and management
estimates, market research, publicly available information and industry publications. Market share, ranking and other data
contained in this report may also be based on our good faith estimates, our own knowledge and experience and such other
sources as may be available. Market share data may change and cannot always be verified with complete certainty due to
limits on the availability and reliability of raw data, the voluntary nature of the data-gathering process, different methods used
by different sources to collect, assemble, analyze or compute market data, including different definitions of vehicle segments
and descriptions and other limitations and uncertainties inherent in any statistical survey of market shares or size. Industry
publications and surveys and forecasts generally state that the information contained in such publications, surveys and
forecasts has been obtained from sources believed to be reliable, but there can be no assurance as to the accuracy or
completeness of the included information. Although we believe that this information is reliable, we have not independently
verified the data from third-party sources. In addition, we typically estimate market share for automobiles and commercial
vehicles based on registration data.

In markets where registration data are not available, we calculate our market share based on estimates relating to
sales to final customers. Such data may differ from data relating to shipments to our dealers and distributors. While we
believe our internal estimates with respect to our industry are reliable, our internal company surveys and management
estimates have not been verified by an independent expert, and we cannot guarantee that a third party using different methods
to assemble, analyze or compute market data would obtain or generate the same result. The market share data presented in
this report represents the best estimates available from the sources indicated as of the date of this report but, in particular as
they relate to market share and our future expectations, involve risks and uncertainties and are subject to change based on
various factors, including those discussed in the section Risk Factors in this report.



Cautionary Statements Concerning Forward Looking Statements
Statements contained in this report, particularly those regarding possible or assumed future performance,

competitive strengths, costs, dividends, reserves, our growth, industry growth and other trends and projections and estimated
company earnings are “forward-looking statements” that contain risks and uncertainties. In some cases, words such as “may”,

CEINT3 LR I3 EERNT3 ERINT3

“will”, “expect”, “could”, “should”, “intend”, “estimate”, “anticipate”, “believe”, “remain”, “on track”, “design”, “target”,

LRI CEINNT3 EERNT3 EERNT3

“objective”, “goal”, “forecast”, “projection”, “outlook”, “prospects”, “plan”, or similar terms are used to identify forward-
looking statements. These forward-looking statements reflect our current views with respect to future events and involve
significant risks and uncertainties that could cause actual results to differ materially.

These risks and uncertainties include, without limitation:

*  our ability to launch new products successfully and to maintain vehicle shipment volumes;

* changes in the global financial markets, general economic environment and changes in demand for automotive
products, which is subject to cyclicality;

*  our ability to successfully manage the industry-wide transition from internal combustion engines to full
electrification;

*  our ability to offer innovative, attractive products, and to develop, manufacture and sell vehicles with advanced
features, including enhanced electrification, connectivity and autonomous-driving characteristics;

*  our ability to produce or procure electric batteries with competitive performance, cost and at required volumes;
*  our ability to successfully launch new businesses and integrate acquisitions;

*  asignificant malfunction, disruption or security breach compromising information technology systems or the
electronic control systems contained in our vehicles;

»  exchange rate fluctuations, interest rate changes, credit risk and other market risks;

* increases in costs, disruptions of supply or shortages of raw materials, parts, components and systems used in
our vehicles;

» changes in local economic and political conditions;

» changes in trade policy, the imposition of global and regional tariffs or tariffs targeted to the automotive
industry, the enactment of tax reforms or other changes in laws and regulations;

« the level of governmental economic incentives available to support the adoption of battery electric vehicles;

« the impact of increasingly stringent regulations regarding fuel efficiency requirements and reduced greenhouse
gas and tailpipe emissions;

«  various types of claims, lawsuits, governmental investigations and other contingencies, including product
liability and warranty claims and environmental claims, investigations and lawsuits;

* material operating expenditures in relation to compliance with environmental, health and safety regulations;
* the level of competition in the automotive industry, which may increase due to consolidation and new entrants;
*  our ability to attract and retain experienced management and employees;

*  exposure to shortfalls in the funding of our defined benefit pension plans;



*  our ability to provide or arrange for access to adequate financing for dealers and retail customers and associated
risks related to the operations of financial services companies;

*  our ability to access funding to execute our business plan;

«  our ability to realize anticipated benefits from joint venture arrangements;

«  disruptions arising from political, social and economic instability;

»  risks associated with our relationships with employees, dealers and suppliers;

*  our ability to maintain effective internal controls over financial reporting;

* developments in labor and industrial relations and developments in applicable labor laws;

« carthquakes or other disasters; and

«  other factors discussed elsewhere in this report.

Furthermore, in light of the inherent difficulty in forecasting future results, any estimates or forecasts of particular
periods that are provided in this report are uncertain. We expressly disclaim and do not assume any liability in connection
with any inaccuracies in any of the forward-looking statements in this report or in connection with any use by any third party
of such forward-looking statements. Actual results could differ materially from those anticipated in such forward-looking

statements. We do not undertake an obligation to update or revise publicly any forward-looking statements.

Additional factors which could cause actual results and developments to differ from those expressed or implied by
the forward-looking statements are included in the section “Risk Factors” in this report.
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MANAGEMENT REPORT
FCA-PSA Merger

On December 17, 2019, FCA and PSA entered into a combination agreement providing for the combination of FCA
and PSA through a cross-border merger, with FCA as the surviving legal entity in the merger (“Stellantis N.V.”).

On September 14, 2020, FCA and PSA agreed to amend the combination agreement. According to the combination
agreement amendment, the FCA Extraordinary Dividend, to be paid to former FCA shareholders was reduced to €2.9 billion,
with PSA’s 46 percent stake in Faurecia S.E. (“Faurecia”) planned to be distributed to all Stellantis shareholders promptly
after closing following approval of the Stellantis board and shareholders.

On January 4, 2021, PSA and FCA held their respective extraordinary general shareholder meetings in order to,
among other matters, approve the merger transaction. The respective shareholder meetings approved the merger. Following
the respective shareholder approvals and receipt of the final regulatory clearances, FCA and PSA completed the legal merger.

The conditions agreed to as part of the regulatory clearance did not have a material impact on the cash flows or
financial positions for the Company.

On January 17, 2021, the board of directors was appointed, the Stellantis articles of association became effective and
the combined company was renamed Stellantis. On this date, the Stellantis management and board of directors collectively
obtained the power and the ability to control the assets, liabilities and operations of both FCA and PSA. As such, under IFRS
3 - Business Combinations (“IFRS 3”), January 17, 2021 is the acquisition date for the business combination.

On January 29, 2021, the approximately €2.9 billion extraordinary distribution was paid to holders of FCA common
shares of record as of the close of business on Friday, January 15, 2021. Refer to Note 3, Scope of consolidation, within the
Consolidated Financial Statements included elsewhere in this report for additional information.

Identification of the accounting acquirer

The merger was accounted for by Stellantis using the acquisition method of accounting in accordance with IFRS 3,
which requires the identification of the acquirer and the acquiree for accounting purposes. Based on the assessment of the
indicators under IFRS 3 and consideration of all pertinent facts and circumstances, management determined that PSA is the
acquirer for accounting purposes and as such, the merger has been accounted for as a reverse acquisition. In identifying PSA
as the acquiring entity, notwithstanding that the merger was effected through an issuance of FCA shares, the most significant
indicators were (i) the composition of the combined group’s board, composed of eleven directors, six of whom were to be
nominated by PSA, PSA shareholders or PSA employees, or were current PSA executives, (ii) the combined group’s first
CEO, who is vested with the full authority to individually represent the combined group, and was the president of the PSA
Managing Board prior to the merger, and (iii) the payment of a premium by pre-merger shareholders of PSA. Refer to Note 3,
Scope of consolidation, within the Consolidated Financial Statements included elsewhere in this report for additional
information.

Faurecia Distribution

On January 25, 2021, an extraordinary general meeting of the shareholders was convened in order to approve the
distribution by Stellantis to the holders of its common shares of up to 54,297,006 ordinary shares of Faurecia (an automotive
equipment supplier) and up to €308 million, which are the proceeds received by Peugeot S.A. in November 2020 from the
sale of certain ordinary shares of Faurecia. The distribution represented the legacy PSA ownership in Faurecia and
approximately 39 percent of the share capital of Faurecia and became unconditional on March 10, 2021, with (i) ex-date on
Monday, March 15, 2021; and (ii) record date on Tuesday, March 16, 2021. Holders of Stellantis common shares were
entitled to: (i) 0.017029 ordinary shares of Faurecia; and (ii) €0.096677 for each common share of Stellantis they hold on the
record date for the distribution. The distribution occurred on March 22, 2021, resulting in 53,130,574 ordinary shares of
Faurecia and €302 million in cash distributed. The Company lost control of Faurecia on January 11, 2021. Refer to Note 3,
Scope of consolidation within the Consolidated Financial Statements included elsewhere in this report for additional
information on Faurecia deconsolidation and distribution.

11



UNAUDITED PRO FORMA CONSOLIDATED FINANCIAL INFORMATION

This Unaudited Pro Forma Consolidated Financial Information has been prepared to give effect to completion of the
merger of PSA and FCA to create Stellantis, which was completed on January 17, 2021, as if it had been completed on
January 1, 2020. The Unaudited Pro Forma Consolidated Financial Information includes the unaudited pro forma
consolidated income statement for year ended December 31, 2021 and the related explanatory notes (the “Unaudited Pro
Forma Consolidated Financial Information”). The Unaudited Pro Forma Consolidated Financial Information has been
prepared for illustrative purposes only with the aim to provide comparative period income statement information, and does
not necessarily represent what the actual results of operations would have been had the merger been completed on January 1,
2020. Additionally, the Unaudited Pro Forma Consolidated Financial Information does not attempt to represent, or be an
indication of, the future results of operations or cash flows of Stellantis. No pro forma statement of financial position has
been presented as the effects of the merger have been reflected in the Consolidated Statement of Financial Position of
Stellantis as of December 31, 2021.

Refer to the section FCA-PSA Merger included above for information on the reverse acquisition presentation of the
financial statements and to Note 3, Scope of consolidation in the Consolidated Financial Statements included elsewhere
within this report for additional information on the merger.

The Unaudited Pro Forma Consolidated Financial Information presented herein is derived from (i) the Consolidated
Income Statement of Stellantis for the year ended December 31, 2021 included elsewhere in this report and (ii) FCA’s
accounting records for the period from January 1, 2021 to January 16, 2021. The Unaudited Pro Forma Consolidated
Financial Information should be read in conjunction with the historical consolidated financial statements referenced above
and the accompanying notes thereto, as well as the other information contained in this report.

The consolidated financial statements of Stellantis, PSA and FCA were prepared in accordance with IFRS as issued
by the IASB and in accordance with IFRS as adopted by the European Union. There is no effect on the consolidated financial
statements resulting from differences between IFRS as issued by the IASB and IFRS as adopted by the European Union. The
Unaudited Pro Forma Consolidated Financial Information is prepared on a basis that is consistent with the accounting
policies used in the preparation of the Consolidated Financial Statements of Stellantis as of and for year ended December 31,
2021 included elsewhere in this report.

The historical consolidated financial information has been adjusted in the accompanying Unaudited Pro Forma
Consolidated Financial Information to give effect to unaudited pro forma events that are directly attributable to the merger
and factually supportable. Specifically, the pro forma adjustments relate to the following:

*  The purchase price allocation, primarily to reflect adjustments to depreciation and amortization associated with
the acquired property, plant and equipment and intangible assets with a finite useful life, as well as a reduction
in the interest expense related to the fair value adjustment to financial liabilities.

*  The alignment of accounting policies of FCA to those applied by Stellantis.

*  The elimination of intercompany transactions between FCA and PSA.

The pro forma adjustments relate to the period from January 1, 2021 to January 16, 2021.

The Unaudited Pro Forma Consolidated Financial Information does not reflect any anticipated synergies, operating

efficiencies or cost savings that have been or may be achieved, or any integration costs that may be incurred, following the
completion of the merger.

12



UNAUDITED PRO FORMA CONSOLIDATED INCOME STATEMENTS FOR THE YEAR ENDED

DECEMBER 31, 2021
For the year ended December 31, 2021
Pro Forma adjustments
Stellantis Pro
Stellantis ‘;?)glllire};l}lt-sltflz Pu[:?ll:) isaeﬁl;l:ce a djfl)stthnellénts Corfs?)ﬁ?t::ted
FCA Income
(€ million, except per share amounts) Statement
Note 1 Note 2 Note 3 Note 4

Net revenues € 149,419 € 2,704 € 2 G 6) € 152,119
Cost of revenues 119,943 2,322 (52) (6) 122,207
Selling, general and other costs 9,130 192 2) — 9,320
Research and development costs 4,487 113 (40) — 4,560
Gains/(Losses) on disposal of investments (35) — — — 395
Restructuring costs 698 — — — 698
Share of the profit of equity method investees'" 737 3 — — 740
Operating income/(loss) 15,863 80 96 — 16,039
Net financial expenses 734 29 17) — 746
Profit/(loss) before taxes 15,129 51 113 — 15,293
Tax expense 1,911 21 7 — 1,939
Net profit/(loss) from continuing operations 13,218 30 106 — 13,354
Profit/(loss) from discontinued operations, net of tax 990 — — — 990
Net profit/(loss) € 14,208 € 30 € 106 € — € 14,344
Net profit/(loss) attributable to:

Owners of the parent € 14200 € 30 € 106 € — € 14,336

Non-controlling interests € 8 € — € — € — € 8
Net profit/(loss) from continuing operations

Owners of the parent € 13,210 € 30 € 106 € — € 13,346

Non-controlling interests € 8 € — € — € — € 8
Earnings per share:

Basic earnings per share € 4.64 € 4.69

Diluted earnings per share € 4.51 € 4.55
Earnings per share from continuing operations:

Basic earnings per share € 4.32 € 4.36

Diluted earnings per share € 4.19 € 4.23

(1) Share of the profit/(loss) of equity method investees is included in our Operating income/(loss) and Adjusted operating income effective January 1, 2023. Refer to "Non-GAAP
Financial Measures" for additional information

The accompanying notes are an integral part of the Unaudited Pro Forma Consolidated Financial Information.
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NOTES TO UNAUDITED PRO FORMA CONSOLIDATED FINANCIAL INFORMATION
Note 1 — Stellantis

This column represents the Consolidated Income Statement of Stellantis for the year ended December 31, 2021,
included elsewhere within this report.

Note 2 — FCA Historical

This column represents FCA’s results for the period from January 1, 2021 to January 16, 2021, as derived from
FCA’s accounting records.

Note 3 — Purchase Price Allocation

As noted in the introduction to this Unaudited Pro Forma Consolidated Financial Information, the merger has been
accounted for using the acquisition method of accounting in accordance with IFRS 3, with PSA identified as the accounting
acquirer (reverse acquisition accounting). The acquisition method of accounting under IFRS 3 applies the fair value concepts
defined in IFRS 13 and requires, among other things, that the assets acquired and the liabilities assumed in a business
combination be recognized by the acquirer at their fair values as of the merger date, which for accounting purposes was
January 17, 2021. As a result, the acquisition method of accounting has been applied and the assets and liabilities of FCA
have been recognized at the merger acquisition date at their respective fair values, with limited exceptions as permitted by
IFRS 3. The excess of the consideration transferred over the fair value of FCA’s assets acquired and liabilities assumed has
been recorded as goodwill. Refer to Note 3, Scope of consolidation, within the Consolidated Financial Statements included
elsewhere within this report for additional information.

The Unaudited Pro Forma Consolidated Financial Information reflects the effects of the purchase accounting
adjustments, where applicable, on the unaudited pro forma consolidated income statement for the year ended December 31,

2021 as if the merger had occurred on January 1, 2020.

The following tables provide a summary of the pro forma effects of the purchase price allocation adjustments in the
unaudited pro forma consolidated income statement for the year ended December 31, 2021.
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For the period January 1 - 16, 2021

January 1-16, 2021

Intangible }l:;:lﬂe;;):i Fiquc.i al Other Total
(€ million) assets equipment liabilities
(A) B) © D)

Net revenues € — € — 2 € 2
Cost of revenues — 45 — 7 52
Selling, general and other costs — 2 — — 2
Research and development costs 40 — — 40
Net financial expenses/(income) — — 21 4) 17
Tax expenses 4 — 3) — @)
Net profit € 36 € 47 € 18 € 5 € 106

The pro forma adjustments are described in further detail below.
A. Intangible assets

The fair value of brands (Jeep, Ram, Dodge, Fiat, Maserati, Alfa Romeo and Mopar) was determined through an
income approach based on the relief from royalty method, which requires an estimate of future expected cash flows. The
useful life associated with the brands is determined to be indefinite. For capitalized development expenditures, the fair value
has been assessed according to a multi-criteria approach based on relief from royalty method and an excess-earning method.
The fair value for the Dealer network has been assessed using the replacement cost method. The fair value of reacquired
rights has been valued based on the discounted cash flows expected from the related agreement.

Amortization of intangible assets has been calculated on the fair value taking into account the estimated remaining
useful life of the acquired assets. The related change in amortization as a result of the fair value adjustment to intangible
assets was a net decrease in amortization expense of €40 million for the period January 1 to January 16, 2021, of which €40
million has been recorded within Research and development costs in relation to capitalized research and development costs
and other intangible assets.

B.  Property, plant and equipment

The fair value of property, plant and equipment was determined primarily through the replacement cost method,
which requires an estimation of the physical, functional and economic obsolescence of the related assets. A market approach,
which requires the comparison of the subject assets to transactions involving comparable assets, was applied to determine the
fair value of land. The fair value of certain assets was determined through an income approach.

Depreciation has been calculated on the fair value taking into account the estimated remaining useful life of the
acquired assets. The related change in depreciation as a result of the fair value adjustment to property, plant and equipment
was a decrease in depreciation expense of €47 million for the period January 1 to January 16, 2021, of which €45 million has
been recorded within Cost of revenues and €2 million has been recorded within Selling, general and other costs in the
Unaudited Pro Forma Consolidated Financial Information.

C. Financial liabilities

Purchase price adjustments were recognized to step up to fair value the financial liabilities based on quoted market
prices for listed debt and based on discounted cash flow models for debt that is not listed. The fair value adjustments to
financial liabilities resulted in a decrease in interest expense due to the decrease of the effective interest rate based on current
market conditions, of €21 million for the period January 1 to January 16, 2021, and has been recorded within Net financial
income (expense) in the Unaudited Pro Forma Consolidated Financial Information.
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D. Other
Primarily reflects:
* the recognition of additional revenue of €2 million for the period January 1 to January 16, 2021, as a result of a
step up to fair value of deferred revenue relating to extended warranty service contracts, as well as additional
finance costs of €4 million for the period January 1 to January 16, 2021, due to the recognition of the fair value

adjustments of the related liabilities.

« the reversal of the impact on cost of revenues of €7 million for the period January 1 to January 16, 2021, of
certain prepaid assets that were written off as part of the purchase price allocation.

The step up in the value of inventories has not been recognized as a pro forma adjustment as this impact has been
recognized in Stellantis results for the year ended December 31, 2021.

E.  Tax expense

Represents the tax effects on the pro forma adjustments reflected in the unaudited pro forma consolidated income
statement, calculated based on statutory tax rates applicable in the relevant jurisdictions.

Note 4 — Other Adjustments

Other adjustments include the elimination of the intercompany transactions with Sevel in the Stellantis Consolidated
Income Statement for the year ended December 31, 2021 of €6 million. Sevel is a joint operation that was previously owned
50 percent each by both PSA and FCA. Upon completion of the merger, Stellantis holds 100 percent of Sevel, which is fully
consolidated from that date.

Note S - Pro Forma Earnings per Share

Refer to Note 28, Earnings per share, included within the Consolidated Financial Statements for the year ended
December 31, 2021 for additional detail on the calculation of earnings per share.

Pro Forma diluted earnings per share is calculated by adjusting the historical diluted weighted average number of
shares outstanding with the Pro Forma weighted average number of dilutive shares outstanding, as adjusted for the merger.

Refer to Note 28, Earnings per share, included within the Consolidated Financial Statements within this report for
additional detail on the calculation of earnings per share.

Pro Forma Basic earnings per share

Year ended December 31, 2021

- . Stellantis Contin}ling Disconti.nued

(€ million except otherwise noted) operations operations
Net profit attributable to owners of the parent, as adjusted € 14,200 € 13,210 € 990
Add: FCA Net profit attributable to owners of the parent, January 1 -

30 30 —
16,2021
Add: Pro forma adjustments 106 106 —
Pro Forma Net profit attributable to owners of the parent (A) € 14,336 € 13,346 € 990
Weighted average number of shares outstanding for basic earnings
per share (thousand), January 17 - December 31, 2021 (B) IR SHlER 3,059,284
Pro Forma Basic earnings per share (€ per share) (A/B) € 4.69 € 4.36 € 0.32
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Pro Forma Diluted earnings per share

(€ million except otherwise noted)
Net profit attributable to owners of the parent, as adjusted

Add: FCA Net profit attributable to owners of the parent, January 1 -
16,2021

Add: Pro forma adjustments
Pro Forma Net profit attributable to owners of the parent (A)

Weighted average number of shares outstanding (thousand),
January 17 - December 31, 2021

Number of shares deployable for share-based compensation,
January 17 - December 31, 2021 (thousand)

Equity warrants delivered to GM (thousand)

Pro Forma Weighted average number of shares outstanding for
diluted earnings per share (thousand) (B)

Pro Forma Diluted earnings per share (€ per share) (A/B)

17

Year ended December 31, 2021

Stellantis Contin}ling Disconti.nued
operations operations
€ 14,200 € 13,210 € 990
30 30 —
106 106 —
€ 14,336 € 13,346 € 990
3,059,284 3,059,284 3,059,284
23,651 23,651 23,651
68,497 68,497 68,497
3,151,432 3,151,432 3,151,432
€ 4.55 € 4.23 € 0.31




STELLANTIS OVERVIEW

Stellantis is a global automaker and mobility provider which is engaged in designing, engineering, manufacturing,
distributing and selling vehicles, components and production systems worldwide. Stellantis designs, engineers, manufactures,
distributes and sells vehicles across five portfolios: (i) luxury vehicles under the Maserati brand; (ii) premium vehicles
covered by Alfa Romeo, DS and Lancia brands; (iii) global sport utility vehicles under the Jeep brand; (iv) American brands
covering Dodge, Ram and Chrysler vehicles and (v) European brands covering Abarth, Citroén, Fiat, Opel, Peugeot and
Vauxhall vehicles. Stellantis centralizes design, engineering, development and manufacturing operations, to allow it to
efficiently operate on a global scale. Stellantis supports its vehicle shipments with the sale of related service parts and
accessories, as well as service contracts, worldwide. Stellantis makes retail and dealer financing, leasing and rental services
available through its subsidiaries, joint ventures and commercial arrangements with third party financial institutions. In
addition, Stellantis operates in the production systems sector under the Comau brand. Refer to Note 3, Scope of consolidation
in the Consolidated Financial Statements included elsewhere in this report for detail on the sale of Teksid's cast iron
automotive components business.

In connection with our Dare Forward 2030 strategic plan, we have also increased our focus on generating growth in
several of our other areas, such as our pre-owned car business, the two mobility brands, Free2move and Share Now, as well
as independent aftermarket parts and services and software with a particular focus on data services. Our focus on software
also includes the deployment of technology across our vehicle platforms and leveraging Over-The-Air (“OTA”) features and
services. We have created Stellantis Ventures which funds investments in early and later-stage startup companies that
develop innovative, customer-centric technologies that targets the automotive and mobility sectors.

Stellantis’ ambition is to contribute to global carbon neutrality, with an ambitious carbon footprint reduction
roadmap, committing to be carbon net zero by 2038 with a single-digit percent compensation of residual emissions versus
2021 level. Our decarbonization strategy includes: (i) cutting CO, vehicle emissions by offering a wide range of battery
electric vehicles (“BEVs”) and plug-in hybrid electric vehicles (“PHEVs”) and innovation through low-carbon technologies;
(i1) moving forward into a carbon-efficient production system by embracing green energy and reducing emissions and (iii)
improving the environmental performance of the supply chain through a strong engagement of our supply chain to mitigate
emissions. Additionally, this is supported through our circular economy business, whose main objectives are to extend the life
of vehicles and parts by returning material and end-of-life vehicles back to the manufacturing process for new vehicles and
products. We opened our first circular economy hub in Mirafiori, Turin (Italy) in 2023, supporting the 4R Strategy (Recycle,
Repair, Reuse, Remanufacture)

In 2023, Stellantis shipped 6,393 thousand vehicles (including the Company's unconsolidated joint ventures), with
Net revenues of €189.5 billion and Net profit of €18.6 billion, and generated €12.9 billion of Industrial free cash flows (See
Non-GAAP Financial Measures). At December 31, 2023, the Company’s available liquidity was €62.6 billion (including
€12.6 billion available under undrawn committed credit lines).

History of Stellantis

Stellantis N.V. (“Stellantis”) was incorporated as a public limited liability company (naamloze vennootschap) under
the laws of the Netherlands in April 2014 under the name Fiat Chrysler Automobiles N.V.

In its current configuration, Stellantis is the result of the merger of FCA and PSA, each of which were leading
independent global automotive groups prior to the merger.

Fiat S.p.A., the predecessor to FCA, was founded as Fabbrica Italiana Automobili Torino in July 1899 in Turin, Italy
as an automobile manufacturer. Fiat grew in Italy and internationally in the following decades both organically and through
the acquisition of several prominent brands and manufacturers including Lancia, Alfa Romeo, Maserati and Ferrari. In 2009,
FCA US LLC, then known as Chrysler Group LLC (“FCA US”), acquired the principal operating assets of the former
Chrysler LLC as part of a government-sponsored restructuring of the North American automotive industry. Between 2009
and 2014, Fiat S.p.A. expanded its initial 20 percent ownership interest to 100 percent of the ownership of FCA US and in
October 2014, Fiat S.p.A. completed a corporate reorganization resulting in the establishment of FCA as the parent company
of the FCA Group, with its principal executive offices in the United Kingdom. In January 2011, the separation of Fiat
S.p.A.’s non-automotive capital goods business was completed with the creation of Fiat Industrial, now known as CNH
Industrial N.V. In October 2015, the initial public offering of Ferrari N.V. was completed, followed by the spin-off of FCA’s
remaining interest in Ferrari to its shareholders in January 2016.
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Peugeot S.A. began manufacturing and selling vehicles to consumers in 1896 and also expanded its automotive
business, particularly in the second half of the twentieth century. In 1974, PSA acquired all of the outstanding shares of
Citroén S.A. and then merged the two companies in 1976. In 1978, PSA acquired Chrysler Corporation’s stake in its
industrial and commercial subsidiaries in Europe, as well as Chrysler Financial Corporation’s European commercial
financing subsidiaries. In 1995, PSA Finance Holding, which provided financing for Peugeot and Citroén vehicle sales, was
transformed into a bank and subsequently renamed “Banque PSA Finance”. PSA acquired the Opel and Vauxhall subsidiaries
of GM in August 2017. As contemplated by the business combination agreement for the merger of FCA and PSA, on March
22,2021, Stellantis distributed to shareholders its entire interest (approximately 39 percent) in Faurecia, an automotive
equipment supplier and formerly the automotive equipment division of PSA, to holders of Stellantis common shares.

On December 17,2019, FCA and PSA entered into a combination agreement (as amended, the “combination
agreement”) agreeing to merge the two groups. On January 16, 2021, PSA merged with and into FCA, with FCA as the
surviving legal entity in the merger. On January 17, 2021, the combined company was renamed Stellantis, the board of
directors was appointed and the Stellantis articles of association became effective. On this date, the Stellantis management
and board of directors collectively obtained the power and the ability to control the assets, liabilities and operations of both
FCA and PSA. As such, under IFRS 3 - Business Combinations (“IFRS 3”), January 17, 2021 is the acquisition date for the
business combination.

On January 18, 2021, Stellantis common shares began trading on Euronext Milan and Euronext Paris, and on
January 19, 2021, began trading on the New York Stock Exchange (“NYSE”). Stellantis common shares trade under the
following symbols: Euronext Milan: “STLAM”; Euronext Paris: “STLAP”; NYSE: “STLA”. From October 13, 2014, the
common shares of FCA were traded on the NYSE under the symbol “FCAU” and on Euronext Milan under the symbol
“FCA”.

The principal office of Stellantis is located at Taurusavenue 1, 2132LS, Hoofddorp, the Netherlands (telephone
number: +31 23 700 1511). Its agent for U.S. federal securities law purposes is Christopher J. Pardi, c/o FCA US LLC, 1000
Chrysler Drive, Auburn Hills, Michigan 48326.
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Major Shareholders

As of February 20, 2024, the largest shareholders of Stellantis were Exor N.V. (“Exor”) (holding 14.2 percent of the
outstanding common shares), Etablissements Peugeot Fréres (“EPF”) (holding 7.08 percent of the outstanding common
shares) and Bpifrance Participations S.A. (“BPI”) (holding 6.09 percent of the outstanding common shares). As a result of the
loyalty voting mechanism, the voting powers of Exor, EPF and BPI are 22.29 percent, 11.12 percent and 9.9 percent,
respectively. For a description of the loyalty voting mechanism, including the terms and conditions of our special voting
shares, please see “CORPORATE GOVERNANCE- Loyalty Voting Structure.”

As of February 20, 2024 the share capital of the Company consists of the following: 3,165,189,336 common shares
(of which 142,090,297 shares are owned by the Company), 866,522,224 Class A special voting shares and 208,622 Class B
special voting shares, all with a par value of €0.01 each.

Based on the information in Stellantis’ shareholder register, regulatory filings with the AFM and the SEC and other

sources available to Stellantis, the following persons owned, directly or indirectly, in excess of three percent of Stellantis’
capital and/or voting interest as of February 20, 2024:

Percentage of

Number of Issued Issued Common
Stellantis Shareholders Common Shares® Shares
Exor 449,410,092 14.20
EPF? 224,228,121 7.08
BPI® 192,703,907 6.09
BlackRock Inc.®” 111,977,749 3.54

(1) Issued shares includes common shares as well as 866,522,224 Class A special voting shares and 208,622 Class B special voting shares. All Class B special voting shares are
owned by the Company. Refer also to Corporate Governance - Articles of Association and Information on Stellantis Shares - Share Capital for additional information

(2) EPF, through Peugeot Invest and its subsidiary Peugeot 1810, owns 224,228,121 common shares and 224,228,121 Class A special voting shares (11.12 percent of the issued
shares)

(3) BPI owns 192,703,907 common shares and 192,703,907 Class A special voting shares (9.56 percent of the issued shares). BPI is a joint venture of EPIC Bpifirance (Bpi
Groupe) and Caisse des Dépots et Consignations (both holding a 49.3 percent interest in Bpifrance SA). Caisse des Dépots et Consignations also (directly and indirectly) holds
an additional 11,224,276 Stellantis common shares, representing an additional 0.35 percent of the common shares and 0.28 percent of the issued share capital and voting
rights of Stellantis

(4) According to information published on the AFM website as of February 20, 2024, BlackRock Inc. owns 111,977,749 common shares (2.78 percent of the issued shares) and
136,209,739 voting rights (3.38 percent of the issued shares)

Based on the information in Stellantis’ shareholder register and other sources available to us, as of February 20,
2024, approximately 664 million Stellantis common shares, or approximately 21 percent of the Stellantis common shares,
were held in the United States. As of the same date, approximately 340 record holders of Stellantis common shares had
registered addresses in the United States.

Exor, EPF and BPI were subject to restrictions on share sales for the three-year period following the merger. These
restrictions expired in early January 2024 and are no longer applicable.
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Progress towards Dare Forward 2030 Strategic Plan

D/\RE

FORWARD

2030

Achievements so far toward the Dare Forward 2030 Strategic Plan are as follows:

Care

Ethical responsibility is at the core of Stellantis to ensure a sustainable future of mobility for our customers, our
employees, and our planet. Key achievements to date include:

*  Remaining on track to achieve carbon net zero emission target by 2038 (with single-digit percentage
compensation of the remaining emissions). Stellantis reduced its scope 1 and 2 absolute emissions tons
CO,-equivalent by 20 percent in 2023 versus baseline 2021. Scope 3 will be available in the 2023
Corporate Social Responsibility (“CSR”) Report;

»  First Circular Economy Hub inaugurated in Italy in November 2023;

*  Three partnerships formed to boost circular economy activities:

o An investment with Galloo France S.A. to create Sustainera Valorauto has been created in 2023
for end-of-life vehicle recycling

o With Orano Batteries SAS, we have signed a memorandum of understanding for electric vehicle
battery recycling

o With Qinomic SAS, we have an agreement for electric retrofitting of commercial vehicles
*  More than 40 percent reduction since 2021 in vehicle rate defects 3 months after customer delivery;
*  During 2023, we hired 1,680 software professionals globally and transferred more than 4,500 Stellantis
employees to join our software organization. Over 1,100 of our employees who transferred into the
software organization benefited from the software and data academy up-skilling. These achievements

accelerated our plan to reach our 2024 target;

e Asof December 31, 2023, we have approximately 30 percent of leadership positions held by women
(approximately 740 women);

*  First employee share purchase plan, Shares to Win, launched in France and Italy (22 percent of the
approximately 85,000 employees subscribed);

*  Hosted Stellantis Student Awards celebrating more than 600 children of Stellantis employees from five
regions for dedication to continues learning and education; and

*  Celebrated the inauguration of CERN Science Gateway in Geneva, Switzerland; Stellantis Foundation
provided the leading donation to support the state-of-the-art facility for science education and outreach.
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Tech

Value

Stellantis’ ambition is to embrace breakthrough ideas to offer innovative, clean, safe and affordable mobility. Key
achievements include:

In 2023, sold 350,000 BEVs worldwide:
o Number 3 in EU30 BEV sales, with a 14 percent increase compared to FY 2022
° 30 BEVs in market at end of 2023, 48 planned by end of 2024

o Revealed all-new Citroén &-C3 starting at €23,300, is the most
competitively priced B-segment electric vehicle (“EV”’) produced
in Europe

Six planned battery gigafactories with partners: three in North America
and three in Enlarged Europe; strategic agreement with CATL for lithium
iron phosphate battery supply in Europe;

Revealed the Peugeot E-3008, the first model to use Stellantis' all-new
BEV-centric STLA Medium platform, which takes the brand to the next
level. This innovative platform has been designed to offer best-in-class
performance for the most important criteria for customers: range (up to
700km);

Partnership with Ample Inc, to integrate innovative battery swapping solution in Stellantis electric vehicles;

Acquired equal share in Symbio, jointly with Forvia and Michelin, leader in zero-emission hydrogen
mobility and inaugurated Symbio’s first gigafactory, SymphonHy, in Saint-Fons, France;

Implemented multifaceted semiconductor strategy to ensure supply security, drive innovation including the
creation of the SiliconAuto joint venture with Foxconn;

Secured electric vehicle battery raw material needs through 2027 resulting from agreements with and
investments in partners. Refer to Supply of Raw Materials included elsewhere in this report for additional
information;

Launched Mobilisights, fully dedicated to growing the Company’s data as a service (“DaaS”) business and
developing and licensing innovative B2B products, applications and services, in January 2023; and

During 2023, Stellantis Ventures invested in 6 new startups and Stellantis signed 49 commercial contracts
with new startups.

Stellantis’ ambition is to be ‘second to none’ in value creation for all stakeholders while unleashing an
entrepreneurial mindset. Key achievements to date include:

19.2 percent Net revenues generated outside of North America and Enlarged Europe, growing 56 percent
versus 2021;

Launched Pro One commercial vehicle offensive: leader in Enlarged Europe with approximately 40 percent
market share in BEVs, No. 1 position in South America, No. 2 in Middle East and Africa and No. 3 in
North America;

Commercial vehicles Net revenues represents 32 percent of Stellantis’ Net revenues. This is a subset of Net
revenues of the respective segments;
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Strengthened European financial services with two new simplified organizations to enhance multi-brand
capacity: Stellantis Financial Services Europe (formerly Banque PSA Finance) and Leasys (consolidating
the activities of Leasys and Free2move Lease);

Digital Marketplace launched in major countries in Europe and in the U.S;

In November 2023, Stellantis paid €1.4 billion for an equity investment representing approximately 21
percent equity in Zhejiang Leapmotor Co. Ltd (“Leapmotor”), a Chinese new energy vehicle original
equipment manufacturer (“OEM?”). The investment is accounted for as an equity method investment and
reported in China and India & Asia Pacific segment. Refer to Note 3, Scope of consolidation within the
Consolidated Financial Statements included elsewhere in this report for additional information. In addition,
a new joint venture called Leapmotor International, will be created in 2024 with ownership by Stellantis of
51 percent and by Leapmotor of 49 percent, subject to regulatory approvals. Stellantis will control and
consolidate the joint venture. The joint venture will have exclusive rights for export and sale, as well as
manufacturing of Leapmotor products outside of Greater China; and

Signed agreement for new manufacturing site in South Africa and starting manufacturing of Fiat 500 model
in Algerian plant in early 2024.
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Merger Synergies

As a result of the merger, we have achieved significant synergies from the integration of the legacy businesses, in
particular in the following four areas:

*  Technology, Platforms and Products. The sharing and convergence of platforms, modules and systems, along
with the optimization of research and development (“R&D”) investments, manufacturing processes and tooling;

*  Purchasing. Procurement savings resulting from leveraging the Company’s enlarged scale and combined
product development processes, leading to lower product costs, improved price alignment and broader access to
suppliers;

*  Selling, General and Administrative Expenses (“SG&A ). Savings from the integration of functions such as
sales and marketing, and the optimization of costs in regions where both businesses had a well-established
presence (i.e., Enlarged Europe and South America); and

*  All Other Functions. Synergies from the optimization of other functions, including logistics, supply chain,
quality and after-market operations.

For the year ended December 31, 2023, the Company has achieved €8.4 billion of net cash synergies compared to
€7.1 billion for the year ended December 31, 2022 exceeding the €5 billion annual steady state target established at the time
of the merger. The Company exceeded this target more than two years earlier than planned.

The synergies noted above have helped to structurally reduce the Company’s fixed cost base, improve its efficiency
on R&D and capex spending and improve the Company’s operating performance. We expect the synergies to continue to
benefit the Company in the future. However, synergies will not be reported separately from other ongoing efforts for
continuous improvement going forward.
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Overview of Our Business

Stellantis’ activities during the year ended December 31, 2023, were carried out through the following six reportable
segments:

(1) North America: Stellantis’ operations to manufacture, distribute and sell vehicles in the United States, Canada
and Mexico, primarily under the Jeep, Ram, Dodge, Chrysler, Fiat and Alfa Romeo brands. Manufacturing
plants are located in: US, Canada and Mexico;

(i1) Enlarged Europe: Stellantis’ operations to manufacture, distribute and sell vehicles in Europe (which includes
the 27 members of the European Union, the United Kingdom (“UK”) and the members of the European Free
Trade Association). Under the mainstream brands Citroén, Fiat, Opel, Peugeot, Vauxhall, premium brands Alfa
Romeo, DS and Lancia. Manufacturing plants are located in: France, Italy, Spain, Germany, UK, Poland,
Portugal, Serbia and Slovakia;

(iii) Middle East & Africa: Stellantis’ operations to manufacture, distribute and sell vehicles primarily in Turkey,
Algeria and Morocco under the Peugeot, Citroén, Opel, Fiat and Jeep brands. Manufacturing plants are located
in Morocco, Algeria and Turkey, through our joint venture with Tofas-Turk Otomobil Fabrikasi A.S. (“Tofas”);

(iv) South America: Stellantis’ operations to manufacture, distribute and sell vehicles in South and Central America,
primarily under the Fiat, Jeep, Peugeot and Citroén brands, with the largest focus of its business in Brazil and
Argentina. Manufacturing plants are located in the main markets of Brazil and Argentina;

(v) China and India & Asia Pacific: Stellantis’ operations to manufacture, distribute and sell vehicles in the Asia
Pacific region (mostly in China, Japan, India, Australia and South Korea) carried out in the region through both
subsidiaries and joint ventures, primarily under the Jeep, Peugeot, Citroén, Fiat, DS and Alfa Romeo brands.
Manufacturing plants are located in India and Malaysia, through our joint operation India Fiat India
Automobiles Private Limited (“FIAPL JV”) and our wholly owned subsidiary Stellantis Gurun (Malaysia). In
China,we had our joint venture with GAC Fiat Chrysler Automobiles Co (“GAC-Stellantis JV”’) until
production ceased in January 2022. GAC JV filed for bankruptcy in November 2022. Refer to Note 3, Scope of
consolidation within the Consolidated Financial Statements included elsewhere in this report for additional
information. Our Citroén and Peugeot branded vehicles are manufactured in China by Dongfeng Peugeot
Citroén Automobiles (“DPCA”) under various license agreements; and

(vi) Maserati: Stellantis’ operations to design, engineer, develop, manufacture, distribute worldwide and sell luxury
vehicles under the Maserati brand. Design, engineering and manufacturing plants are located in Italy.

Stellantis also owns or holds interests in companies operating in other activities and businesses. These activities are
grouped under “Other Activities”, which primarily consists of our pre-owned car business, the Company’s industrial
automation systems design and production business, under the Comau brand name, mobility businesses through the brands
Free2move and Share Now, the Company's software and data businesses, and other investments, including Archer Aviation
Inc (“Archer”), as well as the financial services activities of dealer and customer financing primarily in North America,
Enlarged Europe, South America and China. Refer to “Sales Overview” included elsewhere in this report for additional
information. Also included are our companies that provide services, including accounting, payroll, tax, insurance, purchasing,
information technology, facility management and security for the Company and management of central treasury activities.
Refer to Note 3, Scope of consolidation in the Consolidated Financial Statements included elsewhere in this report for details
on the sale of Teksid’s cast iron automotive components business in Mexico and U.S. and the GAC-Stellantis JV bankruptcy
filing and the increase in our investment in Archer.

Definitions and abbreviations
Passenger cars include sedans, station wagons and three- and five-door hatchbacks, that may range in size from

“micro” or “A-segment” vehicles of less than 3.7 meters in length to “large” or “F-segment” cars that are greater than 5.1
meters in length.
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Utility vehicles (“UVs”) include sport utility vehicles (“SUVs”), which are available with four-wheel drive systems
that provide true off-road capabilities, and crossover utility vehicles, (“CUVs”), which are not designed for heavy off-road
use. UVs can be divided among six main groups, ranging from “micro” or “A-segment”, defined as UVs that are less than 3.9
meters in length, to “large” or “F-segment”, defined as UVs that are greater than 5.2 meters in length.

Light trucks may be divided between vans (also known as light commercial vehicles, or “LCVs”), which typically
are used for the transportation of goods or groups of people, and pickup trucks, which are light motor vehicles with an open-
top rear cargo area. Minivans, also known as multi-purpose vehicles (“MPVs”) typically have seating for up to eight
passengers.

A vehicle is characterized as “all-new” if it is a new product with no prior model year, or if its vehicle platform is
significantly different from the platform used in the prior model year and/or it has had a full exterior renewal.

A vehicle is characterized as “significantly refreshed” if it continues its previous vehicle platform but has extensive
changes or upgrades from the prior model year.

Design and Manufacturing

We sell vehicles in the SUV, passenger car, truck and LCV markets. Our SUV and CUV portfolio includes vehicles
such as the Grand Wagoneer, Jeep Grand Cherokee, Jeep Meridian, Jeep Avenger, Alfa Romeo Tonale, Citroén C5 Aircross,
Dodge Hornet, DS 3 Crossback, Maserati Grecale and Peugeot 3008. Our passenger car product portfolio includes vehicles
such as the Opel and Vauxhall Mokka, Fiat New 500, Alfa Romeo Giulia, Citroén C3, Lancia Ypsilon, Maserati Quattroporte
and Peugeot 308, and minivans such as the Chrysler Pacifica. We sell light duty and heavy duty pickup trucks such as the
Ram 1500, Ram 2500/3500, Fiat Strada, Peugeot Landtrek, Jeep Gladiator, and chassis cabs such as the Ram
3500/4500/5500. Our LCVs include vans such as the Fiat Professional Doblo, Peugeot Partner, Citroén Berlingo, Opel/
Vauxhall Combo and Ram ProMaster.

The Stellantis Production Way (“SPW?”) is a set of manufacturing-related tools and principles intended to achieve
best in class performance as measured by health and safety, quality, throughput, cost and environmental metrics, through
empowerment of employees, enhancement of employee skill-sets, the sharing of best practices and the improved and
economical use of production assets. Following the 2022 launch of SPW, Stellantis focused on implementation and execution
in 2023, as SPW tools, principles and priorities were deployed throughout each of its manufacturing plants.

Research and Development

In alignment with its Dare Forward 2030 strategic plan targets, Stellantis’ recent research initiatives have been
mainly concentrated in the areas of mobility electrification and clean energy, autonomous driving, infotainment technology,
vehicle electronic and software architecture, and connectivity technologies. Significant activity has also continued with a
focus to reduce overall vehicle energy demand, fuel consumption and emissions based on traditional technologies. Recent
fuel consumption and emissions reduction activities have primarily focused on propulsion system technologies, including
engines, transmissions, axles and drivelines, hybrid and electric propulsion and alternative fuels.

Recent Technology Initiatives
Modular Vehicle Platforms

In July 2023, Stellantis unveiled its STLA Medium platform, which has a best-in-class range of more than 700
kilometers. Production of the STLA Medium will begin in Europe in early 2024.

STLA Medium is designed to host compact to mid-size cars and UVs, and is one of the four platforms comprising
Stellantis” BEV-centric platform strategy, along with STLA Small (ultra-compact cars), STLA Large (mid-size to full-size
vehicles) and STLA Frame (full-size SUV and pickup trucks). Each platform is designed to share electrified components, to
be capable of adapting over time to evolutions in technology and to have a high level of flexibility (length and width).

The all-new, all-electric 2025 Ram 1500 REV will be built on STLA Frame and was introduced at the New York
International Auto Show in April 2023. Deliveries of the 2025 Ram 1500 REV are expected to begin in the fourth quarter of
2024. The all-new 2025 Ram 1500 Ramcharger, a range-extended electric truck announced in November 2023, will also be
built on the STLA Frame platform. Deliveries of the 2025 Ram 1500 Ramcharger are expected to begin in mid-2025.
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Full-Electric Propulsion Systems

In February 2023, Stellantis announced a €140 million (U.S.$155 million) investment in three plants in Kokomo,
Indiana, U.S. to produce new electric drive modules (“EDMSs”) that will help power future electric vehicles assembled in
North America.

Stellantis’ electric propulsion system strategy includes three families of EDMs that combine the motor, gearbox and
inverter, each designed to meet different performance needs. The EDMs can be configured for front-wheel drive, rear-wheel
drive and all-wheel drive. A program of hardware upgrades and OTA software updates is expected to extend the life cycle of
the propulsion systems and, therefore, the vehicles. Stellantis intends to internally develop software and controls in order to
maintain characteristics unique to each brand.

Battery Technology and Production

In September 2023, Stellantis announced the opening of its first battery technology center in Italy. The facility,
located at Stellantis” Mirafiori complex in Turin will enable the in-house testing and development of battery packs and related
software.

In October 2023, Stellantis and StarPlus Energy joint venture partner Samsung SDI announced plans to locate a
second battery manufacturing facility in Kokomo, Indiana, U.S. with production expected to begin in 2027. The first StarPlus
Energy gigafactory, also in Kokomo, Indiana, is expected to begin operations in the first quarter of 2025 and the two facilities
have a planned aggregate battery production of approximately 67 gigawatt hours (“GWh”) per year. In addition, production at
the Windsor, Ontario (Canada) gigafactory owned by NextStar Energy, a Stellantis and LG Energy Solution joint venture, is
expected to begin operations in 2024 and will have a battery production in excess of 45 GWh per year.

Automotive Cell Company (“ACC”), a Stellantis joint venture with Total/Saft and Mercedes-Benz AG, started
preliminary production at its Billy-Berclau Douvrin (France) gigafactory in December 2023. ACC has also committed to
gigafactories located in Kaiserslautern, Germany and Termoli, Italy.

In accordance with its Dare Forward 2030 long-term strategic plan, Stellantis is targeting to achieve 400GWh of
battery capacity by 2030.

Hydrogen

In July 2023, Stellantis announced that it had acquired a 33.3 percent ownership position in Symbio, a leader in
zero-emission hydrogen mobility. Symbio’s Saint-Fons, France gigafactory began production in 2023 and is expected to
produce 50,000 hydrogen fuel cells per year by 2026. Forvia and Michelin are also each 33.3 percent shareholders in Symbio.
Connectivity

In January 2023, Stellantis announced the establishment of Mobilisights, a business unit dedicated to executing the
Company’s DaaS strategy globally by serving as the gateway to telematic data from the Company’s connected vehicles.
Stellantis targets to have an estimated 34 million connected vehicles on the road globally by 2030.
Semiconductors

In June 2023, Stellantis and Hon Hai Technology Group (Foxconn) announced the creation of SiliconAuto, a 50/50
joint venture dedicated to designing and selling a family of state-of-the-art semiconductors to supply the automotive industry,

including Stellantis, beginning in 2026. SilconAuto is expected to support Stellantis’ future semiconductor needs, including
with regard to STLA Brain, a service-oriented electronic and software architecture with full OTA updating capabilities.
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Intellectual Property

Stellantis owns a significant number of patents, trade secrets, licenses, trademarks and service marks, including, in
particular, the marks of its vehicle and component and production systems brands, which relate to its products and services.
We expect the number to grow as we continue to pursue technological innovations. We file patent applications in Europe, the
U.S. and around the world to protect technology and improvements considered important to our business. No single patent is
material to our business as a whole.

Property, Plant and Equipment

As of December 31, 2023, Stellantis manufacturing facilities (including passenger vehicle and light commercial
vehicle assembly, propulsion systems and components plants, and excluding joint ventures), are primarily located in Enlarged
Europe (mainly in France, Germany, Italy, Spain and UK), North America (U.S., Canada and Mexico), South America
(Brazil and Argentina) and Africa (Morocco). Stellantis companies have also historically owned other significant properties
including parts distribution centers, research laboratories, test tracks, warechouses and office buildings. The total carrying
value of Stellantis’ property, plant and equipment as of December 31, 2023 was €37.7 billion.

A number of Stellantis manufacturing facilities and equipment, including land and industrial buildings, plant and
machinery and other assets, were and are subject to mortgages and other security interests granted to secure indebtedness to
certain financial institutions. As of December 31, 2023, property, plant and equipment reported as pledged as collateral for
loans amounted to approximately €0.8 billion, excluding Right-of-use assets (refer to Note 11, Property, plant and
equipment, within the Consolidated Financial Statements included elsewhere in this report for additional information).

Stellantis is not aware of any environmental issues that would materially affect the utilization of fixed assets. Refer
to “Industrial Environmental Control” included elsewhere in this report for additional information.

Supply of Raw Materials, Parts and Components

Stellantis purchases a variety of components (including but not exclusively, mechanical, steel, electrical, electronic
and plastic components as well as castings and tires), raw materials, supplies, utilities, logistics and other services from
numerous suppliers. The purchase of raw materials, parts and components has historically accounted for a substantial
majority of our total Cost of revenues. The raw materials we purchase include, but are not limited to, steel, rubber, aluminum,
resin, copper, lead, precious metals (including platinum, palladium and rhodium) and battery materials (including lithium,
manganese, nickel and cobalt).

Stellantis’ focus on quality improvement, cost reduction, product innovation and production flexibility requires the
Company to rely upon suppliers with a focus on quality and the ability to provide cost reductions. Stellantis has valued
relationships with suppliers, and works to establish closer ties with a significantly reduced number of suppliers by selecting
those with a leading position in the relevant markets. In addition, Stellantis has formed various partnerships in an effort to
secure specific critical raw materials, including but not limited to, nickel, cobalt, lithium, manganese. Some supply
agreements include take or pay conditions or investments in the supplier’s equity. In 2023, Stellantis signed agreements with
Controlled Thermal Resources Holdings Inc (“CTR”) and Argentina Lithium for lithium, with Terrafame for nickel, with
Alliance Nickel Ltd and Kuniko Ltd for cobalt and nickel, with Element 25 Limited for manganese and with McEwen Copper
for copper.

For a discussion of Stellantis’s risks relating to raw materials, parts and components, refer to “Risk Factors - We
face risks associated with increases in costs, disruptions of supply or shortages of raw materials, parts, components and
systems used in our vehicles.” included elsewhere in this report for additional information. In order to mitigate these risks,
Stellantis works proactively with suppliers to identify material and part shortages and take steps to mitigate their impact by
deploying additional personnel, accessing alternative sources of supply and managing its production schedules. Stellantis also
continues to refine processes to identify emerging capacity constraints in the supplier tiers given the ramp up in
manufacturing volumes to meet volume targets. In addition, Stellantis continuously monitors supplier performance according
to key metrics such as part quality, delivery, performance, financial solvency and sustainability.
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Employees

At December 31, 2023, Stellantis had a total of 258,275 employees (excluding employees of joint arrangements,
associates and unconsolidated subsidiaries), a 5.2 percent decrease from December 31, 2022, and a 8.3 percent decrease from
December 31, 2021. The following table provides a breakdown of employees as of December 31, 2023, 2022 and 2021 by
geographical area.

At December 31,
2023 2022 2021
North America 81,341 88,835 91,289
Enlarged Europe 135,211 142,681 150,807
Middle East & Africa 6,101 5,311 5,983
South America 28,928 28,968 29,352
China and India & Asia Pacific 6,694 6,572 4,164
Total 258,275 272,367 281,595

Stellantis employees are free to join trade unions, provided they do so in accordance with local laws and the rules of
the related trade union. Local collective agreements are led by the regions and/or countries which take the global Company
polices into account and reflect local particularities. As of December 31, 2023, approximately 90 percent of our employees
were covered by collective bargaining agreements.

An active dialogue was maintained in 2023 with various employee representation bodies existing at the national or
transnational level. This is represented in Europe through the European Works Councils of PSA, Fiat and Opel and Vauxhall,
in North America through the union, The International Union,United Automobile, Aerospace and Agricultural Implement
Workers of America (“UAW?”) and in Canada through the union, Unifor.

Trade Unions and Collective Bargaining

Stellantis’ social relations strategy is based on six commitments:

»  Stellantis supports the principles of the United Nations Universal Declaration of Human Rights and the

provision of a decent equitable work environment. We work towards providing competitive and living wages

and have contracted with the Fair Wage network, an independent, recognized authority on fair and living wages;

»  Stellantis is committed to comply with all applicable labor laws and regulations and aims to apply best practices
in human resources management;

»  Stellantis bases social dialogue on relationships with independent labor unions and employee representatives
and seeks workplace cooperation;

»  Stellantis’ objective is to negotiate collective bargaining agreements that are pragmatic, inclusive and protective
of its employees;

»  Stellantis fosters social dialogue with the workforce on a daily basis; and

»  Stellantis monitors social indicators in its subsidiaries and globally discloses in a transparent manner to its
stakeholders.

The Company endorses the International Labor Organization’s (“ILO”) declaration on fundamental principles and
rights at work.
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Stellantis is committed to a strategy for collective agreements through innovative solutions to balance the social
challenges while allowing the Company to remain competitive. During 2023, we signed more than 600 agreements,
including:

»  Official launch of negotiation of a global framework agreement;

* In North America, collective bargaining agreement with contracts with UAW in U.S. and with Unifor in
Canada;

*  Four-year national collective agreement in Italy;

*  Agreements with plant employees in Madrid, Vigo, Zaragossa (Spain), Mangualde (Portugal), Pernambuco,
Betim (Brazil), Palomar (Argentina), Szentgothard (Hungary) and also in France and Germany; and

*  Three-year new collective agreement for Serbia starting in 2024.
France

During 2023, Stellantis signed several agreements, including a new three-year agreement, allowing for
implementation of an agile and responsible employment policy to support the Company’s transformation. It includes a wage
agreement for 2024 covering remuneration, working time and flexibility. It also includes tools for anticipating job trends,
identifying skill needs and offering training. An agreement was also negotiated to reinforce the measures of the departures
plan by facilitating internal or external mobility on a voluntary basis. A health care agreement was also signed to improve
some benefits such as access to alternative medicines while limiting increases in contributions.

Hungary

In 2023, a two-year wage and labor flexibility agreement with the union was signed. This agreement contains
guaranteed wage increases including: (i) terms relating to cost-of-living adjustments for a set period, (ii) increases of certain
benefits which are linked to either time-in-service or performance and (iii) a yearly amount for sport and leisure activities for
employees to support work-life balance. At the same time, the agreement defines work patterns to be applied for the
forecasted production volume in 2024 with the relevant compensation and defines level of labor flexibility to be available to
the Company.

Italy

In March 2023, Stellantis signed with the Italian trade unions a collective bargaining agreement for the period 2023
to 2026 that covers approximately 43,000 employees. The agreement includes: (i) cost of living adjustments for 2023
(increase of 6.5 percent) and 2024 (increase of 4.5 percent), (ii) lump sum payments paid in 2023 and (iii) a new profit-
sharing bonus linked to the Company results that will be paid in April 2024. Wage increases for 2025 and 2026 will be
agreed between Stellantis and the Italian trade unions at the end of 2024. The collective agreement also provides new
measures for welfare and wellbeing, as well as, a framework for remote working. It defines the conditions to ensure a
sustainable future for the plants in Italy and improvements in work-life balance and wellbeing for the employees.

Serbia

In December 2023, Stellantis signed a three-year collective agreement providing employees' wage increases in line
with inflation in lieu of minimum wage increases and redefining pay levels for the relaunch of the plant. It also provides more
flexibility by introducing Stellantis’ standard and reducing total time for breaks. In addition, the collective agreement
introduces a bonus malus system as a tool to manage absenteeism, quality and performance indicators.
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Spain

In 2023, all Spanish plants signed their own collective bargaining agreements for the next four years setting up a
common framework of working conditions for our 13,600 employees. The agreements include: (i) a general wage increase
partially linked to cost of living, (ii) a new profit sharing scheme based on individualized performance and (iii) new measures
to ensure balance between work and personal life.

US.

In November 2023, the UAW-represented workforce ratified a new collective bargaining agreement that expires in
April 2028. The provisions of the agreement contain opportunities for incremental compensation upon meeting agreed
metrics related to absenteeism and attendance. The agreement includes wage increases, the reinstatement of the Cost of
Living Allowance (“COLA”), a reduction in the time of progression to the top wage tier from eight years to three years,
supplemental unemployment benefits eligibility after 90 days of continuous service, annual lump sum payments to retirees
and surviving spouses, and retirement packages in 2024 and 2026. In addition, the agreement includes an increase in the
defined benefit and defined contribution pension plan rates; along with a commitment to provide €925 million
($1,000 million) in funding to the defined pension plan, which was made in 2023. The agreement, which covers
approximately 43,000 employees, includes a ratification bonus for all employees totaling approximately €201 million
($219 million), which was paid in December 2023.

Canada

Stellantis entered into a three-year labor agreement with Unifor in Canada that was ratified in November 2023, covering
approximately 7,500 employees. The terms of this agreement provide employee wage and benefit increases, including
improvements to base wage rates, reduced time for employees to progress to top wage, COLA protection and retirement
incentive opportunities for long-service employees choosing to retire. Also included are increases to the defined benefit
pension plan benefit for active employees and quarterly lump sum payments to retired employees. In addition, Unifor
members hired on or after September 19, 2016 and currently participating in the defined contribution plan are expected to be
enrolled in a College of Applied Arts and Technology pension plan effective January 2025. The agreement also includes,
lump sum payments to both full and part-time employees, totaling approximately €49 million (CAD$72 million), which were
paid in December 2023. The agreement expires in September 2026.
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Sales Overview

New vehicle sales represent sales of vehicles primarily by dealers and distributors, or, directly by us in some cases,
to retail and fleet customers. Sales include mass-market, premium and luxury vehicles manufactured at our plants, as well as
vehicles manufactured by joint ventures and third party contract manufacturers and distributed under our brands. Sales
figures exclude sales of vehicles that we contract manufacture for other OEMs. While vehicle sales are illustrative of our
competitive position and the demand for our vehicles, sales are not directly correlated to Net revenues, Cost of revenues or
other measures of financial performance in any given period, as such results were primarily driven by vehicle shipments to
dealers and distributors or to retail and fleet customers. For a discussion of our shipments, see FINANCIAL OVERVIEW—
Shipment Information. Sales and market shares for 2021 reported in the tables below include FCA for the period from
January 1 to January 16, prior to the merger. Figures in all tables represented in this section may not add due to rounding.
Additionally, prior period figures have been updated to reflect current information provided by third party industry sources.

The following table shows new vehicle sales by geographic market for the periods presented:

Years ended December 31,

2023 2022 2021
(millions of units)
North America 1.8 1.8 2.0
Enlarged Europe 2.7 2.6 3.1
Middle East & Africa 0.6 0.4 0.4
South America 0.9 0.8 0.8
China and India & Asia Pacific 0.2 0.2 0.2
Total Regions 6.2 5.8 6.6
Maserati 0.03 0.02 0.02
Total Worldwide 6.2 5.8 6.6

North America
North America Sales and Competition

The following table presents vehicle sales and estimated market share in the North America segment for the periods
presented:

Years ended December 31,

2023® 20220 2021®
North America Sales Market Share Sales Market Share Sales Market Share
Thousands of units (except percentages)
U.S. 1,527 9.6% 1,547 10.9% 1,777 11.5%
Canada 158 9.5% 169 11.4% 161 9.9%
Mexico 97 6.8% 74 6.6% 66 6.3%
Total 1,782 9.4% 1,791 10.7% 2,005 11.1%

(1) Estimated market share data presented are based on management’s estimates of industry sales data, which use certain data provided by third-party sources: Canada -
DesRosiers Automotive consultants, Mexico - INEGI (Government National Institute) and U.S. - Ward's Automotive
Maserati excluded from volumes and market share
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The following table presents estimated new vehicle market share information for Stellantis and our principal
competitors in the U.S., our largest market in the North America segment:

Years ended December 31,

U.S. 2023 2022 2021
Automaker Percentage of industry

GM 16.3% 16.1% 14.4%
Toyota 14.2% 14.9% 15.2%
Ford 12.6% 13.2% 12.4%
Hyundai/Kia 10.4% 10.4% 9.7%
Stellantis" 9.6% 10.9% 11.5%
Honda 8.2% 7.0% 9.5%
Nissan 5.7% 5.2% 6.4%
Other 23.1% 22.3% 21.0%
Total 100% 100% 100%

(1) Excluding Maserati
Estimated market share data presented are based on management’s estimates of industry sales data, which use certain data provided by third-party sources: Canada - DesRosiers
Automotive consultants, Mexico - INEGI (Government National Institute) and U.S. - Ward's Automotive

U.S. industry sales, including medium and heavy-duty vehicles, in addition to commercial vehicles, were up
approximately1.8 million units in 2023 from 14.1 million units in 2022. Industry sales were up 12.4 percent over 2022
calendar year. Production, supply chain and semi-conductor concerns eased across the industry in 2023.

Our vehicle line-up in the North America segment primarily leveraged the brand recognition of the Jeep, Ram,
Dodge and Chrysler brands to offer UVs, pickup trucks, cars and minivans under those brands. Vehicle sales and profitability
in the North America segment were generally weighted towards larger vehicles such as UVs, trucks and vans, consistent with
overall industry sales trends in the North America segment, which have become increasingly weighted towards UVs and
trucks in recent years.

Sales in the U.S. were down 1 percent from 2022. The Jeep Wrangler 4xe, the Jeep Grand Cherokee 4xe and the
Chrysler Pacifica Hybrid were the No. 1, No. 2 and No. 4 top-selling electric plug-ins in the U.S. market in 2023. Chrysler
and Dodge brands were up year-over-year, 19 percent and 5 percent respectively. The Chrysler Pacifica was up 22 percent
over 2022 results. Dodge Durango sales increased 25 percent over 2022 results. Additionally, the Ram brand’s commercial
truck segment continued to perform strongly, up 17 percent over 2022. Production of the ICE Dodge Challenger and Dodge
Charger ended in 2023.

North America Distribution

In the North America segment, our vehicles are sold primarily to dealers in our dealer network for sale to retail
consumers and to fleet customers. Fleet sales in the commercial channel are typically more profitable than sales in the
government and daily rental channels since they more often involve customized vehicles with more optional features and
accessories; however, vehicle orders in the commercial channel are usually smaller in size than the orders made in the daily
rental channel. Fleet sales in the government channel are generally more profitable than fleet sales in the daily rental channel
primarily due to the mix of products included in each respective channel.
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North America Dealer and Customer Financing

In November 2021, Stellantis acquired First Investors Financial Services Group, now known as Stellantis Financial
Services US Corp (“Stellantis Financial Services U.S.”). Stellantis Financial Services U.S. provides U.S. customers and
dealers with a complete range of financing options, including retail loans, leases, and floorplan financing. However, while
Stellantis Financial Services U.S. grows, Stellantis also utilizes independent financial service providers, including Santander
Consumer USA Inc. (“SCUSA”) to complement its financing offer to dealers and retail customers in the U.S. In February
2013, FCA entered into a private label financing agreement with SCUSA (the “SCUSA Agreement”), under which SCUSA
will continue to provide a wide range of wholesale and retail financial services to dealers and retail customers in the U.S.,
under the Chrysler Capital brand name. In April 2022, the SCUSA Agreement was amended and extended through 2025,
allowing SCUSA to serve a complementary role to Stellantis Financial Services U.S. Under the SCUSA Agreement, SCUSA
has certain rights, including limited exclusivity to participate in specified minimum percentages of certain retail financing
subvention programs.

As of December 31, 2023, of the current approximately 2,600 Stellantis dealers in the U.S., Stellantis Financial
Service U.S. provided wholesale lines of credit, starting in April 2023, to approximately 3 percent, SCUSA to approximately
9 percent of the dealers while Ally provided 29 percent. In 2023, approximately 76.7 percent of the retail vehicles sold to
U.S. retail customers were financed or leased. Of those financed or leased retail sales, SCUSA, Ally, and Stellantis Financial
Services U.S. (second full year of operations) market share represented 23.0 percent, 12.9 percent, and 11.3 percent
respectively.

In Canada, our customers are served by cooperation agreements with main local banks providing retail financing and
leasing.

In Mexico, we have a private label agreement with Banco Inbursa Group in order to provide dealer and retail
customer financing programs for all brands following the acquisition by the latter of the entire share capital of Banque PSA
Finance (“BPF”) Finance México S.A. de C.V., SOFOM completed in December 2022.

Enlarged Europe

Enlarged Europe Sales and Competition

The following table presents Stellantis vehicle sales and market share in the Enlarged Europe segment for the
periods presented:

Years ended December 31,

2023 2022 2021
Enlarged Europe Sales Market Share Sales Market Share Sales Market Share
Thousands of units (except percentages)
France 634 29.4% 620 33.1% 749 35.8%
Ttaly 591 33.6% 535 36.4% 637 39.0%
Germany 389 12.5% 371 12.9% 417 14.4%
UK 313 13.9% 268 14.1% 315 15.7%
Spain 221 20.2% 213 22.9% 257 25.4%
Other 550 14.2% 543 13,1% 676 16.6%
Europe® 2,698 18.3% 2,550 19.7% 3,051 22.1%
Other Europe® 19 1.3% 22 1.9% 47 2.1%
Total 2,717 16.8% 2,572 18.3% 3,098 19.3%

(1) EU30 = EU27 (excluding Malta), Iceland, Norway, Switzerland and UK. Industry and market share information is derived from third-party industry sources (e.g. Agence
Nationale des Titres Sécurisés (“ANTS”), Ministry of Infrastructure and Sustainable Mobility (“MIMS "), ANFAC Spain) and internal information

(2) Other Europe = Eurasia (Armenia, Azerbaijan, Belarus, Georgia, Kazakhstan, Moldova, Russia, Ukraine, Uzbekistan) and other Europe (Albania, Bosnia, Kosovo, Malta,

Montenegro, North Macedonia, Serbia and Ukraine)

Maserati excluded from volumes and market share of the region
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The following table summarizes new passenger vehicle market share information and our principal competitors in
Europe, our largest market in the Enlarged Europe segment:

Years ended December 31,

Europe 30 Passenger Cars 2023 2022 2021
Automaker Percentage of industry
Volkswagen 24.0% 23.0% 22.9%
Stellantis® 18.3% 19.7% 22.1%
Renault 10.5% 10.1% 10.2%
Hyundai/Kia 7.5% 8.2% 7.4%
Toyota 6.7% 6.8% 6.1%
Mercedes-Benz 6.2% 6.5% 6.3%
BMW 6.2% 6.3% 6.2%
Ford 5.9% 6.5% 6.5%
Other 14.7% 12.8% 12.2%
Total 100% 100% 100%

(1) Europe 30 = 27 members of the European Union excluding Malta and including Iceland, Norway, Switzerland and UK

(2) Excluding Maserati

Estimated market share information is derived from third-party industry sources (e.g., Agence Nationale des Titres Sécurisés (“ANTS”), Ministry of Infrastructure and Sustainable
Mobility (“MIMS”), ANFAC Spain) and internal information

In 2023, the automotive industry in the Europe 30 increased by 14 percent as compared to 2022, boosted in part by a
significant jump in sales of BEVs as well as the easing of the components shortages and logistics challenges.

Sales in Europe 30 grew 5.8 percent in 2023 and achieved an 18.3 percent share on a full-year basis despite a
decrease of 140 basis point versus 2022 mainly due to logistics constraints in the first half of the year.

There have been noteworthy achievements in key European markets, with sales passenger cars (“PC”) and
commercial vehicles (“CV”) up compared to last year, with increases of: 2.2 percent in France, 5 percent in Germany, 10.5
percent in Italy, 3.5 percent in Spain and 16.7 percent in the UK. Positive performance from the rest of Europe too, with
significant growth also in Belgium, Luxembourg, Ireland, Portugal, and Switzerland. Overall, France, Italy, and Portugal lead
the total market, with France and the Netherlands ahead in the electrified market.

In the BEV market, Stellantis is growing rapidly, with a 14 percent increase in sales compared to 2022, seizing a
14.2 percent market share in Europe and leading in various BEV segments. BEV sales are steadily increasing from one
quarter to the next, giving Stellantis third place in the Europe 30 market. Models such as the Fiat 500e, Opel/Vauxhall Corsa
electric, Peugeot e-208, Jeep Avenger and the entire BEV Pro One Commercial Vehicles line-up (38.8 percent market share)
have boosted the Company’s performance.

Enlarged Europe Distribution

In Europe, we sell and service our vehicles through our own dealers (located in most European markets),
independent dealers, retailers and authorized workshops. In other markets and in segments in which we do not have a
substantial presence, we have agreements with general distributors.

During 2021, Stellantis engaged in a transformation process by terminating its distribution contracts and at the same
time consulting its networks on the future distribution model. This process was undertaken in anticipation of implementing
new distribution schemes starting July 2023. Stellantis’ vision is to promote a sustainable distribution model and all involved
stakeholders will benefit from these changes with the customer experience at the core. Customers will be able to take
advantage of a multi-brand and multi-channel approach with a wider range of services. Dealers, evolving into retailers, will
have a new and efficient business model aimed at benefiting from Stellantis’ 14-brand portfolio, creating synergies,
optimizing distribution costs and offering additional sustainable mobility solutions.
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In 2023, Stellantis and its European dealers have signed over 8,000 sales and 25,000 aftersales contracts in ten key
European countries, their shared objectives include simplification, a multi-brand approach, customer-centricity, and quality
assurance. Stellantis initially adopted the new retailer model in Austria, Belgium, Luxembourg and the Netherlands in
September 2023, and has been swiftly working to further enhance the model in these early adopter countries, allowing its
network sufficient time to adapt in a competitive landscape with new entrants.

Enlarged Europe Dealer and Customer Financing

In 2023 Stellantis reorganized the leasing and financing activities in Europe that were previously (i) managed by
FCA Bank, a 50 percent joint venture with Crédit Agricole Consumer Finance S.A. (“CACF”) for the former FCA brands
(Abarth, Alfa Romeo, Fiat, Jeep, Lancia, Chrysler and Maserati), and (ii) managed by BPF for the former PSA brands,
through two separate partnerships, one with Group Santander Consumer Finance (“SCF”) for the Peugeot, Citroén and DS
brands (with each of BPF and SCF holding approximately a 50 percent interest), and one with BNP Paribas Personal Finance
(“BNPP PF”) for the Opel and Vauxhall brands (with each of BPF and BNPP PF holding a 50 percent interest).

As part of this reorganization, Stellantis created a new European multi-brand operational leasing company with
CACEF (with each of Stellantis and CACF holding a 50 percent interest), that resulted from the combination of the leasing
activities of Leasys, (a former subsidiary of FCA Bank) and the activities of Free2Move Lease/F2ML, a business unit initially
created within the former Groupe PSA and in charge of the business to business (“B2B”) long-term leasing activity. This new
company took the name of Leasys and concentrates on the long-term operational leasing segment.

The joint ventures with BNPP PF and SCF were reorganized so the joint ventures with BNPP PF now operate
financing activities in Germany, Austria and in the UK and the joint ventures with SCF operate financing activities in France,
Italy, Spain, Belgium, Poland, the Netherlands and through a commercial agreement with SCF in Portugal. In each of these
countries, the financing activities of the relevant joint venture cover all Stellantis brands.

This overall reorganization was completed as of and is effective since April 2023. BPF is now known as Stellantis
Financial Services Europe. Refer to Note 3, Scope of consolidation - Disposals within the Consolidated Financial Statements

included elsewhere in this report for additional information.

Sales activities within certain Eastern European countries are supported by private label agreements with local banks
covering both the wholesale and retail financing needs.
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Middle East & Africa
Middle East & Africa Sales and Competition

The following table presents Stellantis vehicle sales and market share in the Middle East & Africa segment for the
periods presented:

Years ended December 31,

2023 2022 2021
Middle East & Africa Sales Market Share Sales Market Share Sales Market Share
Thousands of units (except percentages)

Turkey 419 34.0% 250 31.9% 219 29.7%
Algeria 56 86.5% 14 53.5% 11 31.4%
Morocco 33 20.7% 34 20.8% 37 21.1%
Gulf" 33 2.4% 26 2.3% 33 3.2%
Overseas France® 21 28.8% 24 33.8% 23 31.6%
Israel Zone™ 21 7.4% 22 8.0% 24 7.8%
Egypt 8 11.3% 17 16.3% 42 22.9%
Other™ 23 2.6% 28 2.9% 22 2.3%
Total 614 14.8% 415 11.9% 411 11.8%

(1) Includes: Bahrain, Kuwait, Oman, Qatar, Saudi Arabia, UAE and Yemen

(2) Includes: French Guiana, Mayotte, Reunion, Martinique and Guadeloupe

(3) Includes: Israel and Palestine

(4) Without banned countries: Iran, Sudan and Syria

Estimated market share information is derived from third-party industry sources of MEA countries (e.g., AMIC (Egypt), ODD (Turkey), AMBG (Saudia Arabia, Qatar, United

Arab Emirates, Yemen), AIVAM (Morocco)) and internal information
Maserati excluded from volumes and market share of the region

In 2023, the total industry volume of Middle East & Africa increased by 19 percent, with growth in Turkey, Middle
East (Gulf and Bahrain, Lebanon, Iraq and Pakistan) and Algeria markets. Due to geopolitical events, the Egyptian market
decreased by 30 percent. Despite these headwinds, sales increased by 48 percent with 199 thousand more deliveries and
market share gains in most of the major countries.

Overall market share of the region reached 14.8 percent, up by 290 basis points compared to 2022. The increase was
primarily due to positive performance in Turkey, Algeria and Gulf. Despite being one of the main market brands in Egypt, we
were limited by supply availability for Fiat brand during the year.

Commercial vehicle sales increased by 71 percent, up to 181.6 thousand units, or 21.8 percent market share.
Stellantis secured its number two commercial vehicles position in the region.
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The following table summarizes new vehicle market share information and our principal competitors in the Middle
East & Africa:

Years ended December 31,

G6" Middle East & Africa 2023 2022 2021

Automaker Percentage of industry
Toyota 18.0% 20.3% 18.9%
Stellantis® 16.9% 14.8% 15.1%
Hyundai/Kia 13.3% 13.9% 14.1%
Renault 8.6% 9.3% 9.2%
Volkswagen 7.7% 6.8% 8.1%
Ford 5.2% 4.7% 4.5%
BMW 1.1% 1.1% 1.1%
Mercedes-Benz 1.4% 1.4% 1.3%
Other 27.8% 27.7% 27.6%
Total 100% 100% 100%

(1) G6: Turkey, Morocco, Israel zone, Gulf, Overseas France and Egypt

Israel Zone: Israel and Palestine

Gulf: Bahrain, Kuwait, Oman, Qatar, Saudi Arabia, UAE and Yemen

Overseas France: French Guiana, Mayotte, Reunion, Martinica and Guadeloupe

(2) Excluding Maserati

Estimated market share information is derived from third-party industry sources of MEA countries (e.g. AMIC (Egypt), ODD (Turkey), AMBG (Saudia Arabia, Qatar, United Arab
Emirates, Yemen), AIVAM (Morocco)) and internal information

Middle East & Africa Distribution

In Turkey, Peugeot, Citroén, DS and Opel brands are distributed through a national sales company, consolidating
operations for these four brands, whereas Fiat, Alfa Romeo and Jeep brands are distributed by a joint venture with Koc
Automotiv Group, Tofas.

In Morocco, a national sales company is in charge of distributing Fiat, Alfa Romeo, and Jeep, while Peugeot,
Citroén, DS and Opel Brands are managed by local importers. In South Africa we also operate through a national sales
company that distributes Peugeot, Citroén, Opel, Fiat, Jeep and Alfa Romeo. In Algeria, a national sales company is in charge
of distributing Fiat, while Opel is managed by local importer. In all other markets of the region, we distribute through
agreements with local general distributors, with the regional offices of Stellantis located in Cairo, Egypt and Dubai
coordinating operations in Egypt and Middle East.

Middle East & Africa Dealer and Customer Financing

In Turkey, our activities related to the former FCA brands are carried out through a 100 percent owned subsidiary of
our joint venture, Tofas, that provides financial services and insurance products mainly to retail customers, while the
activities related to the PSA brands are carried out by a subsidiary of Stellantis Financial Services Europe, which markets a
range of retail financing and insurance products in cooperation with a TEB Finansman AS, a subsidiary BNPP PF, with
Garanti Bank, a subsidiary of BBVA and, from June 2023, with Yapi Kredi.

Cooperation agreements are also in place with third-party financial institutions to provide dealer network and retail
customer financing in South Africa, Morocco and Algeria.
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South America
South America Sales and Competition

The following table presents our vehicle sales and market share in the South America segment for the periods
presented:

Years ended December 31,

2023® 2022® 2021®
South America Sales Market Share Sales Market Share Sales Market Share
Thousands of units (except percentages)
Brazil 687 31.4% 647 32.9% 636 32.0%
Argentina 120 28.2% 117 30.7% 103 29.1%
Other South America 72 6.4% 80 6.2% 73 6.1%
Total 879 23.5% 844 23.2% 812 22.9%

(1) Estimated market share data presented are based on management’s estimates of industry sales data, which use certain data provided by third-party sources, National
Organization of Automotive Vehicles Distribution and Association of Automotive Producers

Maserati excluded from volumes and market share

Cuba excluded from volumes and market share

The following table presents Stellantis vehicle market share information and our principal competitors in Brazil, our
largest market in the South America segment:

Brazil Years ended December 31,
20230 20220 20210

Automaker Percentage of industry
Stellantis® 31.4% 32.9% 32.0%
Volkswagen 16.4% 14.3% 15.9%
GM 15.0% 14.8% 12.2%
Ford 1.3% 1.1% 2.0%
Other 35.9% 37.0% 37.9%
Total 100% 100% 100%

(1) Estimated market share data presented are based on management’s estimates of industry sales data, which use data provided by ANFAVEA (Associagdo Nacional dos
Fabricantes de Veiculos Automotores)
(2) Excluding Maserati

Automotive industry volumes within the countries in which the South America segment operates increased by 2.6
percent to 3.7 million units in 2023, which was primarily driven by Brazilian market growth, which represented a 11 percent
increase in the industry, mainly due to fleet customers higher purchasing volumes, and a 12 percent increase in the industry in
Argentina, reflecting the gradual recovery of sales.

Stellantis’ market share in South America increased 0.3 basis points from 23.2 percent in 2022 to 23.5 percent in
2023, keeping leadership in the South America region, as well as in Brazil and Argentina markets with 31.4 percent and 28.2
percent, respectively. Fiat Strada was top seller passenger car in Brazil and Fiat Mobi and Fiat Argo are among top 10 selling
models and in Argentina Fiat Cronos was the top seller with Peugeot 208 at second position.

Our vehicle line-up in South America leverages the brand recognition of Fiat, as well as the relatively urban
population of countries like Brazil, and offers vehicles in smaller segments, such as the Fiat Argo as well as the Fiat Mobi.
Fiat is the brand leader in the region with an increase of 0.9 basis points from 13.6 percent in 2022 to 14.5 percent in 2023,
primarily driven by the success of the new Fastback launched at the end of 2022. Fiat also led the pickup truck market in
Brazil, with the Fiat Strada and the Fiat Toro (both represent a total of 42.6 percent market share in the segment). Jeep
achieved 5.8 percent of the total sales in Brazil with 16.2 percent market share in the SUV segment.
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South America Distribution

In South America, the law in each country regulates retail vehicle distribution. In Brazil and Argentina, distribution
is through dealers of each brand, although it is common for the same distributor to have several stores in order to offer
different brands. In other countries, distribution is through multi-brands importers or dealers.

South America Dealer and Customer Financing

In the South America segment, we provide access to dealer and retail customer financing as well as rental products
through captive finance companies and through strategic relationships with financial institutions.

In Argentina, we have a 100 percent owned captive finance company that offers dealer and retail customer financing
as well as rental services for the former FCA brands (FCA Compaiiia Financiera S.A.) and a 50 percent owned joint venture
that offer dealer and retail customer financing as for the former PSA brands (PSA Finance Argentina Compaiiia Financiera
S.A., with Banco Bilbao Vizcaya Argentaria S.A. owning the other 50 percent).

In Brazil, we have two 100 percent owned captive finance companies that offer dealer and retail customer financing
as well as rental services as for the former FCA brands, namely Banco Stellantis S.A. (former “Banco Fidis”) and FCA
Rental Locadora de Automoveis Ltda (commercially known as Flua). Historically, the former PSA brands offered dealer and
retail customer financing through a 50/50 percent joint venture (Banco PSA Finance Brasil S.A.) with Banco Santander
Brasil S.A. In August 2023, Stellantis Financial Services Europe purchased the 50 percent shares held by Banco Santander
Brasil S.A. in Banco PSA Finance Brasil S.A. (and also the 50 percent shares held by Banco Santander Brasil S.A. in
Stellantis Corretora de Seguros e Servicos Ltda., a company providing insurance services), with the objective of ultimately
carrying out retail customer financing activities for all Stellantis brands in Brazil and starting with the integration as from
second half of 2023 of the activities related to the Jeep and Ram branded vehicles.

In Brazil, in addition and in parallel to the above, we have entered into a commercial partnership (private label
financing agreement) with Banco Santander Brasil S.A. in August 2023, under which Banco Santander Brasil S.A. will
provide financing to retail customers purchasing Fiat branded vehicles in Brazil. The partnership agreement expires in August
2025.
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China and India & Asia Pacific
China and India & Asia Pacific Sales and Competition

The following table presents our vehicle sales and market share in the China and India & Asia Pacific segment:

Years ended December 31,

202306 202206 20210
China and India &
Asia Pacific Sales Market Share Sales Market Share Sales Market Share
Thousands of units (except percentages)

China®* 69 0.3% 94 0.4% 124 0.6%
Japan 33 0.8% 34 1.0% 45 1.2%
India® 17 0.4% 20 0.5% 13 0.4%
Australia 18 1.5% 17 1.7% 18 1.8%
Asean & General

Distributors(“AGD”)® 11 0.3% 20 0.6% 14 0.5%
South Korea 7 0.4% 9 0.6% 13 0.9%
New Zealand 3 1.8% 3 2.1% 4 2.8%
China and India & Asia

Pacific major Markets 159 0.4% 198 0.6% 231 0.7%

Total 159 0.4% 198 0.5% 231 0.6%

* Includes Hong Kong and Taiwan
(1) Estimated market share information is derived from third-party industry sources of China & Asia Pacific countries (e.g. CADA and CPCA (China PC Domestic), CATARC

(China PC Import), FCAI (Australia), SIAM (India PC), JADA and JAIA (Japan), MIA (New Zeeland), IHS (Thailand), MAA (Malaysia)) and internal information

(2) Data include vehicles sold by our joint ventures in China for Stellantis brands

(3) India market share is based on wholesale volumes

(4) AGD includes Bangladesh, Brunei, Cambodia, French Polynesia, Indonesia, Laos, Malaysia, Myanmar, Nepal, New Caledonia, Philippines, Singapore, Sri Lanka, Thailand

and Vietnam

(5) Sales reflect retail deliveries. China and India & Asia Pacific industry reflects aggregate for major markets where the Company competes (China (PC), Japan (PC), India
(PC), South Korea (PC and Pickups), Australia, New Zealand and AGD). Market share is based on retail/registrations except, as noted above, in India where market share is
based on wholesale volumes

Maserati excluded from volumes and market share

In 2023, 25.5 million vehicles (PC and CV) were sold in China, which represents a 7 percent year-over-year
increase.The automotive industry grew by 8.4 percent in India due to new model launches from local OEMs lifting the
market, 15.8 percent in Japan, 12.6 percent in Australia and 3.5 percent in South Korea as the markets started to recover from
the component parts shortage. AGD experienced a decrease of 1.8 percent due to economic slowdown and high inflation
within the market during the year.

We sell a range of vehicles in the China and India & Asia Pacific segment, including small and compact cars,
premium mid-size cars, utility vehicles and light commercial vehicles. Although our smallest segment by vehicle sales, China
and India & Asia Pacific segment represents a significant growth opportunity and we are invested in building relationships
with key partners in India to increase our manufacturing footprint and presence in the region. In November 2023, Stellantis
paid €1.4 billion for an equity investment representing approximately 21 percent equity in Zhejiang Leapmotor Technology
Co. Ltd, a Chinese new energy vehicle OEM. The investment is accounted for as an equity method investment and reported
in China and India & Asia Pacific segment. In addition, a joint venture, called Leapmotor International, will be created in
2024 with ownership by Stellantis of 51 percent and by Leapmotor of 49 percent. Stellantis controls the joint venture and will
consolidate the entity. The joint venture will have exclusive rights for export and sale, as well as manufacturing of Leapmotor
products outside of Greater China. The joint venture expects to begin shipments in the second half of 2024. In the China and
India & Asia Pacific segment we also distribute vehicles that are manufactured in the U.S. and Europe through our dealers
and distributors.
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China and India & Asia Pacific Distribution

In the key markets in the China and India & Asia Pacific segment (China, Australia, India, Japan, South Korea and
AGD), Stellantis vehicles are sold by our 100 percent owned subsidiaries or through DPCA to local independent dealers. The
Dongfeng Peugeot Citroén Automobile Sales Co (“DPCS”) markets the vehicles produced by DPCA under various license
agreements in China, and a Stellantis fully-owned national sales company in China operates and manages the import
vehicles’ sales in China (except Maserati). We also operate through national sales companies in Australia, Japan, India and
South Korea. In AGD and smaller markets, we have agreements with general distributors.

China and India & Asia Pacific Dealer and Customer Financing

In China, we operate a 100 percent owned finance and lease companies, Stellantis Automotive Finance Co., Ltd and,
since April 2023, following the finalization of an equity transfer agreement with Dongfeng, Stellantis Leasing Services Co
Ltd. These entities allow us to support our sales activities in China offering to our dealer networks and retail and commercial
customers, a full range of wholesale and retail financing as well as financial and operational leasing products. Cooperation
agreements are also in place with third-party financial institutions to provide dealer network and retail customer financing in
India, South Korea, Australia and Japan.

Maserati

The following table shows the distribution of Maserati sales by geographic regions and as a percentage of total sales
for each of the years ended December 31, 2023, 2022 and 2021:

As a As a As a
percentage of percentage of percentage of
2023 Sales 2023 sales 2022 Sales 2022 sales 2021 Sales 2021 sales
U.S./Mexico 7,907 29.6 % 6,945 29.7 % 7,765 32.0 %
Europe top 4" 6,035 22.6 % 5,442 233 % 3,434 14.1 %
China 4,367 16.4 % 4,680 20.0 % 7,357 30.3 %
Japan 1,729 6.5 % 1,238 53 % 1,080 4.5 %
Other countries 6,651 249 % 5,099 21.8 % 4,633 19.1 %
Total 26,689 100.0 % 23,404 100.0 % 24,269 100.0 %

(1) Italy, United Kingdom, Germany and Switzerland
China includes Hong Kong
U.S. includes Mexico and Puerto Rico

In 2023, a total of 26.7 thousand Maserati vehicles were sold, an increase of 3.3 thousand units compared to 2022 as
a result of sales performance mainly in North America, Europe and Japan. This increase was mainly due to sales of Grecale,
particularly the Grecale GT.

In 2023, Maserati launched the all-new GranTurismo, which is available in three versions (Modena, Trofeo and the
fully electric Folgore). Additionally, Maserati revealed the Grecale Folgore, the brand’s first fully electric SUV, the track-
only hypercar MCXtrema (62 units globally) and the GT2 (track-only race car, approved for the GT2 European
championship).

In Europe, depending on the country, access to dealer and customer financing for Maserati vehicles are either
through joint ventures with BNPP PF or with SCF. In China, our 100 percent owned captive finance companies, Stellantis
Automotive Finance Co. Ltd and Stellantis Leasing Services Co Ltd. provide dealer and retail financing and financial and
operational leasing products. In the U.S., JPMorgan Chase Bank provides retail financing. In other regions, we rely on local
agreements with financial services providers for the financing of Maserati brand vehicles to dealers and end customers.
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Cyclical Nature of the Business

As is typical in the automotive industry, Stellantis’ vehicle sales are highly sensitive to general economic conditions,
availability of low interest rate vehicle financing for dealers and retail customers and other external factors, including fuel
prices, and as a result could vary substantially from quarter to quarter and year to year. Retail consumers tend to delay the
purchase of a new vehicle when disposable income and consumer confidence is low. Moreover, increases in inflation may
lead to subsequent increases in the cost of borrowing and availability of affordable credit for vehicle financing, which may
further influence retail consumers to delay the purchase of a new vehicle. In addition, Stellantis’ vehicle production volumes
and related revenues could vary from month to month, sometimes due to plant shutdowns, which could occur for several
reasons including raw material or component unavailability, production changes from one model year to the next and actions
to balance vehicle supply and demand fluctuations and also to adjust dealer stock levels appropriately. Plant shutdowns,
whether associated with model year changeovers or other factors such as temporary supplier interruptions, could have a
negative impact on Stellantis’ revenues and working capital as Stellantis continues to pay suppliers under established terms
while Stellantis would not receive proceeds from vehicle sales. Refer to Liquidity and Capital Resources—Liquidity
Overview included elsewhere in this report for additional information.

Legal Proceedings
Takata airbag inflators

Putative class action lawsuits were filed in March 2018 against FCA US LLC (“FCA US”), a wholly owned
subsidiary of Stellantis, in the U.S. District Courts for the Southern District of Florida and the Eastern District of Michigan,
asserting claims under federal and state laws alleging economic loss due to Takata airbag inflators installed in certain of our
vehicles. The cases were subsequently consolidated in the Southern District of Florida.

On November 8, 2022, the Court granted summary judgment in FCA US’s favor against all claimants except those
in Georgia and North Carolina. Plaintiffs were granted leave to file an amended complaint to add additional states to the
pending action. The Court later entered an order to reset FCA US’s renewed motions for summary judgment to address the
remaining amended claims.

On June 20, 2023, the Court entered an order preliminarily granting class certification for the amended complaint.
FCA US filed an appeal of the Court’s preliminary order. On July 13, 2023, the Court revisited its class certification order
and further narrowed the classes based on a recent Court of Appeals decision.

Emissions Matters

On January 10, 2019, FCA US announced it had reached final settlements on civil environmental and consumer
claims with the U.S. Environmental Protection Agency (“EPA”), the Civil Division of the U.S. Department of Justice
(“DoJ”), the California Air Resources Board (“CARB”), the State of California, 49 other States and U.S. Customs and Border
Protection, for which we accrued €748 million during the year ended December 31, 2018. Approximately €350 million of the
amount accrued by FCA US, which was prior to the merger, was related to civil penalties to resolve differences over diesel
emissions requirements. A portion of the amount accrued, prior to the merger, was attributable to settlement of a putative
class action on behalf of consumers in connection with which FCA US agreed to pay an average of $2,800 per vehicle to
eligible customers affected by the recall. That settlement received final court approval on May 3, 2019. On April 9, 2021,
FCA US reached an agreement with substantially all of the approximately 3,200 consumers that exercised their right to opt
out of the class action settlement to settle their claims for an amount that is not material to the Company.

In September 2019, the Dol filed criminal charges against an employee of FCA US for, among other things, fraud,
conspiracy, false statements and violations of the Clean Air Act primarily in connection with efforts to obtain regulatory
approval of the vehicles that were the subject of the civil settlements described above. In April 2021, two additional
employees of a Stellantis subsidiary were indicted by the DoJ on similar charges. The three employees were placed on
administrative leave following their indictments. On July 20, 2023, the FCA US employee plead guilty to conspiring to
violate the Clean Air Act.
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On June 3, 2022, FCA US announced that it had agreed to a settlement to resolve the DoJ, Criminal Division’s
investigation as it relates to FCA US. The settlement, which received court approval, includes a guilty plea, a fine of
approximately $96 million, and the forfeiture of approximately $204 million in gains. Prior to the merger, we accrued
approximately €200 million during the three months ended September 30, 2020 as our best estimate of probable loss with
regard to matters under discussion. In light of subsequent progress in our discussions with the DoJ, Criminal Division, we
increased our accrual for this matter to approximately €266 million as of December 31, 2021, which is sufficient to cover the
forfeiture and penalty paid in connection with the plea agreement. We remain subject to a number of related private lawsuits
(the “Non Opt-Out Litigation”).

We have also received inquiries from other regulatory authorities in a number of jurisdictions as they examine the
on-road tailpipe emissions of several automakers’ vehicles and, when jurisdictionally appropriate, we continue to cooperate
with these governmental agencies and authorities.

In Europe, we have continued to work with the Italian Ministry of Transport (“MIT”) and the Dutch Vehicle
Regulator (“RDW?”), the authorities that certified FCA diesel vehicles for sale in the European Union, and the UK Driver and
Vehicle Standards Agency in connection with their review of several diesel models.

We also responded to inquiries from the German authority, the Kraftfahrt-Bundesamt (“KBA”), regarding emissions
test results for FCA diesel vehicles, and discussed the KBA reported test results, our emission control calibrations and the
features of the vehicles in question. After these initial discussions, the MIT, which has sole authority for regulatory
compliance of the vehicles it has certified, asserted its exclusive jurisdiction over the matters raised by the KBA, tested the
vehicles, determined that the vehicles complied with applicable European regulations and informed the KBA of its
determination. Thereafter, mediations were held under European Commission (“EC”) rules, between the MIT and the
German Ministry of Transport and Digital Infrastructure, which oversees the KBA, in an effort to resolve their differences.
The mediation concluded and no action was taken with respect to FCA. In May 2017, the EC announced its intention to open
an infringement procedure against Italy regarding Italy's alleged failure to respond to EC's concerns regarding certain FCA
emission control calibrations. The MIT responded to the EC's allegations by confirming that the vehicles' approval process
was properly performed. In December, 2021, the EC notified Italy of its position that Italy did not comply with its obligation
to enforce EU emission type approval rules. In January 2024, the EC notified the MIT of the alleged non-compliance of Fiat
Ducato Euro 6 vehicles based on tests performed at the EC’s request.

In May 2023, the KBA notified Stellantis of its investigation of certain Opel Euro 5, Peugeot Euro 6b, Fiat Euro 5
and Euro 6 vehicles and its intent to require remedial measures based on the alleged non-compliance of the diesel engines in
certain of those vehicles. The KBA subsequently expanded its inquiry to include Euro 5 and Euro 6 engines used in certain
Alfa Romeo, Fiat and Jeep vehicles, as well as Suzuki vehicles equipped with diesel engines supplied by FCA Italy (now
known as Stellantis Europe) and requested information relating to all Stellantis vehicles that may make use of strategies
similar to those allegedly used by the identified vehicles. The KBA has subsequently advised that these vehicles are non-
compliant and has demanded that Stellantis submit a plan to bring the vehicles into compliance. We continue to cooperate
with the KBA and, at this stage, we are unable to reliably evaluate the likelihood that a loss will be incurred or estimate a
range of possible loss. Given the number of vehicles potentially involved, however, the cost of any recall, and the impact that
any recall could have on related private litigation, may be significant.

In December 2019, the MIT notified FCA of communications with the Dutch Ministry of Infrastructure and Water
Management (“I&W?”) regarding certain irregularities allegedly found by the RDW and the Dutch Center of Research TNO in
the emission levels of certain Jeep Grand Cherokee Euro 5 models and a vehicle model of another OEM containing a Euro 6
diesel engine supplied by FCA. In January 2020, the Dutch Parliament published a letter from the I&W summarizing the
conclusions of the RDW regarding those vehicles and engines and indicating an intention to order a recall and report their
findings to the Public Prosecutor, the EC and other member states. FCA engaged with the RDW to present our positions and
cooperate to reach an appropriate resolution of this matter. FCA proposed certain updates to the relevant vehicles that have
been tested and approved by the RDW and are now being implemented.
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In addition, as part of the judicial investigation of several automakers in France, commencing in 2016 and 2017,
Automobiles Peugeot and Automobiles Citroén were placed under examination by the Judicial Court of Paris in June 2021 on
allegations of consumer fraud in connection with the sale of Euro 5 diesel vehicles in France between 2009 and 2015. In July
2021, FCA Italy was placed under examination by the same court for possible consumer fraud in connection with the sale of
Euro 6 diesel vehicles in France between 2014 and 2017. FCA Italy was also designated as a material witness in connection
with allegations of obstruction of the actions of an economy ministry antifraud inspector in 2016 and 2017. As is typical in a
French criminal inquiry, each of the companies were required to pay bail for the potential payment of damages and fines and
to ensure representation in court, and to provide a guarantee for the potential compensation of losses. None of these amounts
were, individually or in the aggregate, material to the Company.

The French market surveillance authority (SSMVM) issued a decision of non-compliance regarding NOx emissions
of the Euro 6b Peugeot 308 in July 2023 and with regard to the Euro 6b Lancia Ypsilon in November 2023. We have
appealed these decisions and our appeals remain pending.

In July 2020, unannounced inspections took place at several of FCA’s sites in Germany, Italy and the UK at the
initiative of the Public Prosecutors of Frankfurt am Main and of Turin, as part of their investigations of potential violations of
diesel emissions regulations and consumer protection laws. In April 2022, former FCA companies received an order to
produce documents to the Public Prosecutors. In October 2022, inspections took place at the Italian offices of FCA Italy and
Maserati and at the German office of Maserati Deutschland. We have begun settlement discussions with the Public
Prosecutor of Frankfurt regarding the former FCA vehicles. At the Public Prosecutor of Turin’s request, the Italian
proceedings were dismissed in September 2023 and October 2023. In late 2023, we entered into a settlement regarding the
Public Prosecutor of Frankfurt’s criminal investigation of the emissions of certain PSA diesel engines for an amount that is
not material to the Company.

We also face class actions and individual claims in several European countries and Israel. Several former FCA and
PSA companies and our Dutch dealers have been served with two class actions filed in the Netherlands by Dutch foundations
seeking monetary damages and vehicle buybacks in connection with alleged emissions non-compliance of certain diesel
vehicles. We have also been notified of a potential class action on behalf of Dutch consumers alleging emissions non-
compliance of certain former FCA vehicles sold as recreational vehicles, as well as a securities class action in the
Netherlands, alleging misrepresentations by FCA, now Stellantis. A class action alleging emissions non-compliance has also
been filed in Portugal regarding former FCA vehicles, in the UK regarding former FCA and PSA vehicles, and in Israel
regarding former PSA vehicles. We are also defending approximately 12,000 individual consumer claims alleging emissions
non-compliance of certain former FCA vehicles in Germany, as well as a significant number of cases relating to former FCA
and PSA vehicles in the Netherlands and Austria.

In December 2018, the Korean Ministry of Environment (“MOE”) announced its determination that approximately
2,400 FCA vehicles imported into Korea during 2015, 2016 and 2017 were not emissions compliant and that the vehicles
with a subsequent update of the emission control calibrations voluntarily performed by FCA, although compliant, would have
required re-homologation of the vehicles concerned. In May 2019, the MOE revoked certification of the above-referenced
vehicles and announced an administrative fine for an amount not material to the Company which has been paid by our
Korean subsidiary. On May 11, 2023, the Seoul Administrative Court dismissed our Korean subsidiary’s appeal of the
certification revocation and our Korean subsidiary has filed a notice of appeal. Our Korean subsidiary has also paid an
administrative fine, in an amount not material to the Company, imposed by the Korean Fair Trade Commission for a
purported breach of the Act on Fair Labeling and Advertisement in connection with these vehicles.

In November 2021, the MOE issued notice of its intention to impose a recall order, revocation of certification and an
administrative fine on the basis of the alleged non-compliance of approximately 2,250 other FCA vehicles. The amount of the
administrative fine is not material to the Company. We are waiting for the MOE to issue the final disposition on this matter.
In both cases, the authorities decided to not refer the matter to prosecutors, as they had found no evidence of wrongdoing by
our Korean subsidiary.
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National Training Center

On January 27, 2021, FCA US announced an agreement with the U.S. Attorney’s Office for the Eastern District of
Michigan to resolve its investigation into past misconduct of certain former FCA US employees involving the UAW-Chrysler
National Training Center (“NTC”). Pursuant to the agreement, which received court approval on July 19, 2021, FCA US
agreed to plead guilty to a single count of conspiracy to violate the Labor Management Relations Act and the payment of a
fine in an amount that is not material to the Company and which was accrued prior to the merger. FCA US also agreed to
implement an independent compliance monitor for three years with respect to the dissolution of the NTC and internal controls
as they relate to the trusts being implemented to replace the NTC.

Several putative class action lawsuits have been filed against FCA US in U.S. federal court alleging harm to UAW
workers as a result of these acts. Those actions have been dismissed both at the trial court stage and on appeal. Three
plaintiffs in these lawsuits also filed charges alleging unfair labor practices with the U.S. National Labor Relations Board (the
“Board”). The Board issued a complaint regarding these allegations and sought a cease and desist order as well as the posting
of a notification with respect to the alleged practices, but subsequently dismissed the charges.

On July 20, 2020, a group of employees in FCA’s Toledo, Ohio Jeep plant filed a lawsuit in U.S. District Court for
the Northern District of Ohio against FCA US, the UAW and certain individuals claiming violations of the Racketeer
Influenced and Corrupt Organizations (“RICO”) Act and civil conspiracy. On October 20, 2020, FCA US filed a motion to
dismiss. Plaintiffs filed their second amended complaint on June 25, 2021. The case has been stayed pending decisions on
motions to dismiss in two related cases in the U.S. District Court for the Eastern District of Michigan.

On October 16, 2020 and February 28, 2021, lawsuits were filed in U.S. District Court for the Eastern District of
Michigan, by groups of current and former employees making similar claims. The court granted FCA US’s motion to dismiss
one of the cases and that decision has been appealed by plaintiffs. FCA US’s motion to dismiss the other case remains
pending. On March 30, 2023, plaintiffs in the dismissed action filed a new lawsuit in Michigan state court asserting common
law claims, which the UAW removed to federal court. On September 27, 2023, the federal court denied Plaintiffs’ motion to

remand. On January 5, 2024, FCA US filed a motion to dismiss, which remains pending.

General Motors Litigation

On November 20, 2019, General Motors LLC and General Motors Company (collectively, “GM”) filed a lawsuit in
the U.S. District Court for the Eastern District of Michigan against FCA US, FCA N.V., now Stellantis N.V., and certain
individuals, claiming violations of the RICO Act, unfair competition and civil conspiracy in connection with allegations that
FCA US made payments to UAW officials that corrupted the bargaining process with the UAW and as a result FCA US
enjoyed unfair labor costs and operational advantages that caused harm to GM. GM also claimed that FCA US had made
concessions to the UAW in collective bargaining that the UAW was then able to extract from GM through pattern bargaining
which increased costs to GM and that this was done by FCA US in an effort to force a merger between GM and FCA N.V.
The court dismissed GM’s lawsuit with prejudice. The U.S. Court of Appeals for the Sixth Circuit subsequently affirmed the
dismissal of GM’s complaint. On April 17, 2023, the U.S. Supreme Court declined to grant review of the Sixth Circuit’s
decision, which finally resolved the federal court case.

Following dismissal of its Federal court case, GM filed an action against FCA US and FCA N.V., now Stellantis
N.V., in Michigan state court, making substantially the same claims as it made in the federal litigation. On October 15, 2021,
the court granted Stellantis N.V. and FCA US’s motion for summary disposition. GM filed a motion for reconsideration and
on December 6, 2021, the court granted GM’s motion, permitting GM to amend its complaint. GM filed a second amended
complaint on December 23, 2021. On May 16, 2022, the court denied FCA US’s motion for summary disposition and
permitted discovery to proceed against FCA US. On July 20, 2022, the court granted Stellantis N.V.’s motion for summary
disposition, but on November 28, 2022 the court granted GM’s motion for reconsideration and permitted jurisdictional
discovery to proceed against Stellantis N.V. The parties are currently engaged in discovery, which is expected to continue
through fall 2024.

46



Environmental and Other Regulatory Matters

At Stellantis, we engineer, manufacture and sell our products and offer our services around the world, subject to
requirements applicable to our products that relate to vehicle emissions, fuel economy, emission control software calibration
and on-board diagnostics and vehicle safety, as well as those applicable to our manufacturing facilities that relate to stack
emissions, the management of waste, water and hazardous materials, prohibitions on soil contamination, and worker health
and safety. Our vehicles and the propulsion systems that power them must also comply with extensive regional, national and
local laws and regulations (including those that regulate end-of-life vehicles (“ELVs”) and the chemical content of our parts).

We are subject to a range of regulatory requirements affecting our facilities and products, and compliance with these
requirements involves significant costs and risks. We consistently monitor the relevant global regulatory requirements
affecting our facilities and products and adjust our operations and processes as we seek to remain in compliance although, in
certain exceptional circumstances, we may from time to time fail to meet a particular regulatory requirement. For a discussion
of the environmental and other regulatory-related risks we face, refer to “Risk Factors-Risks Related to the Legal and
Regulatory Environment in which We Operate.” included elsewhere in this report for additional information.

Automotive Tailpipe Emissions

Numerous laws and regulations place limits on vehicle emissions, including standards on tailpipe exhaust emissions
and evaporative emissions. These standards govern a category of emissions called “criteria emissions” that does not include
greenhouse gases (“GHGs”). Related laws impose requirements on how vehicles’ emission control systems are designed to
ensure emissions are controlled in normal, real driving conditions, as well as requirements to employ diagnostic software to
identify and diagnose problems with emission control components, which if undiagnosed could lead to higher emissions. This
diagnostic software is called an on-board diagnostic system (“OBD”).

Regulations also require manufacturers to conduct vehicle testing to demonstrate compliance with these emissions
limits for the useful life of a vehicle.

These requirements become more challenging each year, especially in light of increased scrutiny of emission control
systems for internal combustion engines, and we expect these emissions and requirements will continue to become even more
rigorous worldwide.

North America Region

The U.S. Environmental Protection Agency (“EPA”) has established federal Tier 3 emissions standards, and federal
law also allows CARB to enforce its Low Emission Vehicle (“LEV”) III emission standards. CARB adopted Advanced Clean
Car II Regulations (“ACC II””) for new 2026 and subsequent model year California light-duty vehicles, which will impose
even more stringent LEV IV standards.

EPA and CARB both review manufacturers’ emission control software design as part of their emission certification
evaluation, whereas EPA has delegated the administration of OBD software requirements to CARB.

In addition to its LEV III emissions standards, CARB regulations also require that a specified percentage of cars and
certain light-duty trucks sold in California qualify as zero emission vehicles, such as electric vehicles, hybrid electric vehicles
or hydrogen fuel cell vehicles. ACC II requires that ZEV sales increase to 100 percent of new vehicle sales by the 2035
model year. Federal law further allows other states to adopt CARB’s criteria emission, GHG and ZEV standards. Other states
have adopted or are in the process of adopting CARB standards. Similarly, Quebec recently amended its light-duty
regulations to require that ZEV sales increase to 100 percent of new vehicle sales by the 2035 model year.

Enlarged Europe Region

In Europe, emissions are regulated by the European Union (“EU”) and the United Nations Economic Commission
for Europe. EU Member States can provide tax incentives/contributions for the purchase of vehicles that are rated as zero
emission vehicles (such as BEVs) or for vehicles that meet emission standards earlier than the compliance date. Vehicles
must meet emission requirements and receive specific approval from an appropriate Member State authority before they can
be sold in any EU member state, and these regulatory requirements include random testing of newly assembled vehicles and
market surveillance testing of vehicles in the field for emission compliance.
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Euro 6 emission levels are currently in effect for all passenger cars and light commercial vehicles which required
additional technologies and increased the cost of diesel engines compared to prior Euro 5 standards. These new technologies
have put additional cost pressure on the already challenging European market for small and mid-size diesel-powered vehicles.
Further requirements of Euro 6 have been developed by the EU and are effective for all new passenger cars and light
commercial vehicles. In addition to the Worldwide Harmonized Light Vehicle Test Procedure (“WLTP”), the new real
driving emissions (“RDE”) test procedure to directly assess the regulated emissions of light duty vehicles under real driving
conditions is effective. More stringent test requirements related to RDE, as well as requirements relating to On-board Fuel
and/or Energy Consumption Monitoring Device for Fuel Consumption Monitoring, is effective for all new passenger cars
registered after January 1, 2021 and all new light commercial vehicles registered after January 1, 2022.

A new Euro 7 regulation was provisionally agreed upon in late 2023 and is expected to apply beginning in 2026.
The primary new requirements of the new Euro 7 regulation will be the introduction of limits for particles emitted by brakes
and tire abrasion, as well as more stringent battery durability requirements.

For a discussion of emissions-related inquiries from relevant governmental agencies in the European Union, refer to
Note 26, Guarantees granted, commitments and contingent liabilities, within the Consolidated Financial Statements included
elsewhere in this report for additional information. Refer also to “Risk Factors-Risks Related to the Legal and Regulatory
Environment in which We Operate” included elsewhere in this report for additional information.

South America Region

Certain countries in South America follow U.S. procedures, standards and OBD requirements, while others follow
the European procedures, standards and OBD requirements described above. In Brazil, vehicle emission standards are
regulated by the Ministry of the Environment. The current phase of regulations (PROCONVE L7) set new fuel efficiency and
safety standards and a next step (PROCONVE L8) will come into effect in January 2025 with fleet target limits (US BIN
methodology) and RDE limits. Argentina has implemented regulations that mirror the EU Euro 5 standards for all new
vehicles. In Chile, Euro 6 standards are in effect for all licensed vehicles.

China and India & Asia Pacific Region

China 6 standards were released in 2016 and were applied nationwide, beginning in January 2021, with China 6a
thresholds and China 6b thresholds in July 2023. China 6a and 6b have more stringent tailpipe emissions thresholds than
Euro 6, implement OBD requirements similar to U.S. OBD II and evaporative emission control requirements, and add RDE
and U.S. onboard refueling vapor recovery requirements. Beginning July 2023, RDE conformity factor 2.1 was implemented
and emission durability mileage was extended to 200,000 kilometers. A preliminary study on China 7 emissions has been
initiated which, in addition to emissions pollutants, may add ammonia and brake wear particles to the regulations. OBD
requirements are also expected to be updated to accommodate the increasing market penetration of BEVs. The formal
legislation process is expected to begin in 2024.

South Korea has implemented regulations that are similar to California’s LEV III regulations for all gasoline
vehicles and diesel vehicles are required to meet Euro 6 EU emissions requirements. Japan has adopted the WLTP without
Extra High phase for all models. WLTP is a global harmonized standard for regulating GHG emissions, non-GHG pollutants,
and fuel or energy consumption for light-duty vehicles and electric range for battery electric vehicles or hybrids.

India has implemented nationwide Bharat Stage VI (“BSVI””) Emission norms (equivalent to Euro 6). Stage 2 of
BSVI norms (with more stringent OBD limits, RDE and an in-use performance ratio) was implemented beginning April
2023. Beginning in April 2023, the conformity factor for RDE was also confirmed and implemented. Currently ES/E10 fuel
is the reference fuel for BSVI, and there is a plan to change the fuel to E20 in April 2025. It has been proposed to change the
emission test cycle from Modified Indian Driving Cycle (MIDC) to WLTP beginning in April 2027.

In addition, Australia is developing a revised Regulatory Impact Statement to introduce mandatory Euro 6 standards
beginning in 2027, however Euro 5 standards are expected to remain in force until such time.
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Automotive Fuel Economy and Greenhouse Gas Emissions
North America Region

In the U.S., the National Highway Traffic Safety Administration (“NHTSA”) enforces minimum corporate average
fuel economy (“CAFE") standards for fleets of new passenger cars and light-duty trucks sold in the U.S. CAFE standards
apply to all domestic and imported passenger car and light-duty truck fleets and currently target year-over-year increases in
fuel economy through model year 2026. Failure to meet NHTSA CAFE standards results in the payment of civil penalties.
CAFE civil penalties are calculated by multiplying the number of vehicles by the penalty rate, which is subject to an annual
inflation adjustment.

EPA has also promulgated a GHG rule under the federal Clean Air Act, the stringency of which increases year-over-
year through model year 2026.

In March 2022, the EPA reinstated California’s authority under the Clean Air Actto enforce its own, more stringent,
GHG emission standards for passenger vehicles and light duty trucks (the “California Waiver”). California emission
standards covered by the California Waiver may be adopted by other states and to date 17 other states (the “California Waiver
States”) have adopted California’s GHG emissions standards under the California Waiver.

Prior to the EPA’s withdrawal of the California Waiver, automotive OEMs were deemed to be compliant with
California’s GHG emissions standards if they were compliant with the EPA’s GHG standards. This “deemed to comply”
mechanism was removed from the California regulation prior to the reinstatement of the California Waiver. As interpreted by
CARB, the EPA’s reinstatement of the California Waiver together with the removal of the “deemed to comply”” mechanism
means that automotive OEMs are retroactively subject to the separate California GHG standards beginning with the model
year 2021 fleet. OEMs may achieve compliance with the California GHG emission standards in several ways, including
through the sale of emission-compliant vehicles within their fleet for a given model year, through the carryforward or
carryback of excess credits generated by a compliant fleet in past or future years, by the purchase of California-specific
regulatory credits from third parties or by a combination of the foregoing.

For heavy duty vehicles (>8,500 pound gross vehicle weight rating), the U.S. GHG and fuel consumption standard is
utility based (payload and towing) and is increasing in stringency through 2027.

The Canadian market has adopted GHG standards derived from the U.S. government’s footprint-based structure and
generally align with its technology-adoption compliance approach.

Mexico is expected to adopt a fleet average target for CO, per kilometer, using the U.S. government’s footprint-
based regulatory structure. Starting in model year 2025, the stringency of the annual target will increase annually and will do
so until model year 2027, when it will reach 85.0-116.7 grams of CO, per kilometer. The Mexican government is also
expected to provide CO, credits for the use of efficient technologies, including electric vehicles, off-cycle technologies and
efficient air conditioning systems. Voluntary reporting of model years 2019 through 2024 is allowed for credit generation.

Enlarged Europe Region

Each automobile manufacturer must meet a specific registrations-weighted fleet average target for CO, emissions
from vehicles registered in the European Union. This regulation sets an industry fleet average target of 95 grams of CO, per
kilometer. Automobile manufacturers that make use of innovative technologies, or eco-innovations, which improve real-
world fuel economy but may not show results in the test cycles, such as solar panels or LED lighting, may gain an average
credit for the manufacturer's fleet of up to seven grams of CO, per kilometer. The EU has also adopted standards for
regulating CO, emissions from LCVs. This regulation set an industry fleet average target of 147 grams of CO, per kilometer
for LCVs.

Regulation (EU) 2019/631 sets CO, emissions targets starting from 2025 and 2030 and requires a 15 percent
reduction from 2021 levels in 2025 (both passenger cars and LCV), a 37.5 percent reduction for passenger cars and a 31

percent reduction for LCV in 2030 from 2021 levels.

WLTP is in force for all registered passenger cars and LCVs. WLTP is intended to provide CO, emissions and fuel
consumption values that are more representative of real driving conditions.
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Other countries in Enlarged Europe region outside of the EU perimeter, such as Switzerland, have introduced
specific regulations aimed to reduce vehicle CO, emissions or fuel consumption. The United Kingdom is continuing to follow
the EU GHG policy for cars and LCVs post-Brexit, but changes are currently under discussion that might diverge from that
regulation in the future.

South America Region

Rota 2030 establishes mandatory requirements for vehicle commercialization in Brazil, including: (a) adhesion to
Vehicle Labeling Program; (b) commitment to achieve a minimum level of energy efficiency; and (c) commitment to achieve
a minimum level of structural performance and driver assistance technologies. The regulation for the next Rota 2030, phase
of Energy Efficiency (CO, /fuel efficiency) began in 2022 and incorporates three fleets split into passenger, large SUV and
light commercial vehicle categories. Among other things, the rule rewards the improvement of sugar cane ethanol combustion
efficiency and also recognizes and provides credit flexibilities for technologies that provide benefits in conditions that are not
seen on the standardized government test cycles.

In Argentina, although there is no current mandatory greenhouse gas requirement, in 2022 the government
implemented a comparative labeling based on the European statements (NEDC cycle).

In Chile, a federal law was published to establish an energy efficiency program. The technical rules and targets were
defined in February 2022 and targets implementation by March 2024 for light vehicles.

China and India & Asia Pacific Region

China has adopted WLTP for conventional and PHEVs and a unique Chinese test cycle is applied to battery electric
vehicles. The 2021-2025 Phase V Corporate Average Fuel Consumption (“CAFC”) rules increase in stringency, reaching a
target of 4.6 liters per 100 kilometers by 2025.

New Energy Vehicles (“NEVs”) consist of PHEVs, BEVs, and fuel cell vehicles, which generate positive NEV
credits, improve CAFC performance and provide a volume multiplier in the CAFC calculation, subject to meeting certain
criteria. Currently, off-cycle credit flexibilities in China are available in the areas of high efficiency air conditioning and
regenerative braking technologies, subject to meeting certain standards.

China’s Ministry of Industry and Information Technology have released administrative rules regarding CAFC and
NEV credits. Non-compliance with the CAFC target in these administrative rules can be offset through carry-forward CAFC
credits, transfer of CAFC credits within affiliates, the OEMs use of its own NEV credits, or the purchase of NEV credits.
Non-compliance with the NEV credit target can be offset either by the purchase of NEV credits or the OEM’s own eligible
carry-forward NEV credits. The homologation of new products that exceed CAFC targets will be suspended for OEMs that
are unable to offset CAFC and/or NEV deficits until the deficits are offset.

India and certain other Asia Pacific markets have enacted fuel consumption and GHG targets. For example, India
began enforcing phase I CAFC targets (CO, ~130gm/km @ 1037 kg) starting in April 2017 with more stringent phase I1
CAFC targets (CO, ~113gm/km @ 1082 kg) beginning in April 2022. There is a proposal to enforce Phase III CAFC targets
with WLTP beginning in April 2027, however, the CO, targets have not yet been finalized.

South Korea has implemented a Phase III of CAFE/CO, standards, with more stringent targets. Japan has
implemented a fuel economy standard that switched from vehicle weight class average to corporate average fuel economy. In
Australia, although there is no mandatory GHG standard, the Federal Chamber of Automotive Industries member companies
implemented a voluntary CO, target for light vehicles. A new regulatory framework for CAFE/CO, standards is expected to
to be equally or more stringent than EU new car CO, standards.
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Management of end-of-life products

In European markets, pursuant to the EU End-of-Life Vehicle Directive (2000/53/EC) (the “EU ELV Directive”), all
vehicle manufacturers are required to set up a take-back network with professional dismantling partners to collect the
vehicles from their last owners or holders when such vehicles have reached the end of their lives, and recycle them to achieve
a minimum recycling and recovery rate of 95 percent of the average weight vehicle. The EU is working on a new ELV
Regulation, reviewing the EU ELV and the EU reusability, recyclability and recoverability directives for application
beginning in 2025. The new regulation aims to integrate the principles of eco-design and the obligations of recycled materials
in new vehicles, for better management of ELVs and better efficiency by reducing illegal export of old used vehicles out of
EU, increasing the quantity and quality of recycled materials, and defining a fair allocation of costs between the stakeholders.
In July 2023, the EU published Regulation 2023/1542 regarding batteries and waste batteries, with a particular focus on
automotive traction batteries.

France has published a new ELV decree that aims to reduce illegal activity, take charge of abandoned ELVs, and
offer a free service for collection of ELVs from the last owners residing in the French territories, including overseas. The
Decree imposes the establishment either of an “Eco-Organism” (a collective non-profit system) on behalf of OEMs or a
“Individual System” by each OEM to directly assume the collection and processing of all its ELVs. The majority of the
OEMs have opted for implementation of the Individual System.

Vehicle Safety
North America Region

All new vehicles and vehicle equipment sold in the U.S. are governed by the National Traffic and Motor Vehicle
Safety Act of 1966 (the “NTMVS Act”), which requires that all new vehicles and equipment meet the Federal Motor Vehicle
Safety Standards (“FMVSS”) established by NHTSA. Costs continue to increase to meet the FMVSS and other requirements
from NHTSA and to meet the expectations of other public organizations and trade associations, such as the New Car
Assessment Programs (“NCAPs”) of various markets, the safety rating program of the Insurance Institute for Highway Safety
(“IIHS”) and voluntary commitments led by the Alliance for Automobile Innovation. These new vehicle and equipment
requirements and expectations include some that are not globally harmonized. For example, NCAPs rate and compare
vehicles to provide consumers with additional information about new vehicle safety and may employ crash tests and other
evaluations that differ from applicable mandatory regulations. In the U.S., the NCAP uses a five-star rating system to indicate
vehicle safety levels.

The NTMVS Act also mandates that vehicle manufacturers address any defects related to vehicle safety through
safety recall campaigns. A manufacturer is obligated to recall vehicles if it is determined that vehicles fail to meet a safety
standard or contain a safety-related defect. The manufacturer must notify NHTSA and vehicle owners and provide a remedy
at no cost. The actual costs of such a safety recall campaign can be significant and may result in reputational harm.

The regulatory requirements in Canada generally align with U.S. regulations; but the Canadian Motor Vehicle Safety
Act grants the Minister of Transport the power to mandate that manufacturers report defects or non-compliance that it deems
are a safety issue. A new regulation implementing Administrative Monetary Penalties (“AMPs”’) was implemented in 2023.
Analysis of Technical Information for Vehicles and Equipment regulations have been proposed and final regulations are
expected by the end of 2024.

Enlarged Europe Region

Vehicles sold in Europe are subject to vehicle safety regulations and standards, primarily under the General Safety
Regulation (“GSR”), established by the EU and introduced United Nations Economic Commission for Europe (“UNECE”)
regulations. In very limited cases, new vehicles sold in Europe may be subject to regulations and standards established by
individual member states. The EU is also likely to adopt additional, more rigorous, requirements in the future, especially in
the area of autonomous vehicle features, such as a driver availability monitoring system, automated lane keeping systems,
vehicle platooning and systems to replace driver’s control. The GSR incorporates the United Nations vehicle approval
regulations and includes compulsory introduction of various active and passive safety requirements, including manufacturer’s
certifications for cybersecurity features and related vehicle applications. New GSR regulations are expected to have an
emphasis on mandatory active safety features, such as lane departure warning systems, advanced driver distraction warning,
intelligent speed assistance, and advanced emergency braking.
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South America Region

Vehicles sold in the South America region are subject to different vehicle safety regulations according to each
country, generally based on UNECE standards. In 2017, Brazil published a draft of its 10-year safety regulatory roadmap,
providing a staged approach to implementation of new testing requirements, active safety technology. Brazil has established
mandatory fleet safety targets with penalties for non-compliance and potential tax incentives for exceeding such targets.

China and India & Asia Pacific Region

In China, a mandatory comprehensive event data recorder regulation, which is more complex and expansive than
U.S. regulations, was introduced and implemented on new passenger vehicles beginning in 2022, and new mandatory eCall
requirements are being drafted in China, Malaysia, and South Korea.

A rating system similar to the US NCAPs, known as C-NCAP, employs a strict rating structure to reduce the number
of five-star ratings. Moreover, the China Insurance Auto Safety Index, similar to ITHS, enforces stringent standards for
passenger and pedestrian protection and technologies directed at driver assistance. Compliance with these systems and
standards introduce additional obligations for safety testing and added mandated safety features, potentially incurring
substantial added cost.

Industrial Environmental Control

Our operations are subject to a wide range of environmental protection laws including those laws regulating air
emissions, water discharges, waste management and related environmental effects, and environmental clean-up if waste
disposal was done outside of legal requirements. Certain environmental statutes require that responsible parties fund
remediation actions regardless of fault, legality of original disposal, or ownership of a disposal site. Under certain
circumstances, these laws impose liability for related damages to natural resources.

To comply with these requirements, Stellantis utilizes environmental management system (“EMS”) on its
operations, which are designed to ensure compliance with applicable regulatory requirements and reduce the environmental
impact of our manufacturing activities. This program operationalizes our commitment to responsible environmental
management of our manufacturing methods and processes. We have established a corporate requirement that all of our
manufacturing facilities become certified under the EMS requirements set forth in the ISO 14001 standard (ISO is an
international standard-setting organization). As of December 31, 2023, the majority of Stellantis manufacturing plants had an
ISO 14001 certified EMS in place.
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FINANCIAL OVERVIEW

Management's Discussion and Analysis of the Financial Condition and Results of Operations

The following discussion of our financial condition and results of operations should be read together with the
information included under “STELLANTIS OVERVIEW” and the Consolidated Financial Statements included elsewhere in
this report. This discussion includes forward-looking statements and involves numerous risks and uncertainties relating to
Stellantis, including, but not limited to, those described under “Cautionary Statements Concerning Forward Looking
Statements” and “Risk Factors”. Actual results may differ materially from those contained in any forward looking
Statements.

Trends, Uncertainties and Opportunities
The trends, uncertainties and opportunities facing Stellantis are summarized below:

Shipments and Sales. Vehicle shipments are generally driven by expectations of consumer demand for vehicles,
which is affected by economic conditions, availability and cost of dealer and customer financing and incentives offered to
retail customers, as discussed further below.

In our financial information presented in this report, we recognized revenue at the same time as the transfer of
control of goods sold. For new vehicles, this transfer generally corresponds to the date when the vehicles were made available
to independent dealers or, in the case of direct sales to end-customers through owned dealers, the delivery date of the vehicle
to end-customers.

Revenues from service contracts and connectivity services are generally recognized over the contract period in
proportion to the costs expected to be incurred based on the Company’s historical experience. These services are either
included in the selling price of the vehicle or separately priced. Revenue for services is allocated based on the estimated
stand-alone selling price. Costs associated with these services are deferred and are subsequently amortized to expense
consistent with how the related revenue is recognized.

Logistics Challenges. Capacity-related logistics challenges that began in 2022 continued to negatively impact
vehicle shipment volumes in Enlarged Europe in early 2023, but were largely resolved by year end. However, certain actions
taken to address these challenges resulted in a significant increase in logistics costs in Enlarged Europe during the second half
of 2023. While we have identified and implemented certain initiatives to reduce these costs, this trend may continue in 2024.

Financing. Given that a large percentage of the vehicles we sell to dealers and retail customers worldwide are
financed, the availability and cost of financing is a significant factor affecting our vehicle shipment volumes and Net
revenues. Availability of customer financing could affect the vehicle mix, as customers who have access to greater financing
are able to purchase higher priced vehicles, whereas when customer financing is constrained, vehicle mix could shift towards
less expensive vehicles. The low interest rate environment, which had been prevalent until 2021, had the effect of reducing
the effective cost of vehicle ownership. In response to the inflationary surge in Europe, in the United Kingdom, in the U.S.
and elsewhere, central banks aggressively increased interest rates in 2022 and continued to increase rates in 2023. Although
central bank monetary tightening may begin to subside, the increases to date and other market factors are reflected in rates
across credit markets, including consumer credit. More expensive vehicle financing may make our vehicles less affordable to
retail consumers or steer consumers to less expensive vehicles that would be less profitable for us.

Electrification. In March 2022, we announced our Dare Forward 2030 long-term strategy and confirmed our plans to
make significant investments in electrification and set aggressive targets for future low emission vehicle sales. The impact of
the transition to electrification on our results is complex and difficult to predict and will depend on regulatory developments,
government incentives and retail consumers’ willingness and ability to purchase more expensive BEVs. Whether our
investments in electric platforms will lead to attractive returns and, more generally, the degree to which electrification may
have a negative impact on our margins, are each highly uncertain. In addition, the timeline of our transition to electrification
and the duration of the impacts, both positive and negative, of this transition on our margins and results of operations are also
highly uncertain. Refer to “Vehicle Profitability” below for a discussion of margins on the sale of BEVs. Refer also to “Risk
Factors - Our future performance depends on our ability to successfully manage the industry-wide transition from internal
combustion engines to full electrification.” included elsewhere in this report for additional information.
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Product Development and Technology. A key driver of consumer demand, and therefore our performance, is the
continued refresh, renewal and evolution of our vehicle portfolio, and we have announced commitments of significant capital
and resources toward the introduction of new vehicle platforms and new software technologies. In order to realize a return on
the significant investments we have made and intend to make, and to maintain competitive operating margins, we will have to
continue significant investment in new vehicle launches. We believe past efforts in developing common vehicle platforms
and propulsion systems have accelerated the time-to-market for many of our vehicle launches and over time resulted in cost
savings. We expect this positive trend to accelerate as a result of our announced plans to converge on four vehicle platforms
for future vehicle launches.

The costs associated with product development, vehicle improvements and launches, impact our Net profit. In
addition, our ability to continue to make the necessary investments in product development, and recover the related costs,
depends in large part on the market acceptance and success of the new or significantly refreshed vehicles we introduce. New
launches are supported by marketing and profitability studies carried out several years prior to their actual launch, which
increases the risk of not meeting customer preferences, resulting in lower volumes than forecasted or selling at lower prices
and negatively impacting profitability.

The research and development expenses presented in the financial information in this report include the cost of
scientific and technical activities, intellectual property rights, and the education and training necessary for the development,
production or implementation of new or substantially improved materials, methods, products, processes, systems or services.
Development expenditures are recognized as an intangible asset if we can demonstrate (i) our intention to complete the
intangible asset as well as the availability of technical, financial and other resources for this purpose; (ii) that it is probable
that the future economic benefits attributable to the development expenditure will flow to the entity; and (iii) that the cost of
the asset can be reliably measured. Capitalized development expenditures includes related borrowing costs.

Future developments in our product portfolio could lead to significant capitalization of development assets and
thereafter amortization of such assets. Our time to market is approximately 24 months, but varies depending on the specific
product, from the date the design is signed-off for tooling and production, after which the product goes into production,
resulting in an increase in amortization. Therefore, our operating results are impacted by the cyclicality of our research and
development expenditures based on our product plans and our ability to bring projects timely into production.

In order to meet expected changes in consumer demand and regulatory requirements, and in consideration of the
environmental, economic and social impacts of the Company’s activities, we intend to invest significant resources in product
development and research and development. New markets for alternative fuel source vehicles and software-based
technologies, such as autonomous vehicles, are also continuing to emerge and we expect both to invest resources in these
areas and to optimize our R&D investments. Notwithstanding this optimization, we have entered a cycle of significantly
higher investments, particularly as it relates to electrification, which is expected to lead to higher amortization charges once
the subject assets start production.

Vehicle Profitability. Our results of operations reflect the profitability of the vehicles we sell, which tends to vary
based upon a number of factors, including vehicle size and model, the content of those vehicles, brand positioning, and the
mix of electric, hybrid and internal-combustion engines. Vehicle profitability also depends on sales prices to dealers and fleet
customers, net of sales incentives, costs of materials and components, as well as transportation and warranty costs.

Our larger vehicles, such as UVs and pickup trucks, have historically been more profitable on a per vehicle basis
than smaller vehicles. In recent years, consumer preferences for certain larger vehicles, such as SUVs, have remained high;
however, there is no guarantee this trend will continue.

In addition, against a backdrop of significant technological development, changing consumer patterns and new
competitive forces, the cost of complying with tightening regulatory requirements could negatively impact our profitability.
Vehicle models that are equipped with BEV or PHEV propulsion systems tend to have lower margins than those equipped
with internal-combustion engines, with the significant costs of batteries largely accounting for this differential. Although
battery prices are expected to gradually decline and are partially offset in some cases by governmental subsidies and tax
exemptions, we expect that in the near term the profitability of BEV or PHEV vehicles will continue to lag behind those
equipped with internal-combustion engines.
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Recently introduced internal-combustion models are generally more profitable than older models, and vehicles
equipped with additional options are generally more profitable than those with fewer options. As a result, our ability to offer
attractive vehicle options and upgrades is critical to our ability to increase our profitability on these vehicles. In addition, in
the U.S. and Europe, our vehicle sales to dealers for sale to their retail consumers are normally more profitable than our fleet
sales, in part because the retail consumers are more likely to prefer additional optional features while fleet customers
increasingly tend to concentrate purchases on smaller vehicles with fewer optional features, which have historically had a
lower profitability per unit.

Vehicles sold under certain brand and model names are generally more profitable when there is strong brand
recognition of those vehicles.

Pricing. The automotive industry has historically experienced intense price competition resulting from the variety of
available competitive vehicles and excess global manufacturing capacity. Manufacturers have typically promoted products by
offering dealer, retail and fleet incentives, including cash rebates, option package discounts, and subsidized financing or
leasing programs, leading to increased price pressure and sharpened competition within the industry. We plan to continue to
use such incentives, as needed, to price vehicles competitively and to manage demand and support inventory management
profitability.

Our ability to maintain or increase pricing has impacted, and will continue to impact, our results of operations and
profitability. In 2023, our pricing increased or remained stable in all regions where we operate. Increased competition,
however, is expected to drive a challenging pricing environment in the global automotive industry for the foreseeable future.

Production costs. Production costs include purchases (including costs related to the purchase of components and raw
materials), labor costs, depreciation, amortization, logistic and product warranty and recall campaign costs. We purchase a
variety of components, raw materials, supplies, utilities, logistics and other services from numerous suppliers. Fluctuations in
production costs are primarily related to the number of vehicles we produce and sell along with shifts in vehicle mix, as
newer models of vehicles generally have more technologically advanced components and enhancements and therefore higher
costs per unit.

Production costs may also be affected by fluctuations in raw material prices. For example, some of the batteries
contained in our electric and hybrid models include rare raw materials, which are exposed to heightened shortage risks and
potentially rising procurement costs. Our aggregate cost of raw materials, excluding hedging impact, decreased by
approximately €1.4 billion in 2023, we experienced an aggregate increase of approximately €2.2 billion in 2021 and a further
increase of approximately €6.7 billion in 2022, in each case excluding hedging impacts. To the extent the cost of raw
materials increase and we are unable to mitigate its effects, our future profitability could be impacted.

We typically seek to manage production costs and minimize their volatility by using fixed price purchase contracts,
commercial negotiations and technical efficiencies.

Despite our efforts, our production costs related to raw materials and components have increased as a result of tariffs
introduced in recent years; uncertainty related to tariffs and trade policy in our larger markets including the U.S., the
European Union and China has made it more difficult to predict our raw material and components costs. Our production costs
have also increased as we have significantly enhanced the content of our vehicles as we renew and refresh our product
offerings. Over time, technological advancements and improved material sourcing may reduce the cost to us of the additional
enhancements. In addition, we seek to recover higher costs through pricing actions, but even when market conditions permit
this, there may be a time lag between the increase in our costs and our ability to realize improved pricing. Accordingly, our
results are typically adversely affected, at least in the short term, until price increases are accepted in the market.

Further, in many markets where our vehicles are sold, we are required to pay import duties on those vehicles, which
are included in production costs. We reflect these costs in the price charged to our customers to the extent market conditions
permit. However, for many of our vehicles, particularly in the mass-market vehicle segments, we cannot always pass along
increases in those duties to our dealers and distributors and remain competitive. Our ability to price our vehicles to recover
those increased costs has affected, and will continue to affect, our profitability.

Labor cost is also a meaningful portion of our production costs. Consistent with broader inflationary trends, the

terms of collective bargaining agreements that we entered into in 2023, including with the UAW in the U.S. and Unifor in
Canada, involved significant increases in wages and other costs.
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Economic Conditions. Demand for new vehicles tends to reflect economic conditions in the various markets in
which we operate because retail sales depend on individual purchasing decisions, which in turn are affected by many factors
including inflation, employment levels, consumer confidence, and levels of disposable income. Fleet sales and sales of light
commercial vehicles are also influenced by economic conditions, which drive vehicle utilization and investment activity.
Further, demand for light commercial vehicles and pickup trucks is driven, in part, by construction and infrastructure
projects. Therefore, our performance is directly correlated with the macroeconomic trends in the markets in which we
operate.

Several of the markets in which we operate are experiencing an uncertain economic climate and retail consumers
have been impacted by higher fuel prices, a general cost of living inflation and higher borrowing costs. This may translate
into lower sales, particularly in the more profitable segments of our product mix.

Regulation. We are subject to a complex set of regulatory regimes throughout the world in which vehicle safety,
emissions and fuel economy regulations have become increasingly stringent and the related enforcement regimes increasingly
active. These developments may affect our vehicle sales as well as our profitability and reputation. We are subject to
applicable national and local regulations with which we must comply in order to continue operations in every market,
including a number of markets in which we derive substantial revenue. Developing, engineering and manufacturing vehicles
that meet these requirements and therefore may be sold in those markets requires a significant expenditure of management
time and financial resources.

We expect that our plans to converge on four platforms for future vehicle launches will allow us to deploy
electrification technologies and CO, abating technologies across our range of brands and react quickly to changes in
regulation. However, these costs and the costs incurred to meet other regulatory requirements may be difficult to pass through
to customers, so the increased costs may affect our results of operations and profitability.

In addition, regulatory requirements in relation to GHG emissions from vehicles are increasingly stringent. For
example, in March 2022, the EPA reinstated California’s authority under the Clean Air Actto enforce its own, more stringent,
GHG emission standards for passenger vehicles and light duty trucks (the “California Waiver”). California emission
standards covered by the California Waiver may be adopted by other states and to date 17 other states (the “California Waiver
States”) have adopted California’s GHG emissions standards under the California Waiver.

Prior to the EPA’s withdrawal of the California Waiver, automotive OEMs were deemed to be compliant with
California’s GHG emissions standards if they were compliant with the EPA’s GHG standards. This “deemed to comply”
mechanism was removed from the California regulation prior to the reinstatement of the California Waiver. As interpreted by
CARB, the EPA’s reinstatement of the California Waiver together with the removal of the “deemed to comply”” mechanism
means that automotive OEMs are retroactively subject to the separate California GHG standards beginning with the model
year 2021 fleet. OEMs may achieve compliance with the California GHG emission standards in several ways, including
through the sale of emission-compliant vehicles within their fleet for a given model year, through the carryforward or
carryback of excess credits generated by a compliant fleet in past or future years, by the purchase of California-specific
regulatory credits from third parties or by a combination of the foregoing.

We did not meet the California GHG targets for model year2021 or 2022, and do not expect to meet the California
GHG targets for model year 2023, as in planning these model years prior to reinstatement of the California Waiver we
assumed the ability to utilize existing credits based on regulations in force at the time. We intend to be compliant with the
California GHG program, and for those years and any other model year with deficits, we intend to seek to cover such deficits

with excess credits generated through our compliance in model years within the applicable five-year carryback period.

We are executing on several important steps to support our carryback strategy, including the allocation of significant
capital to the development of electrified platforms for North American vehicles and the planned electrification of the Ram
portfolio as well as agreements to secure battery production and related raw materials. Additionally, we expect to launch
twelve BEVs in the U.S. by the end of 2025. For more information regarding our recent electrification activities, refer to
"STELLANTIS OVERVIEW- Overview of Our Business - Research and Development”. The success of our carryback strategy
depends on future levels and mix of production and sales, as well as general market demand for BEVs, all of which are
inherently speculative. Moreover, the financial impact of our efforts to change the mix of vehicles we sell in California and
the California Waiver States as we seek to comply are unclear but may be significant, and may have a material adverse
impact on our financial position and results of operations in future years.
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We understand that certain other automobile OEMs are subject to less stringent California GHG emissions standards
pursuant to settlement agreements entered into with CARB. We are currently evaluating the enforceability of the California
GHG emissions standards as applied by CARB, particularly in light of their retroactive application following the EPA’s
reinstatement of the California Waiver, as well as the disparate treatment of other automotive OEMs which are not subject to
the same standards. If we were to challenge the retroactive application of the California GHG emissions standards, the direct
and indirect costs of such challenge may be significant and there can be no assurance that it would be successful.

Effects of Foreign Exchange Rates. We are affected by fluctuations in foreign exchange rates (i) through translation
of foreign currency financial statements into Euro for consolidation, which we refer to as the translation impact, and (ii)
through transactions by our subsidiaries in currencies other than their own functional currencies, which we refer to as the
transaction impact. Given our presence in numerous countries outside the Eurozone, a strengthening of foreign currencies (in
particular of the U.S. Dollar, given the size of our U.S. operations) against the Euro generally would have a positive effect on
our financial results, which are reported in Euro, and on our operations in relation to sales in those countries of vehicles and
components produced in Europe. For example, in 2023 unfavorable foreign currency translation negatively impacted our Net
revenues by approximately €6.5 billion, primarily driven by weakening of the Turkish Lira, U.S. Dollar and Argentine Peso
against the Euro.

Additionally, a significant portion of our operating cash flow has historically been generated in U.S. Dollars and,
although a portion of our debt is denominated in U.S. Dollars, the majority of our indebtedness is denominated in Euro.
Given the mix of our debt and liquidity, strengthening of the U.S. Dollar against the Euro generally provides a positive
impact on our net cash position and weakening of the U.S. Dollar against the Euro may have a correspondingly negative

impact on our financial results and net cash position. In order to reduce the impacts of foreign exchange rates, we have
historically hedged a percentage of certain exposures. Refer to Note 31, Qualitative and quantitative information on financial
risks within the Consolidated Financial Statements included elsewhere in this report for additional information.
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Shipment Information

As discussed in STELLANTIS OVERVIEW—Overview of Our Business, our activities were carried out through six
reportable segments: five regional reportable vehicle segments North America, Enlarged Europe, Middle East & Africa,
South America and China and India & Asia Pacific and the Maserati global luxury brand segment. The following table sets
forth vehicle shipment information by segment. Vehicle shipments are generally aligned with current period production
which is driven by plans to meet consumer demand. Revenue is recognized when control of our vehicles, services or parts has
been transferred and the Company’s performance obligations to customers has been satisfied. The Company has determined
that our customers from the sale of vehicles and service parts are generally dealers, distributors, fleet customers or directly to
retail customers. Transfer of control, and therefore revenue recognition, generally correspond to the date when the vehicles or
service parts were made available to the customer, or when the vehicles or service parts were released to the carrier
responsible for transporting them to the customer. New vehicle sales with guaranteed residual value guarantees provided by
the Company are recognized as revenue when control of the vehicle transferred to the customer, except in situations where
the Company issued a put option for which there is a significant economic incentive to exercise. The Company also sold
vehicles where, the contract included a put option whereby the customer could require the Company to repurchase the
vehicles. For these types of arrangements, the Company assessed whether a significant economic incentive did not exist for
the customer to exercise its put option, then revenue was recognized when control of the vehicle transferred to the fleet
customer. Refer to Note 2, Basis of preparation, within the Consolidated Financial Statements included elsewhere in this
report for further details on our revenue recognition policy.

For a description of our dealers and distributors see STELLANTIS OVERVIEW—Sales Overview. Accordingly, the

number of vehicles sold does not necessarily correspond to the number of vehicles shipped for which revenues were recorded
in any given period.

Years ended December 31,

(thousands of units) 2023 2022

North America 1,903 1,861
Enlarged Europe 2,814 2,626
Middle East & Africa 443 283
South America 879 859
China and India & Asia Pacific 102 127
Maserati 27 26
Total Consolidated shipments 6,168 5,782
Joint venture shipments 225 221
Total Combined shipments 6,393 6,003

For discussion of shipments for North America, Enlarged Europe, Middle East & Africa, South America, and China
and India & Asia Pacific and Maserati for 2023 as compared to 2022 and for 2022 as compared to 2021 refer to Results by
Segment below.
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Non-GAAP Financial Measures

We monitor our operations through the use of several non-generally accepted accounting principles (“non-GAAP”)
financial measures: Adjusted operating income, Industrial free cash flows and Industrial net financial position. We believe
that these non-GAAP financial measures provide useful and relevant information regarding our operating results and enhance
the overall ability to assess our financial performance and financial position. They provide us with comparable measures
which facilitate management’s ability to identify operational trends, as well as make decisions regarding future spending,
resource allocations and other operational decisions. These and similar measures are widely used in the industry in which we
operate, however, these financial measures may not be comparable to other similarly titled measures of other companies and
are not intended to be substitutes for measures of financial performance as prepared in accordance with IFRS as issued by the
IASB, as well as IFRS as adopted by the European Union.

Adjusted operating income: Adjusted operating income/(loss) excludes from Net profit/(loss) from continuing
operations adjustments comprising restructuring and other termination costs, impairments, asset write-offs, disposals of
investments and unusual operating income/(expense) that are considered rare or discrete events and are infrequent in nature,
as inclusion of such items is not considered to be indicative of the Company's ongoing operating performance, and also
excludes Net financial expenses/(income) and Tax expense/(benefit).

Effective from January 1, 2023, our Adjusted operating income/(loss) includes Share of the profit/(loss) of equity
method investees. The comparatives for the years ended December 31, 2022 and 2021, have been adjusted accordingly. This
change was implemented as management believes these results are becoming increasingly relevant due to the number of
partnerships Stellantis has recently engaged in, and will continue to engage in in the future, around electrification and other
areas critical to the future of mobility.

Unusual operating income/(expense) are impacts from strategic decisions as well as events considered rare or
discrete and infrequent in nature, as inclusion of such items is not considered to be indicative of the Company's ongoing
operating performance. Unusual operating income/(expense) includes, but may not be limited to:

*  Impacts from strategic decisions to rationalize Stellantis’ core operations;

*  Facility-related costs stemming from Stellantis’ plans to match production capacity and cost structure to market
demand; and

*  Convergence and integration costs directly related to significant acquisitions or mergers.

For the year ended December 31, 2021, Pro Forma Adjusted operating income includes the Adjusted operating
income of FCA for the period January 1 - January 16, 2021.

Adjusted operating income is used for internal reporting to assess performance and as part of the Company's
forecasting, budgeting and decision making processes as it provides additional transparency to the Company's core
operations. We believe this non-GAAP measure is useful because it excludes items that we do not believe are indicative of
the Company’s ongoing operating performance and allows management to view operating trends, perform analytical
comparisons and benchmark performance between periods and among our segments. We also believe that Adjusted operating
income is useful for analysts and investors to understand how management assesses the Company’s ongoing operating
performance on a consistent basis. In addition, Adjusted operating income is one of the metrics used in the determination of
the annual performance bonus for the Chief Executive Officer of the Company and other eligible employees, including
members of the Top Executive Team.

Refer to the sections Company Results and Results by Segment below for further discussion and for a reconciliation
of this non-GAAP measure to Net profit/(loss) from continuing operations, which is the most directly comparable measure
included in our Consolidated Income Statement. Adjusted operating income should not be considered as a substitute for Net
profit/(loss) from continuing operations, cash flow or other methods of analyzing our results as reported under IFRS.
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Adjusted diluted EPS: is calculated by adjusting Diluted earnings per share from operations for the post-tax impact
per share of the same items excluded from Adjusted operating income as well as tax income/(expenses) considered rare or
discrete events that are infrequent in nature. We believe this non-GAAP measure is useful because it also excludes items that
we do not believe are indicative of the Company’s ongoing operating performance and provides investors with a more
meaningful comparison of the Company’s ongoing quality of earnings. Refer to the section Company Results below for a
reconciliation of this non-GAAP measure to Diluted earnings per share from operations, which is the most directly
comparable measure included in our Consolidated Financial Statements. Adjusted diluted EPS should not be considered as a
substitute for Basic earnings per share, Diluted earnings per share from operations or other methods of analyzing our quality
of earnings as reported under IFRS.

Industrial free cash flows: is our key cash flow metric and is calculated as Cash flows from operating activities less:
(1) cash flows from operating activities from discontinued operations; (ii) cash flows from operating activities related to
financial services, net of eliminations; (iii) investments in property, plant and equipment and intangible assets for industrial
activities and (iv) contributions of equity to joint ventures and minor acquisitions of consolidated subsidiaries and equity
method and other investments; and adjusted for: (i) net intercompany payments between continuing operations and
discontinued operations; (ii) proceeds from disposal of assets and (iii) contributions to defined benefit pension plans, net of
tax. The timing of Industrial free cash flows may be affected by the timing of monetization of receivables, factoring and the
payment of accounts payables, as well as changes in other components of working capital, which can vary from period to
period due to, among other things, cash management initiatives and other factors, some of which may be outside of the
Company’s control. In addition, Industrial free cash flows is one of the metrics used in the determination of the annual
performance bonus for the Chief Executive Officer of the Company and other eligible employees, including members of the
Top Executive Team.

Refer to Liquidity and Capital Resources —Industrial free cash flows for further information and the reconciliation
of this non-GAAP measure to Cash flows from operating activities, which is the most directly comparable measure included
in our Consolidated Statement of Cash Flows. Industrial free cash flows should not be considered as a substitute for Net
profit/(loss) from continuing operations, cash flow or other methods of analyzing our results as reported under IFRS.

Industrial net financial position is calculated as: Debt plus derivative financial liabilities related to industrial
activities less (i) cash and cash equivalents; (ii) financial securities that are considered liquid; (iii) current financial
receivables from the Company or its jointly controlled financial services entities and (iv) derivative financial assets and
collateral deposits. Therefore, debt, cash and cash equivalents and other financial assets/liabilities pertaining to Stellantis’
financial services entities are excluded from the computation of the Industrial net financial position. Industrial net financial
position includes the Industrial net financial position classified as held for sale. We believe Industrial net financial position is
useful in providing a measure of the Company’s net cash, considering cash and cash equivalents and financial securities. Due
to different sources of cash flows used for the repayment of the financial debt between industrial activities and financial
services (by cash from operations for industrial activities and by collection of financial receivables for financial services) and
the different business structure and leverage implications, we provide a separate analysis of Net financial position between
industrial activities and financial services. Refer to Liquidity and Capital Resources —Industrial net financial position for
further information.
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Results of Operations

Company Results — 2023 compared to 2022 and 2022 compared to 2021

The following is a discussion of the Company’s results of operations for the year ended December 31, 2023 as
compared to the year ended December 31, 2022 and for the year ended December 31, 2022 as compared to the year ended
December 31, 2021, on both an IFRS and pro forma basis (refer to UNAUDITED PRO FORMA CONSOLIDATED
FINANCIAL INFORMATION for additional information). Share of the profit/(loss) of equity method investees is included in
our Operating income/(loss) and Adjusted operating income effective January 1, 2023. The comparatives for the years ended
December 31, 2022 and 2021, have been adjusted accordingly.

Pro Forma
Year ended
Years ended December 31, December 31,
2023 2022 2021 (€ million) 2021
€ 189,544 € 179,592 € 149,419 Net revenues € 152,119
151,400 144,327 119,943  Cost of revenues 122,207
9,541 8,981 9,130 Selling, general and other costs 9,320
5,619 5,200 4,487 Research and development costs 4,560
20 72 (35) Gains/(losses) on disposal of investments (35)
1,119 1,144 698 Restructuring costs 698
491 264 737 Share of the profit of equity method investees 740
22,376 20,276 15,863 Operating income/(loss) 16,039
42) 768 734 Net financial expenses/(income) 746
22,418 19,508 15,129 Profit/(loss) before taxes 15,293
3,793 2,729 1,911 Tax expense/(benefit) 1,939
18,625 16,779 13,218 Net profit/(loss) from continuing operations 13,354
— — 990 Profit/(loss) from discontinued operations, net of tax 990
€ 18,625 € 16,779 € 14,208 Net profit/(loss) € 14,344
Net profit/(loss) attributable to:
€ 18,596 € 16,799 € 14,200 Owners of the parent € 14,336
€ 29 € (20) € 8 Non-controlling interests € 8
Net profit/(loss) from continuing operations attributable to:
€ 18,596 € 16,799 € 13,210 Owners of the parent € 13,346
€ 29 € (20) € 8 Non-controlling interests € 8
Net profit/(loss) from discontinued operations attributable to:
€ — € — € 990 Owners of the parent € 990
€ — € — € — Non-controlling interests € —
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Net revenues

Pro Forma
Year ended
December Increase/
Years ended December 31, Increase/(Decrease) 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
€ 189,544 € 179,592 € 149,419 5.5 % 20.2 % Net revenues € 152,119 18.1 %

For a discussion of Net revenues for each of the six reportable segments (North America, Enlarged Europe, Middle
East & Africa, South America, China and India & Asia Pacific and Maserati) for 2023 as compared to 2022 and for 2022 as
compared to 2021 see Results by Segment below.

Cost of revenues
Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
€ 151,400 € 144,327 € 119,943 4.9 % 20.3 % Cost of revenues € 122,207 18.1 %
Cost of revenues as % of Net
79.9 % 80.4% 80.3% revenues 80.3 %

Cost of revenues includes purchases (including commodity and components costs), labor costs, depreciation,
amortization, logistics cost, product warranty and recall campaign costs.

The increase in Cost of revenues in 2023 compared to 2022 was primarily related to (i) higher shipment volumes in
Middle East & Africa and Enlarged Europe, (ii) product line and trim mix, (iii) higher warranty costs in Enlarged Europe and
North America which is partially offset by (iv) foreign currency translation differences mainly due to the fluctuations of the
U.S. Dollar against the Euro, (v) lower raw materials costs and purchasing savings and (vi) amounts that have been excluded
from Adjusted operating income primarily due to (i) costs of €428 million related to collective bargaining agreements in the
U.S. and Canada, (ii) devaluation losses of €147 million related to the Argentine Peso resulting from the new government's
economic policies, and non-repeat of matters related to 2022 of (iii) €660 million related to Model Year 2019 - 2021 U.S.
CAFE penalty rate adjustment and (iv) €951 million for extension of the Takata airbags recall campaign in Enlarged Europe,
North America, Middle East & Africa and South America.

The increase in Cost of revenues in 2022 on an IFRS basis compared to the IFRS and Pro Forma 2021 was primarily
related to synergies for purchasing, manufacturing and supply chain activities more than offset by: (i) higher raw material
costs, (ii) product line mix in North America and South America, (iii) higher volumes in North America, (iv) higher energy
and logistics costs, (v) foreign currency translation differences mainly due to the fluctuations of the U.S. Dollar and Brazilian
Real against the Euro and economic policies, and non-repeat of matters related to 2022 of (vi) €660 million provision related
to Model Year 2019 - 2021 U.S. CAFE penalty rate adjustment and (vii) €951 million for extension of the Takata airbags
recall campaign in Enlarged Europe, North America, Middle East & Africa and South America.

Selling, general and other costs

Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
€ 9,541 € 8981 € 9,130 6.2 % (1.6)% Selling, general and other costs € 9,320 (3.6)%
Selling, general and other costs
5.0% 5.0% 6.1% as % of Net revenues 6.1 %

62



The increase in Selling, general and other costs in 2023 compared to 2022 was primarily related to (i) compensation

of €102 million paid in relation to the FCA Bank transaction (refer to Note 3, Scope of Consolidation, within the

Consolidated Financial Statements included elsewhere in this report for additional information), (ii) higher costs to support
increase in volume in financial services, (iii) higher share based compensation costs and (iv) higher information technology
expenses to support transformation activities.

The decrease in Selling, general and other costs in 2022 on an IFRS basis compared to the IFRS and Pro Forma
2021 was primarily related to synergies and cost containment actions partially offset by foreign currency translation

differences.

Research and development costs

Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
Research and development
€ 3,300 € 3,233 € 2761 2.1 % 17.1 % expenditures expensed € 22818 14.7 %
Amortization of capitalized
2,193 1,889 1,575 16.1 % 19.9 % development expenditures 1,591 18.7 %
Impairment and write-off of
capitalized development
126 78 151 61.5 % (48.3) % expenditures 151 (48.3)%
Total Research and
€ 5,619 € 5,200 € 4,487 8.1 % 15.9 % development costs € 4,560 14.0 %
Pro Forma
Year ended
December
Years ended December 31, 31,
2023 2022 2021 (€ million) 2021
1.7 % 1.8 % 1.8 % Research and development expenditures expensed as % of Net revenues 1.9 %
1.2 % 1.1 % 1.1 % Amortization of capitalized development expenditures as % of Net revenues 1.0 %
Impairment and write-off of capitalized development expenditures as % of
0.1 % — % 0.1 % Netrevenues 0.1 %
3.0 % 2.9 % 3.0 % Total Research and development costs as % of Net revenues 3.0 %

Research and development expenditures expensed increased slightly in 2023 compared to 2022, primarily related to
increases in the number of vehicle programs in early stages of development and which are therefore not yet capitalized
partially offset by foreign currency translation.

The increase in Amortization of capitalized development expenditures in 2023 compared to 2022 was primarily
related to the full-year amortization for new vehicles launched during 2022 and the partial-year amortization for new vehicles
launched during 2023, particularly in North America, Enlarged Europe and Maserati partially offset by foreign currency

translation.

The increase in Research and development expenditures expensed in 2022 on an IFRS basis compared to the IFRS
and Pro Forma 2021 was primarily related to increased early vehicle development spending as well as foreign currency

translation.

The increase in Amortization of capitalized development expenditures in 2022 on an IFRS basis compared to the
IFRS and Pro Forma 2021 was primarily related to the launch of the all-new Wagoneer/Grand Wagoneer and all-new Jeep
Grand Cherokee during 2021 and foreign currency translation.
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The following table summarizes total Research and development expenditures for the years ended December 31,
2023, 2022 and 2021 and total Pro Forma research and development expenditures for the year ended December 31, 2021:

Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2023 vs. 2022 vs. Pro
2023 2022 2021 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
Capitalized development
€ 4,184 € 3487 € 2976 20.0 % 17.2 % expenditures' € 3,055 14.1 %
Research and development
3,300 3,233 € 2,761 2.1 % 17.1 % expenditures expensed 2,818 14.7 %
Total Research and
€ 7,484 € 6,720 € 5,737 11.4 % 17.1 % development expenditures € 5,873 14.4 %

Capitalized development
expenditures as % of Total
Research and development
559 % 519 % 519 % expenditures 52.0 %

Total Research and
development expenditures as
3.9 % 3.7 % 3.8 % % of Net revenues 3.9 %

(1) Does not include capitalized borrowing costs of €167 million, €102 million and €140 million for the years ended December 31, 2023, 2022 and 2021, respectively, and €140
million for the year ended December 31, 2021, on a pro forma basis in accordance with IAS 23 - Borrowing costs (Revised)

The Company conducts research and development for new vehicles and technology to improve the performance,
safety, fuel efficiency, reliability, consumer perception and environmental impact of its vehicles. Research and development
costs consist primarily of material costs, services and personnel related expenses that support the development of new and
existing vehicles with propulsion systems technologies. Refer to Trends, Uncertainties and Opportunities—Product
Development and Technology and Overview of Our Business - Research and Development included elsewhere in this report
for additional information.

The increase in total Research and development expenditures in 2023 compared to 2022 was primarily related to
increased capitalized development expenditures for the development of vehicles and products, including the BEV rollout and
software development plans set out in our Dare Forward 2030 strategy.

The increase in total Research and development expenditures in 2022 on an IFRS basis compared to the IFRS and
Pro Forma 2021 was primarily related to increased early vehicle development spending as well as increased spending on

development of electrified vehicles and foreign currency exchange rates.

Restructuring Costs

Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
€ 1,119 € 1,144 € 698 2.2)% 63.9 % Restructuring costs € 698 63.9 %

The decrease in Restructuring costs in 2023 compared to 2022 was primarily due to Enlarged Europe with the prior
year being significantly impacted by workforce reduction plans, partially offset by an increase in North America which
includes €243 million relating to the new collective bargaining agreements in U.S. and Canada that have been excluded from
Adjusted operating income.

The increase in Restructuring costs in 2022 on an IFRS basis compared to the I[FRS and Pro Forma 2021 was
primarily related to workforce reduction mainly in Enlarged Europe, North America and South America.
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Share of the profit/(loss) of equity method investees

Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
Share of the profit/(loss) of
€ 491 € 264 € 737 86.0 % (64.2)% equity method investees € 740 (64.3)%

The increase in the Share of the profit of equity method investees in 2023 compared to 2022 is largely due to the
recognition in 2022 of €297 million impairments related to our GAC Stellantis JV and a €133 million loss from the planned
sale of FCA Bank, as discussed below. This is partially offset by the loss of Punch Powertrain joint ventures and lower results
in financial services joint ventures in Europe.

The decrease in Share of the profit of equity method investees in 2022 on an IFRS basis compared to the IFRS and
Pro Forma 2021 was primarily related to the impairment related to GAC-Stellantis JV for an amount of €297 million and a
loss of €133 million from the planned sale of FCA Bank to CACF in 2023. Refer to Note 3, Scope of consolidation within the
Consolidated Financial Statements included elsewhere in this report for additional information.

Net financial expenses/(income)

Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
Net financial expenses/
€ (42) € 768 734 (105.5)% 4.6 % (income) € 746 2.9 %

The improvement in the Net financial expenses/(income) in 2023 compared to 2022 primarily reflects higher yield
on liquidity investments supported by the increase in market interest rates. This has been partially offset by the foreign
exchange losses on cash denominated in Argentine Peso following the currency devaluation, the write-down of an investment
in supply chain finance funds and the cost of newly issued bonds. Refer to Note 6, Net financial expenses/(income) within the
Consolidated Financial Statements included elsewhere in this report for additional information.

The increase in Net financial expenses in 2022 on an IFRS basis compared to the IFRS and Pro Forma 2021
primarily reflects the cost of hedging and currency depreciation in Argentina, the application of hyperinflationary accounting
for entities whose functional currency is the Turkish Lira, the increased interest expense on notes and the lower amount of
borrowing costs capitalized, partially offset by the increased return on cash investments.

Tax expense/(benefit)
Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
€ 3,793 € 2,729 € 1911 39.0 % 42.8 % Tax expense/(benefit) € 1,939 40.7 %
16.9 % 14.0 % 12.6 % +290 bps +140 bps  Effective tax rate 133 % +70 bps

The effective tax rate was 16.9 percent and 14.0 percent for the years ended December 31, 2023 and 2022,
respectively. The increase of 290 bps was primarily related to a lower tax benefit for net recognition of Deferred tax assets,
primarily in Enlarged Europe.

The effective tax rate was 14.0 percent and 12.6 percent for the years ended December 31, 2022, and 2021,

respectively. The increase of 140 bps was primarily related to a lower tax benefit for net recognition of Deferred tax assets,
primarily in Enlarged Europe.
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Net profit/(loss) from continuing operations

Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
Net profit/(loss) from
€ 18,625 € 16,779 € 13,218 11.0 % 26.9 % continuing operations € 13,354 25.6 %

The increase in Net profit from continuing operations in 2023 compared to 2022 was primarily due to the improved
operating performance and items excluded from Adjusted operating income as well as financial income, partially offset by
higher tax expense due primarily to increased profit before taxes.

The increase in Net profit from continuing operations in 2022 on an IFRS basis compared to the IFRS and Pro
Forma 2021 was primarily related to higher operating performance particularly in North America, South America and
Enlarged Europe which is partially offset by higher restructuring expenses and lower share of profit of equity method
investees.

Profit/(loss) from discontinued operations, net of tax

Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
Profit/(loss) from discontinued
€ — € — € 990 — % (100.0)% operations, net of tax € 990 (100.0)%

For the year ended December 31, 2021, Profit/(loss) from discontinued operations related to the results of Faurecia.
Following the loss of control of Faurecia at the beginning of January 2021, a gain of €990 million has been recognized
consisting of a gain of €515 million upon the classification of the investment in Faurecia as a financial asset and the
subsequent remeasurement at fair value through profit and loss of €475 million. Refer to Note 3, Scope of consolidation,
within the Consolidated Financial Statements included elsewhere in this report for additional information.

Adjusted operating income

Pro Forma
Year ended Increase/
Years ended December 31, Increase/(Decrease) December 31, (Decrease)
2022 vs. Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 (€ million) 2021 Forma 2021
€ 24,343 € 24,017 € 18,564 1.4 % 29.4 % Adjusted operating income € 18,751 28.1 %
Adjusted operating income
12.8 % 13.4 % 12.4 % -60 bps +100 bps margin (%) 123 % +110 bps
Year ended December 31, 2022
Share of profit/
(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income € 23,323 € 694 € 24,017
Adjusted operating income margin (%) 13.0 % +40 bps 13.4 %
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Year ended December 31, 2021

Share of profit/

(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income € 17,827 € 737 € 18,564
Adjusted operating income margin (%) 11.9 % +50 bps 12.4 %

Year ended December 31, 2021

Share of profit/

(loss) of equity
(€ million) As reported method investees As adjusted
Pro Forma Adjusted operating income € 18,011 € 740 € 18,751
Pro Forma Adjusted operating income margin (%) 11.8 % +50 bps 12.3 %
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The following charts present Company’s Adjusted operating income walk by segment for 2023 compared to the
corresponding period in 2022:

Adjusted operating income by segment

2023 compared to 2022
(€ million)
321
24,017 301 1315 24,343
— (139) (60) (723)
(689)
2022 North Enlarged Middle East & South China and Maserati Other & 2023
America Europe Africa America India & Asia Eliminations
Pacific

The following charts present Company’s Adjusted operating income walk by segment for 2022 compared to the
corresponding period in 2021 Pro Forma:

Adjusted operating income by segment
2022 compared to 2021 Pro Forma

(€ million)
1,166 213 98 24,017
894 525 —
2,645 — f— (275)
Pro Forma North Enlarged Middle East & South China and Maserati Other & 2022
2021 America Europe Africa America India & Asia Eliminations

Pacific

For a discussion of Adjusted operating income for each of our six reportable segments (North America, Enlarged
Europe, Middle East & Africa, South America, China and India & Asia Pacific, and Maserati) in 2023 as compared 2022 and
in 2022 as compared to Pro Forma 2021 see Results by Segment below.
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The following table summarizes the reconciliation of Net profit from continuing operations, which is the most
directly comparable measure included in the Consolidated Income Statement, to Adjusted operating income:

Year ended December 31,

(€ million) 2023

Net profit/(loss) from continuing operations € 18,625
Tax expense/(benefit) 3,793
Net financial expenses/(income) (42)
Operating income/(loss) 22,376
Adjustments:

Restructuring and other costs, net of reversals 1,161
Collective bargaining agreements costs 428
Argentina currency devaluation 302
Impairment expense and supplier obligations 201
Reorganization of financial services 76
Takata recall campaign (10)
Patents litigation (61)
Gains on disposal of equity investments and other assets (201)
Other 71
Total adjustments 1,967
Adjusted operating income € 24,343

The following table is the reconciliation of Net profit from continuing operations, which is the most directly
comparable measure included in the Consolidated Income Statement, to Adjusted operating income:

Year ended December 31,

(€ million) 2022
Net profit/(loss) from continuing operations € 16,779
Tax expense/(benefit) 2,729
Net financial expenses/(income) 768
Operating income/(loss) 20,276
Adjustments:
Restructuring and other costs, net of reversals 1,144
Takata recall campaign 951
CAFE penalty rate 660
Change in estimate of non-contractual warranties 314
Impairment of GAC-Stellantis JV 297
Impairment expense and supplier obligations 237
Patents litigation 134
Write down of FCA Bank investment 133
Other (129)
Total adjustments 3,741
Adjusted operating income € 24,017
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The following table is the reconciliation of Net profit from continuing operations, which is the most directly
comparable measure included in the Consolidated Income Statement, to Pro Forma Adjusted operating income:

Year ended December 31,

(€ million) 2021
Net profit/(loss) from continuing operations € 13,218
Tax expense/(benefit) 1,911
Net financial expenses/(income) 734
Operating income/(loss) 15,863
Add: FCA operating income, January 1 - 16, 2021 80
Add: Pro Forma adjustments 96
Pro Forma Operating income/(loss) 16,039
Adjustments:
Restructuring and other costs, net of reversals 873
Change in estimate of non-contractual warranties 732
Reversal of inventory fair value adjustment in purchase accounting 522
Impairment expense and supplier obligations 309
Brazilian indirect tax - reversal of liability/recognition of credits (253)
Other 529
Total adjustments January 1 - December 31, 2021 2,712
Pro Forma Adjusted operating income € 18,751

The following table is the reconciliation of Net profit from continuing operations, which is the most directly
comparable measure included in the Consolidated Income Statement, to Adjusted operating income:

Year ended December 31,

(€ million) 2021
Net profit/(loss) from continuing operations € 13,218
Tax expense/(benefit) 1,911
Net financial expenses/(income) 734
Operating income/(loss) 15,863
Adjustments:
Restructuring and other costs, net of reversals 873
Change in estimate of non-contractual warranties 732
Reversal of inventory fair value adjustment in purchase accounting 522
Impairment expense and supplier obligations 309
Brazilian indirect tax - reversal of liability/recognition of credits (253)
Other 529
Total adjustments January 1 - December 31, 2021 2,712
Less: Adjustments January 1- 16, 2021 11
Adjusted operating income € 18,564

During the year ended December 31, 2023, Adjusted operating income excluded adjustments primarily related to:

* €1,161 million of restructuring costs and other costs, primarily related to workforce reductions and includes
€243 million relating to the new collective bargaining agreements in North America;

* €428 million primarily related to past service costs arising from employee benefit plan amendments related to
the new collective bargaining agreements in North America. Total cost of €671 million is comprised of €243
million in Restructuring and other costs, net of reversals and €428 million in Collective bargaining agreements
costs. Refer to Note 26, Guarantees granted, commitments and contingent liabilities within the Consolidated
Financial Statements included elsewhere in this report for additional information;
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* €302 million related to the impact of the December 2023 devaluation of the Argentine Peso from the new
government's economic policies, comprised of €(197) million in Net revenues, €(147) million in Cost of
revenues, and €42 million in Selling, general and other costs;

* €201 million of impairments, mainly impairment of research and development assets in China and India & Asia
Pacific, and impairment of certain platform assets in Enlarged Europe;

* €76 million of net costs associated with the reorganization of our financial services activities in Europe;

* €61 million of reversal of provisions related to litigation by certain patent owners related to the use of certain
technologies in prior periods; and

* €201 million mainly related to gains on disposals of investments and fixed assets.
During the year ended December 31, 2022, Adjusted operating income excluded adjustments primarily related to:

*  €1,144 million of restructuring costs, primarily related to workforce reductions mainly in Enlarged Europe,
North America and South America;

e €951 million for an extension of Takata airbags recall campaign. Refer to Note 21, Provisions, within the
Consolidated Financial Statements included elsewhere in this report for additional information;

* €660 million, resulting from an increase in provision related to Model Year 2019 - 2021 CAFE penalty rate
adjustment;

e €314 million of further refinements in estimate for warranty costs incurred after the contractual warranty period;
e €297 million of the full impairment of our equity method investment and includes write off of balances relating
to loan receivables, trade receivables and capitalized development expenditures. Refer to Company Results -

Share of the profit/(loss) of equity method investees included elsewhere in this report for additional information;

e €237 million, primarily of impairment expense in Enlarged Europe, mainly related to Russia, as well as North
America and South America;

* €134 million of provision related to litigation by certain patent owners related to the use of certain technologies
in prior periods;

e €133 million of write down of FCA Bank investment associated with the reorganization of our financial
services activities in Europe; and

e €129 million of Other, mainly related to release of litigation provisions, changes in ownership of equity method
investments, partially offset by net losses on disposals.

During the year ended December 31, 2021, Pro Forma Adjusted operating income excluded adjustments primarily
related to:

e €873 million of restructuring and other costs related to the reorganization of operations and the dealer network
primarily in Enlarged Europe;

e €732 million of change in estimate for warranty costs incurred after the contractual warranty period. Refer to
Note 21, Provisions, within the Consolidated Financial Statements included elsewhere in this report for
additional information;

e €522 million of reversal of fair value adjustment recognized in purchase accounting on FCA inventories;

e €309 million of impairment primarily related to certain vehicle platforms in Enlarged Europe;
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* €253 million benefit related to final decision of Brazilian Supreme Court on calculation of state value added tax,
resulting in the recognition of €87 million in Net revenues and €166 million in Selling, general and other costs.
Refer to Note 23, Other liabilities, within the Consolidated Financial Statements included elsewhere in this

report for additional information; and

e €529 million of other costs primarily related to merger and integration activities.

During the year ended December 31, 2021, Adjusted operating income excluded the same adjustments excluded for
Pro Forma Adjusted operating income, as well as, adjustments for the period January 1 - 16, 2021, which were primarily

costs related to the merger.

Adjusted diluted EPS
Pro Forma
Years ended December 31, Increase/(Decrease) Increase/(Decrease)
2022 vs.
(€ per share) 2023 2022 2021 2023 vs. 2022 Pro Forma 2021
Adjusted diluted EPS € 6.42 € 5.99 € 4.46 7.2 % 343 %

The following table summarizes the reconciliation of Diluted earnings per share from continuing operations to

Adjusted diluted earnings per share.

Years ended December 31,

(€ million except otherwise noted) 2023 2022

Net profit attributable to owners of the parent 18,596 16,799

Weighted average number of shares outstanding (000) 3,107,725 3,140,089

Number of shares deployable for share-based compensation (000) 24,733 23,870

Weighted average number of shares outstanding for diluted earnings per share (000) 3,132,458 3,163,959

Diluted earnings per share (A) (€/share) 5.94 5.31

Adjustments, per above 1,967 3,741

Tax impact on adjustments (452) (733)
Unusual items related to income taxes — (851)
Total adjustments, net of taxes 1,515 2,157

Impact of adjustments above, net of taxes, on Diluted earnings per share from continuing

operations (B) (€/share) 0.48 0.68

Adjusted Diluted earnings per share (€/share) (A+B) 6.42 5.99

The following table summarizes the reconciliation of Pro Forma Diluted earnings per share from continuing

operations, to Pro Forma Adjusted diluted earnings per share.
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Year ended

(€ million except otherwise noted) December 31, 2021
Net profit from continuing operations attributable to owners of the parent 13,210
Add: FCA Net profit from continuing operations attributable to owners of the parent, January 1 - 16, 2021 30
Add: Pro forma adjustments, net of taxes 106
Pro Forma Net profit from continuing operations attributable to owners of the parent (A) 13,346
Weighted average number of shares outstanding, January 17 - December 31, 2021 (000) 3,059,284
Number of shares deployable for share-based compensation, January 17 - December 31, 2021 (000) 23,651
Equity warrants delivered to General Motors (000) 68,497
Weighted average number of shares outstanding for diluted earnings per share (“EPS”), January 17 -

December 31, 2021 (000) (B) 3,151,432
Pro Forma diluted EPS from continuing operations (€/share) (A/B=C) 4.23
Adjustments, per above 2,712
Tax impact on adjustments 475)
Unusual items related to income taxes (1,516)
Total adjustments, net of taxes 721
Impact of adjustments above, net of taxes, on Pro Forma Diluted earnings per share from continuing

operations (D) (€/share) 0.23
Pro Forma Adjusted diluted earnings per share (€/share) (C+D) 4.46
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Results by Segment — 2023 compared to 2022 and 2022 compared to 2021

Net revenues

Adjusted operating income

Consolidated Shipments

Years ended December 31,

(€ million, except shipments

which are in thousands of units) 2023 2022 2021 2023 2022 2021 2023 2022 2021
North America € 86,500 € 85,475 € 67,715 € 13,298 € 13,987 € 11,089 1,903 1,861 1,764
Enlarged Europe 66,598 63,311 58,728 6,519 6,218 5,373 2,814 2,626 2,847
Middle East & Africa 10,560 6,453 5,165 2,503 1,188 672 443 283 272
South America 16,058 15,620 10,496 2,369 2,048 873 879 859 811
China and India & Asia Pacific 3,528 4,505 3,927 502 641 437 102 127 118
Maserati 2,335 2,320 2,003 141 201 116 27 26 —
Other activities 5,211 3,169 2,768 (322) 179 (27) — — —
Unallocated items &

eliminations" (1,246)  (1,261)  (1,383) (667) (445) 31 — — —

Total €189,544 €179,592 €149,419 € 24,343 € 24,017 € 18,564 6,168 5,782 5,836
(1) Primarily includes intercompany transactions which are eliminated on consolidation

Pro Forma
Adjusted Consolidated
Net revenues operating income Shipments

(€ million, except shipments which are in thousands of units)

Year ended December 31, 2021

North America € 69,736 € 11,342 1,820
Enlarged Europe 59,060 5,324 2,860
Middle East & Africa 5,201 663 273
South America 10,681 882 830
China and India & Asia Pacific 3,980 428 120
Maserati 2,021 103 24
Other activities 2,728 22) —
Unallocated items & eliminations" (1,288) 31 —
Total € 152,119 € 18,751 5,927

(1) Primarily includes intercompany transactions which are eliminated on consolidation

Refer to Note 29, Segment reporting included elsewhere in this report for additional detail on the Company’s
reportable segments.

The following is a discussion of Net revenues, shipments and Adjusted operating income for each of our six
reportable segments for the year ended December 31, 2023 as compared to the year ended December 31, 2022, and for the
year ended December 31, 2022 as compared to IFRS and Pro Forma year ended December 31, 2021. Until December 31,
2022, the operating environment impacts, primarily of pricing, market share, product and market mix and costs were reported
separately from the impacts of Company performance. From January 2023, we no longer separate changes between the
operating environment and the Company performance and instead report all changes by nature. As a result, volume changes
are now allocated to one driver whereas prior to 2023, they were split between the operating environment and Company
performance which included the difference between shipments to the network and sales to end customers. Likewise, mix
changes are no longer split between industry mix and mix attributable to Company performance. We believe that this
provides a straightforward and easier explanation of the variances.

*  Volume & Mix: reflects changes in new car volumes (consolidated shipments), driven by industry volume,

market share and dealer stocks, and mix evolutions such as channel, product line and trim mix. It also reflects
the impact of some non-pricing items;
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Vehicle Net Price: reflects changes in prices, net of discounts and other sales incentive programs;

Industrial: reflects manufacturing and purchasing cost changes associated with content, technology and
enhancement of vehicle features, as well as industrial, logistics and purchasing efficiencies and inefficiencies.
The impact of fixed manufacturing costs absorption related to the change in production output is included here.
Cost changes to purchasing of raw materials, warranty, compliance costs, as well as depreciation and
amortization related to property, plant and equipment are also included here;

SG&A: primarily includes costs for advertising and promotional activities, purchased services, information
technology costs and other costs not directly related to the development and manufacturing of Stellantis
products;

R&D: includes research and development costs, as well as amortization; and

FX and Other: includes other items not mentioned above, such as used cars, parts & services, sales to partners,
royalties, as well as foreign currency exchange translation, transaction and hedging.
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North America

Pro
Forma
Year ended
December Increase/
Years ended December 31, Increase/(Decrease) 31, (Decrease)
2022 vs Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 2021 Forma 2021
1,903 1,861 1,764 2.3 % 5.5 % Shipments (thousands of units) 1,820 2.3 %
€ 86,500 € 85,475 67,715 1.2 % 26.2 % Net revenues (€ million) € 69,736 22.6 %
Adjusted operating income (€
€ 13,298 € 13,987 € 11,089 4.9% 26.1 % million) € 11,342 233 %
Adjusted operating income
15.4 % 16.4 % 16.4 % -100 bps — bps margin (%) 16.3 % +10 bps
Year ended December 31, 2022
Share of profit/
(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income 13,989 2) 13,987
Adjusted operating income margin (%) 16.4 % — bps 16.4 %
Year ended December 31, 2021
Share of profit/
(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income 11,103 (14 11,089
Adjusted operating income margin (%) 16.4 % — bps 16.4 %
Year ended December 31, 2021
Share of profit/
(loss) of equity
(€ million) As reported method investees As adjusted
Pro Forma Adjusted operating income 11,356 (14) 11,342
Pro Forma Adjusted operating income margin (%) 163 % — bps 16.3 %

Shipments

The increase in North America shipments in 2023 compared to the corresponding period in 2022 was mainly due to
higher volumes of Jeep Grand Cherokee, Dodge Hornet and Charger, and Ram Promaster.

The increase in North America shipments on an IFRS basis in 2022 compared to the IFRS and Pro Forma basis for

the corresponding period in 2021 was mainly due to higher volumes of all-new Grand Wagoneer, Jeep Compass and Chrysler
Pacifica, partially offset by lower volumes of Grand Cherokee and Ram pickups.
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Net revenues

The increase in North America Net revenues in 2023 compared to the corresponding period in 2022 was primarily
due to higher volumes and strong net pricing, largely offset by unfavorable foreign exchange translation and mix effects.

The increase in North America Net revenues on an IFRS basis in 2022 compared to the IFRS and Pro Forma basis
for the corresponding period in 2021 was primarily due to strong net pricing, favorable vehicle mix and positive foreign
exchange translation effects.

Adjusted operating income

The following chart reflects the change in North America Adjusted operating income by operational driver for 2023
as compared to the same period in 2022 Pro Forma:

Adjusted operating income by operational driver

2023 compared to 2022
(€ million)
13,987 1,743 366 19 13,298
I |
B = @ 53
(2,261)
YTD 2022 Volume & Vehicle Net Industrial SG&A R&D FX and Other YTD 2023
Mix Price
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The decrease in North America Adjusted operating income in 2023 compared to the corresponding period in 2022
was primarily due to unfavorable mix, foreign exchange and production disruptions and costs related to labor agreements,
partially offset by higher net pricing and volumes.

The following chart reflects the change in North America Adjusted operating income by operational driver for 2022

as compared to the same period in 2021 Pro Forma:

Adjusted operating income by operational driver
2022 compared to 2021 Pro Forma

(€ million)
5,377
1,704 13,987
11,342 - - 0
— (3,898)
(843)

Pro Forma Volume & Vehicle Net Industrial SG&A R&D FX and Other YTD 2022
YTD 2021 Mix Price

The increase in North America Adjusted operating income on an IFRS basis in 2022 compared to the Pro Forma
basis for the corresponding period in 2021 was primarily due to higher Net revenues and favorable foreign exchange
translation effects, partially offset by increased raw materials, components and logistics costs.

Enlarged Europe
Pro
Forma
Year ended
December Increase/
Years ended December 31, Increase/(Decrease) 31, (Decrease)
2022 vs Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 2021 Forma 2021
2,814 2,626 2,847 7.2 % (7.8)% Shipments (thousands of units) 2,860 8.2)%
€ 66,598 € 63,311 € 58,728 52 % 7.8 % Net revenues (€ million) € 59,060 7.2 %
Adjusted operating income (€
€ 6,519 € 6,218 € 5373 4.8 % 15.7 % million) € 5,324 16.8 %
Adjusted operating income
9.8 % 9.8 % 9.1 % — bps +70 bps margin (%) 9.0 % +80 bps
Year ended December 31, 2022
Share of profit/
(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income 6,293 (75) 6,218
9.9 % -10 bps 9.8 %

Adjusted operating income margin (%)
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Year ended December 31, 2021

Share of profit/

(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income 5,419 (46) 5,373
Adjusted operating income margin (%) 92 % -10 bps 9.1 %

Year ended December 31, 2021

Share of profit/

(loss) of equity
(€ million) As reported method investees As adjusted
Pro Forma Adjusted operating income 5,370 (46) 5,324
Pro Forma Adjusted operating income margin (%) 9.1 % -10 bps 9.0 %

Shipments

The Enlarged Europe shipments increased in 2023 compared to the corresponding period in 2022, due to higher
shipments by Fiat Ducato, all-new Jeep Avenger, Opel Astra, Peugeot 2008 and Alfa Romeo Tonale.

The Enlarged Europe shipments decreased on an IFRS basis in 2022 compared to the [FRS and Pro Forma basis for
the corresponding period in 2021, with demand for all-new Peugeot 308, Fiat Panda, DS 4, Citroén C5 X and Alfa Romeo
Tonale, more than offset by impact of unfilled semiconductor orders, logistics challenges and discontinuation of Peugeot 108
and Citroén C1 in 2022.

Net revenues

The Enlarged Europe Net revenues increased in 2023 compared to the corresponding period in 2022, mainly due to
increased volume, positive net pricing and favorable mix, partially offset by higher volume with buyback commitments and
foreign exchange translation impacts.

The Enlarged Europe Net revenues increased on an IFRS basis in 2022 compared to the IFRS and Pro Forma basis
for the corresponding period in 2021, mainly due to positive net pricing, favorable vehicle mix, driven by new models, BEVs
and PHEVs, and lower volumes with buyback commitments, partially offset by reduced shipment volumes.

Adjusted operating income

The following chart reflects the change in Enlarged Europe Adjusted operating income by operational driver for
2023 as compared to the same period in 2022:

Adjusted operating income by operational driver

2023 compared to 2022
(€ million)
2,110
6218 S18 ] — 6,519
) (1,334) (37) (368) E—
(588)

YTD 2022 Volume & Vehicle Net Industrial SG&A R&D FX and Other YTD 2023
Mix Price
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The increase in Enlarged Europe Adjusted operating income in 2023 compared to the corresponding period in 2022
was primarily due to higher net pricing, offset by increased logistic and purchasing costs, as well as higher warranty and
R&D costs.

The following chart reflects the change in Enlarged Europe Adjusted operating income by operational driver for
2022 as compared to the same period in 2021 Pro Forma:

Adjusted operating income by operational driver
2022 compared to 2021 Pro Forma
(€ million)

4,357
560 6,218
(123) (4,284) (239)
Pro Forma Volume & Vehicle Net Industrial SG&A R&D FX and Other YTD 2022
YTD 2021 Mix Price

The increase in Enlarged Europe Adjusted operating income on an IFRS basis in 2022 compared to the Pro Forma
basis for the corresponding period in 2021 was primarily due to increased Net revenues, cost containment actions and
elevated used car profitability, partially offset by higher raw materials, energy, components and logistics costs.

Middle East & Africa
Pro
Forma
Year ended
Increase/ Increase/ December Increase/
Years ended December 31, (Decrease) (Decrease) 31, (Decrease)
2023 vs. 2022 vs. 2022 vs Pro
2023 2022 2021 2022 2021 2021 Forma 2021
Combined shipments
616 426 387 44.6 % 10.1 % (thousands of units) 389 9.5 %
Consolidated shipments
443 283 272 56.5 % 4.0 % (thousands of units) 273 3.7 %
€ 10,560 € 6,453 € 5,165 63.6 % 24.9 % Net revenues (€ million) € 5,201 24.1 %
Adjusted operating income (€
€ 2503 € 1,188 € 672 110.7 % 76.8 % million) € 663 79.2 %
Adjusted operating income
23.7 % 18.4 % 13.0 % +530 bps +540 bps margin (%) 12.7 % +570 bps
Year ended December 31, 2022
Share of profit/
(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income 1,078 110 1,188
Adjusted operating income margin (%) 16.7 % +170 bps 18.4 %

80



Year ended December 31, 2021

Share of profit/

(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income 554 118 672
Adjusted operating income margin (%) 10.7 % +230 bps 13.0 %

Year ended December 31, 2021

Share of profit/

(loss) of equity
(€ million) As reported method investees As adjusted
Pro Forma Adjusted operating income 545 118 663
Pro Forma Adjusted operating income margin (%) 10.5 % +220 bps 12.7 %

Shipments
The increase in Middle East & Africa consolidated shipments in 2023 compared to the corresponding period in 2022
was mainly due to higher volumes of Fiat Doblo Cargo, Fiat Tipo, Citroén C4 X, Peugeot 408 and Fiat Ducato.

The increase in Middle East & Africa consolidated shipments on an IFRS basis in 2022 compared to the IFRS and
Pro Forma basis for the corresponding period in 2021 was mainly due to higher volumes of Opel Mokka, Corsa and
Crossland X.

Net revenues

The increase in Middle East & Africa Net revenues in 2023 compared to the corresponding period in 2022 was
primarily due to volume growth, strong net pricing, including pricing actions to offset Turkish Lira devaluation, and
improved mix, partially offset by negative foreign exchange translation effects, mainly from Turkish Lira.

The increase in Middle East & Africa Net revenues on an IFRS basis in 2022 compared to the IFRS and Pro Forma
basis for the corresponding period in 2021 was primarily due to strong net pricing, including pricing actions to offset Turkish
Lira devaluation, and improved market mix, partially offset by negative foreign exchange translation effects, mainly from
Turkish Lira.

Adjusted operating income

The following chart reflects the change in Middle East & Africa Adjusted operating income by operational driver in
2023 compared to the same period in 2022:

Adjusted operating income by operational driver
2023 vs. 2022

(€ million)
2,574 46
(29) @)
2,503
783
(2,052)
1,188
YTD 2022 Volume & Vehicle Net Industrial SG&A R&D FX and Other YTD 2023

Mix Price
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The increase in Middle East and Africa Adjusted operating income in 2023 compared to the corresponding period in
2022 of 111%, is mainly due to higher net pricing, volume & mix, partially offset by negative foreign exchange transaction
and translation effects primarily related to the Turkish Lira.

The following chart reflects the change in Middle East & Africa Adjusted operating income by operational driver in
2022 compared to the same period in 2021 Pro Forma:

Adjusted operating income by operational driver
2022 compared to 2021 Pro Forma

(€ million)
1,608 43
(19) (18)
1,188
663 87 (1,176)
Pro Forma Volume & Vehicle Net Industrial SG&A R&D FX and Other YTD 2022
YTD 2021 Mix Price

The increase in Middle East and Africa Adjusted operating income on an IFRS basis in 2022 compared to the Pro
Forma basis for the corresponding period in 2021 was mainly due to higher Net revenues and strong operating leverage,
partially offset by negative foreign exchange transaction and translation effects.

South America
Pro
Forma
Year ended
December Increase/
Years ended December 31, Increase/(Decrease) 31, (Decrease)
2022 vs Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 2021 Forma 2021
879 859 811 23 % 5.9 % Shipments (thousands of units) 830 35 %
€ 16,058 € 15,620 10,496 2.8 % 48.8 % Net revenues (€ million) € 10,681 46.2 %
Adjusted operating income (€
€ 2369 € 2,048 € 873 15.7 % 134.6 % million) € 882 132.2 %
Adjusted operating income
14.8 % 13.1 % 8.3 % +170 bps +480 bps margin (%) 8.3 % +480 bps
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Shipments

The increase in South America shipments in 2023 compared to the corresponding period in 2022 was primarily due
to higher volumes of Fiat Fastback, Citroén C3, Fiat Cronos, Ram Rampage and Peugeot 208.

The increase in South America shipments on an IFRS basis in 2022 compared to the IFRS and Pro Forma basis for
the corresponding period in 2021 was primarily due to demand for all-new Fiat Pulse, Jeep Commander and Citroén C3, and

higher Peugeot 208 volumes, partially offset by lower Jeep Renegade and Fiat Argo volumes and discontinuation of Fiat Uno.

Net revenues

The increase in South America Net revenues in 2023 compared to the corresponding period in 2022 was due to
volume growth and positive net pricing, partially offset by negative foreign exchange translation impacts from Argentine
Peso, as well as mix.

The increase in South America Net revenues on an IFRS basis in 2022 compared to the IFRS and Pro Forma basis
for the corresponding period in 2021 was due to a combination of favorable net pricing, vehicle mix, volumes and foreign
exchange translation effects, mainly Brazilian Real.

Adjusted operating income

The following chart reflects the change in South America Adjusted operating income by operational driver for 2023
as compared to the same period in 2022:

Adjusted operating income by operational driver

2023 compared to 2022
(€ million)
204 2,369
2,048 226 37
|
31 16
(99) €2)) (16)
YTD 2022 Volume & Vehicle Net Industrial SG&A R&D FX and Other YTD 2023

Mix Price
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The increase in South America Adjusted operating income in 2023 compared to the corresponding period in 2022
was primarily due to increased vehicle net pricing and volume, more than offsetting negative mix and foreign exchange
impacts. This excludes the impact of €302 million related to the devaluation of the Argentine Peso resulting from the new
government's economic policies.

The following chart reflects the change in South America Adjusted operating income by operational driver in 2022
compared to the same period in 2021 Pro Forma:

Adjusted operating income by operational driver
2022 compared to 2021 Pro Forma

(€ million)
1,832
— —
333 (1,001) (63) (115)
882
Pro Forma Volume & Vehicle Net Industrial SG&A R&D FX and Other YTD 2022
YTD 2021 Mix Price

The increase in South America Adjusted operating income on an IFRS basis in 2022 compared to the Pro Forma
basis for the corresponding period in 2021 was primarily due to increased Net revenues and favorable foreign exchange
translation, more than offsetting higher raw materials costs.

China and India & Asia Pacific

Pro
Forma
Year ended
December Increase/
Years ended December 31, Increase/(Decrease) 31, (Decrease)
2023 vs. 2022 vs. 2022 vs Pro
2023 2022 2021 2022 2021 2021 Forma 2021
Combined shipments
154 205 216 (24.9)% (5.1)% (thousands of units) 219 6.4)%
Consolidated shipments
102 127 118 (19.7)% 7.6 % (thousands of units) 120 5.8 %
€ 3,528 € 4505 € 3,927 21.7)% 14.7 % Net revenues (€ million) € 3,980 132 %
Adjusted operating income (€
€ 502 € 641 € 437 21.7% 46.7 % million) € 428 49.8 %
Adjusted operating income
14.2 % 142 % 11.1 % 0 bps +310 bps margin (%) 10.8 % +340 bps

Year ended December 31, 2022

Share of profit/

(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income 654 (13) 641
Adjusted operating income margin (%) 14.5 % -30 bps 142 %
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Year ended December 31, 2021

Share of profit/

(loss) of equity
(€ million) As reported method investees As adjusted
Adjusted operating income 444 7 437
Adjusted operating income margin (%) 11.3 % -20 bps 11.1 %

Year ended December 31, 2021

Share of profit/

(loss) of equity
(€ million) As reported method investees As adjusted
Pro Forma Adjusted operating income 442 (14) 428
Pro Forma Adjusted operating income margin (%) 11.1 % -30 bps 10.8 %

In China, we distribute imported vehicles primarily for the Jeep brand through an asset-light approach. For
information on our GAC-Stellantis JV, refer to Note 3, Scope of consolidation within the Consolidated Financial Statements.
Dongfeng Peugeot and Dongfeng Citroén brands in China are locally manufactured through DPCA under various license
agreements. DPCS markets the DPCA vehicles in China.

The results of these joint ventures are accounted for using the equity method, with recognition of our share of the net
result of the joint venture in the line item “Share of the profit of equity method investees” within the Consolidated Income
Statement. We fully impaired the equity method investment in GAC-Stellantis JV at June 30, 2022. Refer to Note 3, Scope of
consolidation in the Consolidated Financial Statements for additional information.

We also produce the Jeep Compass and Jeep Meridian in India through our joint operation with FIAPL and we
recognize our related interest in the joint operation on a line by line basis.

Shipments distributed by our consolidated subsidiaries, which include vehicles produced by FIAPL, are reported in

both consolidated and combined shipments. Shipments of the GAC-Stellantis JV and DPCA are not included in consolidated
shipments and are only in combined shipments.
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Shipments

The decrease in China and India & Asia Pacific consolidated shipments in 2023 compared to the corresponding
period in 2022 was primarily due to challenging market conditions with increased competition from local OEMs with
decreases in Jeep and Peugeot models.

The increase in China and India & Asia Pacific consolidated shipments on an IFRS basis in 2022 compared to the
IFRS and Pro Forma basis for the corresponding period in 2021 was primarily due to the increased demand for Peugeot 3008.

Net revenues

The decrease in China and India & Asia Pacific Net revenues in 2023 compared to the corresponding period in 2022
was primarily due to lower volumes and unfavorable foreign exchange translation effects which are partially offset by
favorable vehicle mix.

The increase in China and India & Asia Pacific Net revenues on an IFRS basis in 2022 compared to the IFRS and
Pro Forma basis for the corresponding period in 2021 was primarily due to positive net pricing, favorable foreign exchange
translation effects and vehicle line mix.

Adjusted operating income

China and India & Asia Pacific maintained Adjusted operating income margin in 2023 compared to the
corresponding period in 2022 despite lower volumes and foreign exchange translation effects headwinds through disciplined
pricing, with favorable mix of higher Ram shipments in India and Asia Pacific, higher Jeep Grand Cherokee shipments in
both China and India & Asia Pacific, and cost efficiencies in SG&A and R&D.

The increase in China and India & Asia Pacific Adjusted operating income on an IFRS basis in 2022 compared to

the Pro Forma basis for the corresponding period in 2021 was primarily driven by favorable net pricing and vehicle mix,
primarily related to Jeep Grand Cherokee L, Jeep Meridian and Ram 1500, partially offset by unfavorable market mix.
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Maserati

Pro
Forma
Year ended
December Increase/
Years ended December 31, Increase/(Decrease) 31, (Decrease)
2022 vs Pro
2023 2022 2021 2023 vs. 2022 2022 vs. 2021 2021 Forma 2021
26.6 25.9 24.0 2.7 % 7.9 % Shipments (thousands of units) 24.2 7.0 %
€ 2,335 € 2,320 € 2,003 0.6 % 15.8 % Net revenues (€ million) € 2,021 14.8 %
Adjusted operating income (€
€ 141 € 201 € 116 (29.9% 73.3 % million) € 103 95.1 %
Adjusted operating income margin
6.0 % 8.7 % 58% -270 bps +290 bps (%) 5.1 % +360 bps

Shipments

The increase in Maserati shipments in 2023 compared to the corresponding period in 2022 was primarily due to
increases in Grecale and new GranTurismo offset by reduced volumes in Levante.

The increase in Maserati shipments on an IFRS basis in 2022 compared to the IFRS and Pro Forma basis for the
corresponding period in 2021 was primarily due to the all-new Grecale launch, partially offset by reduced Ghibli and Levante
volumes particularly in China.

Net revenues

The increase in Maserati Net revenues in 2023 compared to the corresponding period in 2022 was primarily due to
higher volumes and higher prices offset by unfavorable foreign currency translation in U.S. Dollar, Chinese Renminbi and
Japanese Yen.

The increase in Maserati Net revenues on an IFRS basis in 2022 compared to the IFRS and Pro Forma basis for the
corresponding period in 2021 was primarily due to higher volumes, positive model mix driven by MC20 and favorable
foreign exchange both in U.S. Dollar and Chinese Renminbi.

Adjusted operating income

Maserati had top-line growth on improved volumes, led by Grecale and GranTurismo; the lower Adjusted operating
income in 2023 compared to the corresponding period in 2022 was mainly due to increased amortization of R&D costs from
recent launches, higher industrial costs and unfavorable country mix, partially offset by positive nameplate mix and favorable
net pricing.

The increase in Maserati Adjusted operating income on an IFRS basis in 2022 compared to the Pro Forma basis for
the corresponding period in 2021 was mainly due to increased net pricing, positive vehicle mix, due to MC20 and all-new
Grecale, and favorable foreign exchange transaction effects, partially offset by increased depreciation and amortization.
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Liquidity and Capital Resources
Liquidity Overview

We require significant liquidity in order to meet our obligations and fund the business. Short-term liquidity is
required to purchase raw materials, parts and components for vehicle production, as well as to fund selling, administrative,
research and development, other expenses and funding our captive financial services business. In addition to our general
working capital and operational needs, we expect to use significant amounts of cash for the following purposes: (i) capital
expenditures to support our existing and future products; (ii) principal and interest payments under our financial obligations;
(iii) pension and employee benefit payments; (iv) capital injections to our joint ventures and M&A initiatives; and (v) funding
our captive financial services business. We make capital investments in the regions in which we operate primarily related to
initiatives to introduce new products, including for electrification and autonomous driving, enhance manufacturing efficiency,
improve capacity and for maintenance, and for regulatory and environmental compliance.

Our business and results of operations depend on our ability to achieve certain minimum vehicle shipment volumes.
As is typical for an automotive manufacturer, we have significant fixed costs and, as such, changes in our vehicle shipment
volumes could have a significant effect on profitability and liquidity. We generally receive payment from dealers and
distributors shortly after shipment, whereas there is a lag between the time we receive parts and materials from our suppliers
and the time we are required to pay for them. Therefore, during periods of increasing vehicle shipments, there is generally a
corresponding positive impact on the Company’s cash flow and liquidity. Conversely, during periods in which vehicle
shipments decline, there is generally a corresponding negative impact on the Company’s cash flow and liquidity. Delays in
shipments of vehicles, including delays in shipments in order to address quality issues or components shortage and logistic
constraints, tend to negatively affect the Company’s cash flow and liquidity. In addition, the timing of the Company’s
collections of receivables for export shipments of vehicles, fleet sales, as well as sales of propulsion systems and pre-
assembled parts of vehicles tend to be longer due to different payment terms. Although we regularly enter into factoring
transactions for such receivables in order to transfer relevant risks to the factor and to accelerate collections, a change in
vehicle shipment volumes could cause fluctuations in the Company’s working capital. The increased internationalization of
our product portfolio could also affect our working capital requirements as there could be an increased requirement to ship
vehicles to countries different from where they are produced. In addition, working capital could be affected by the choice of
different methods of distribution and the trend and seasonality of shipments of vehicles.

Management believes that the funds currently available to Stellantis at the date of this report, in addition to those
funds that would be generated from operating and financing activities, will enable the Company to meet its obligations and
fund its businesses including funding planned investments and working capital needs, as well as fulfill the Company’s
obligations to repay its debts in the ordinary course of business.

Liquidity needs are met primarily through cash generated from operations, including the sale of vehicles, service and
parts to dealers, distributors and other consumers worldwide.

The operating cash management and liquidity investment of the Company is coordinated with the objective of
ensuring effective and efficient management of the Company’s funds. We raise capital in the financial markets through
various funding sources.

Certain notes issued by the Company and its treasury subsidiaries include covenants which could be affected by
circumstances related to certain subsidiaries. In particular there are cross-default clauses which could accelerate repayments
in the event that such subsidiaries failed to pay certain of their debt obligations.

Long-term liquidity requirements could involve some level of debt refinancing as outstanding debt becomes due or
the Company is required to make principal payments. We regularly evaluate opportunities to improve our liquidity position in
order to enhance financial flexibility and to achieve and maintain a liquidity and capital position consistent with that of other
companies in the Company’s industry.

However, any actual or perceived limitations of the Company’s liquidity may limit the ability or willingness of
counterparties, including dealers, consumers, suppliers, lenders and financial service providers, to do business with the
Company, or require the Company to restrict additional amounts of cash to provide collateral security for its obligations. The
Company’s liquidity levels are subject to a number of risks and uncertainties, including those described in Risk Factors.
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Refer to ADDITIONAL INFORMATION FOR NETHERLANDS CORPORATE GOVERNANCE - Dividends and
Note 27, Equity within the Consolidated Financial Statements included elsewhere in this report for additional information on
Stellantis’ distribution of profits.
Available liquidity

The following table summarizes the Company’s Available liquidity:

At December 31,
(€ million) 2023 2022
Cash, cash equivalents and financial securities'” € 49,758 € 49,960
Undrawn committed credit lines 12,621 12,680
Cash, cash equivalents and financial securities - included with Assets held for sale 231 65
Total Available liquidity® € 62,610 € 62,705
of which: Available liquidity of the Industrial Activities € 61,056 € 61,316

(1) Financial securities are comprised of short term or marketable securities which represent temporary investments but do not satisfy all the requirements to be classified as cash
equivalents as they may be subject to risk of change in value (even if they are short-term in nature or marketable)

(2) The majority of our liquidity is available to our treasury operations in Europe and U.S.; however, liquidity is also available to certain subsidiaries which operate in other
countries. Cash held in such countries may be subject to restrictions on transfer depending on the foreign jurisdictions in which these subsidiaries operate. Based on our review of
such transfer restrictions in the countries in which we operate and maintain material cash balances, (and in particular in Argentina, in which we have €686 million cash and
securities at December 31, 2023), we do not believe such transfer restrictions had an adverse impact on the Company’s ability to meet its liquidity requirements at the dates
presented above. Cash and cash equivalents also include €210 million at December 31, 2023 held in bank deposits which are restricted to the operations related to securitization
programs and warehouses credit facilities of Stellantis Financial Services U.S.

Available liquidity of the Industrial Activities at December 31, 2023 decreased by €0.3 billion from December 31,
2022 primarily due to the €12.9 billion Industrial free cash flow, offset by (1) repayments of bonds net of new issuances for
€0.8 billion, (2) dividends distributed of €4.2 billion, (3) share buybacks of €2.4 billion, (4) reduction in debt and other
financing activities of €1.7 billion, (5) €0.8 billion pension contribution net of tax, (6) €2.2 billion net funding provided to
financial services and (7) foreign exchange translation effects of €0.8 billion.

Our Available liquidity is subject to intra-month and seasonal fluctuations resulting from business and collection
payment cycles as well as to changes in foreign exchange conversion rates. Refer to the section — Cash Flows below for
additional information regarding the change in cash and cash equivalents and refer to Note 30, Explanatory notes to the
Consolidated Statement of Cash Flows, within the Consolidated Financial Statements included elsewhere in this report for
additional information.

Our liquidity is principally denominated in Euro and U.S. Dollar, with the remainder being distributed in various
countries and denominated in the relevant local currencies. Out of the total €50.0 billion of cash, cash equivalents and current
securities available at December 31, 2023, €20.4 billion, or 41 percent (€22.1 billion, or 44 percent, at December 31, 2022),
were denominated in Euro and €23.4 billion, or 47 percent (€21.6 billion or 43 percent at December 31, 2022), were
denominated in U.S. Dollar.

At December 31, 2023, undrawn committed credit lines of €12.6 billion include the syndicated revolving credit
facility (“RCF”) of €12.0 billion, signed in 2021 with a group of relationship banks. The RCF is available for use in general
corporate purposes and is structured in two tranches: €6.0 billion, with a 3-year tenor, and €6.0 billion, with a 5-year tenor,
with each tranche benefiting from two further extension options, each of 1-year. In June 2023, the second-year extension
option has been exercised. Current maturities are July 2026 and July 2028, respectively, for the two tranches.

Refer to Note 22, Debt within the Consolidated Financial Statements included elsewhere in this report for additional
information.
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Euro Medium Term Note Programme Notes
The Company issued two notes and repaid one note at maturity during the year ending December 31, 2023:

* In March 2023, a Green Bond was issued with a principal amount of €1.25 billion with an interest rate of 4.375
percent and matures in March 2030. Stellantis will allocate an amount equal to the net proceeds of any Green
Bond issued to investments and expenditures meeting the eligibility criteria (the “Eligible Green Projects”). The
Eligible Green Projects include design, development and manufacturing of zero emissions vehicles, that are
battery electric vehicles and hydrogen fuel cell vehicles;

e  In June 2023, the Company issued notes with principal amount of €1.25 billion with an interest rate of 4.25
percent and matures in June 2031;

e InJuly 2023, the Company repaid one note at maturity with principal amount of €1.250 billion with an interest
rate of 3.375 percent.

As at December 31, 2023, the outstanding principal amount of the notes issued under the successive versions of the
programme, after the merger, was €7.25 billion.

Other Notes

In April 2023, Stellantis repaid, at maturity, a €500 million note formerly issued by PSA in 2016, and a $1.5 billion
(€1.4 billion) note formerly issued by FCA in 2015.

In October 2023 Stellantis repaid, at maturity, €170 million related to Schuldschein issued by PSA in 2019.

At December 31, 2023, all of the notes were rated “Baa2” by Moody’s Investors Service and “BBB+” by S&P
Global Ratings.

Refer to Note 22, Debt within the Consolidated Financial Statements included elsewhere in this report for additional
information.

Financial Services Facilities

Stellantis Financial Services U.S. activities are primarily funded through securitization programs which are settled
through the collection of the portfolio of financing receivables originating from dealers or consumers. The amount
outstanding under the securitization programs was €4.7 billion as of December 31, 2023.

Warehouse Credit Facilities

In 2022, Stellantis Financial Services U.S. implemented two additional separate warehouse credit facilities. The first
Stellantis Financial Services U.S. facility, SFS Funding, LLC was implemented in August 2022 and matures in August 2024.
The €2.3 billion ($2.5 billion) commitment bears interest based on variable commercial paper rates plus a spread or one
month term Secured Overnight Funding Rate (“SOFR”) plus a spread. The second Stellantis Financial Services U.S. facility,
SFS Funding II, LLC was implemented in August 2022 and matures in August 2024. The €452 million ($500 million)
commitment bears interest based on variable commercial paper rates plus a spread or one month term SOFR plus a spread.
Stellantis Financial Services U.S. uses interest rate derivatives in order to reduce the interest risks of certain warehouse credit
facilities.

In November 2023, Stellantis Financial Services U.S. entered into an amendment for the SFS Funding, LLC
warehouse credit facility that increased the size of the commitment from €2.3 billion ($2.5 billion) to €3.6 billion ($4 billion).
The amendment expires in February 2024 whereby the commitment reduces back to €2.3 billion ($2.5 billion). All other
relevant terms of the transaction documents remain the same.

In June 2023, the First Investors Auto Receivables Corporation (“FIARC”) warehouse, with a capacity of €271

million ($300 million), was extended to mature in June 2025. In conjunction with the renewal, the benchmark rate was
transitioned from London Interbank Offered Rate (“LIBOR”) to daily compound SOFR plus a spread.
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Asset-backed Securities (“ABS”) Term Notes

In April 2023, the Company elected to exercise its clean-up call on €15 million ($17 million) in ABS Term Notes
issued by First Investors Auto Owner Trust 2018-2.

In June 2023, Stellantis Financial Services U.S., through SFS Auto Receivables Securitization Trust 2023-1, issued
seven classes of ABS Term Notes totaling €0.9 billion ($1 billion) in aggregate. The notes issued in each class bear a fixed
interest rate except for the €54 million ($60 million) Class A-2-B note which bears interest daily compound SOFR plus a
spread. The ABS Term Notes are secured by a pool of prime retail loans.

In September 2023, the Company elected to exercise its clean-up call on €13.0 million ($14.4 million) in ABS Term
Notes issued by First Investors Auto Owner Trust 2019-1.

In October 2023, First Investors Auto Owner Trust 2023-1, issued four classes of ABS Term Notes totaling €198.8
million ($219.7 million) in aggregate. The notes in each class bear a fixed rate of interest and mature between October 2028
to January 2031. The ABS Term Notes are secured by a pool of subprime retail assets.

Refer to Note 22, Debt within the Consolidated Financial Statements included elsewhere in this report for additional
information.

Cash Flows

The following table summarizes cash flows from operating, investing and financing activities for each of the years
ended December 31, 2023, 2022 and 2021 and does not include the impact of any Pro Forma adjustments or results of former
FCA prior to the merger. Refer to the Consolidated Statement of Cash Flows for the years ended December 31, 2023, 2022
and 2021 and to Note 30, Explanatory notes to the Consolidated Statement of Cash Flows included elsewhere in this report
for additional information.

Years ended December 31,

(€ million) 2023 2022 2021

Cash flows from operating activities - continuing operations € 22,485 € 19,959 € 18,646

Cash flows from (used in) investing activities - continuing operations® (15,047) (10,531) 11,789

Cash flows (used in) investing activities - discontinued operations'” — — (3,115)
Cash flows from (used in) financing activities - continuing operations (9,200) (13,167) (1,366)
Effect of changes in exchange rates (836) 608 764

(Increase)/decrease in cash and cash equivalents included in asset held for sale (166) (65) 18

Increase/(decrease) in cash and cash equivalents (2,764) (3,196) 26,736

Net cash and cash equivalents at beginning of the period 46,433 49,629 22,893

NET CASH AND CASH EQUIVALENTS AT END OF PERIOD € 43,669 € 46,433 € 49,629

(1) Refer to Note 3, Scope of consolidation within the Consolidated Financial Statements included elsewhere in this report
(2) For the year ended December 31, 2021, Cash flow from (used in) investing activities includes the positive contribution of Cash and cash equivalents of FCA at the merger for
€22,514 million
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Industrial free cash flows

The following table provides a reconciliation of Cash flows from operating activities, the most directly comparable

measure included in the Consolidated Statement of Cash Flows, to Industrial free cash flows for the years ended

December 31, 2023 and 2022.

Years ended December 31,

(€ million) 2023 2022

Cash flows from/(used in) operating activities 22,485 € 19,959
Less: Cash flows from operating activities - discontinued operations — —
Cash flows from operating activities - continuing operations 22,485 19,959
Less: Operating activities not attributable to industrial activities (753) 211
Less: Capital expenditures and capitalized research and development expenditures and change

in amounts payable on property, plant and equipment and intangible assets for industrial

activities 9,031 8,938
Add: Proceeds from disposal of assets and other changes in investing activities 2,152 500
Less: Net proceeds related to the reorganization of financial services in Europe!” 1,532 —
Less: Contributions of equity to joint ventures and minor acquisitions of consolidated

subsidiaries and equity method and other investments 2,767 769
Add: Defined benefit pension contribution, net of tax 798 278
Industrial free cash flows 12,858 10,819

(1) The net consideration of €1,634 million for the sale of 50 percent interest held in FCA Bank to Crédit Agricole Consumer Finance S.A. related to industrial activities is offset
by payments of €102 million in relation to the transfer of leasing activities. Refer to Note 3, Scope of consolidation within the Consolidated Financial Statements included

elsewhere in this report for additional information
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Industrial net financial position

At December 31, 2023 At December 31, 2022
Industrial  Financial Industrial  Financial
(€ million) Company activities services Company activities services
Third parties debt (Principal) (28,792) (22,018) (6,774) (26,335) (23,508) (2,827)
Capital market'” (18,637) (17,555) (1,082) (19,088) (18,488) (600)
Bank debt (2,847) (1,990) (857) (2,937) (2,264) (673)
Other debt” (5,150) (334) (4,816) (2,051) (517) (1,534)
Lease liabilities (2,158) (2,139) (19) (2,259) (2,239) (20)
Accrued interest and other adjustments®™ (671) (658) (13) (818) (793) (25)
Debt with third parties (excluding held for sale) (29,463) (22,676) (6,787) (27,153) (24,301) (2,852)
Debt classified as held for sale (122) (122) — (1 (11) —
Debt with third parties including held for sale (29,585) (22,798) (6,787) (27,164) (24,312) (2,852)
Intercompany, net® — 3,064 (3,064) — 918 (918)
Current financial receivables from jointly-controlled
financial services companies® 767 647 120 321 321 —
Debt, net of intercompany, and current financial
receivables from jointly-controlled financial service
companies (28,818) (19,087) 9,731) (26,843) (23,073) (3,770)
Derivative financial assets/(liabilities), net and collateral
deposits® 20 49 29) 52 52 —
Financial securities” 6,089 5,875 214 3,527 3,326 201
Cash and cash equivalents 43,669 42,419 1,250 46,433 45,335 1,098
Cash and cash equivalents classified as held for sale 231 231 — 65 65 —
Net financial position 21,191 29,487 (8,296) 23,234 25,705 (2,471)

(1) Includes notes issued under the Medium Term Note Programme, or MTN Programme, and other notes for €17,240 million at December 31, 2023 (€18,003 million at December
31, 2022), Schuldschein for €315 million (€485 million at December 31, 2022) and other financial instruments issued in financial markets, mainly from South America financial
services companies for €1,082 million (€600 million at December 31, 2022)

(2) Includes asset-backed financing, i.e., sales of receivables for which de-recognition is not allowed under IFRS, for €67 million at December 31, 2023 (€128 million at December
31, 2022), and debt for securitizations programs, for €4,711 million at December 31, 2023 (€1,527 million at December 31, 2022)

(3) Includes adjustments for purchase accounting and net (accrued)/deferred interest and other amortizing cost adjustments

(4) Net amount between industrial activities entities' financial receivables due from financial services entities (€3,295 million at December 31, 2023 and €1,116 million at
December 31, 2022) and industrial activities entities' financial payables due to financial services entities (€231 million at December 31, 2023 and €198 million at December 31,
2022)

(5) Financial receivables due from Stellantis Financial Services Europe JVs (at December 31, 2023), from FCA Bank and from the JVs with Group Santander Consumer Finance
and with BNP Paribas Personal Finance (at December 31, 2022)

(6) Fair value of derivative financial instruments (net positive €1 million at December 31, 2023 and net positive €16 million at December 31, 2022) and collateral deposits (€19
million at December 31, 2023 and €36 million at December 31, 2022)

(7) Excludes certain financial securities held pursuant to applicable regulations (€368 million at December 31, 2023 and €330 million at December 31, 2022) and non-liquid
equity investments (€704 million at December 31, 2023 and €321 million at December 31, 2022) and other non-liquid securities (€609 million at December 31, 2023 and €143
million at December 31, 2022)

The €3.8 billion improvement in Industrial net financial position at December 31, 2023, as compared to December
31, 2022, primarily reflects the €12.9 billion Industrial free cash flow of the period, partially offset by: (i) €4.2 billion in
dividends distributions; (ii) €2.4 billion of share buybacks; (iii) €0.8 billion pension contribution, net of tax and (iv) €1.7
billion foreign exchange translation effects, lease and other variances.
Rating Agency updates

Stellantis terminated its rating agreement with Fitch, with effect from April 1, 2023.

On May 31, 2023, Moody’s Investors Service affirmed Stellantis rating at “Baa2” and changed its outlook to
positive.

On December 21, 2023, S&P Global Ratings upgraded the long-term issuer rating and senior unsecured debt rating
of Stellantis from “BBB” to “BBB+”, with the outlook on all ratings stable.
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Refer to Note 22, Debt within the Consolidated Financial Statements included elsewhere in this report for additional
information regarding the Company's Capital Resources. Refer to Note 31, Qualitative and quantitative information on
financial risks within the Consolidated Financial Statements included elsewhere in this report for additional information
regarding the Company’s qualitative and quantitative information on financial risks. Refer to Contractual Obligations,
included elsewhere in this report for additional information on the Company’s significant contractual commitments as at
December 31, 2023.
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RISK MANAGEMENT

Risk Management

Risk management activities are an essential business driver to ensure the achievement of Stellantis’ objectives and
the sustainability of the business plan in the medium to long-term. The Company has adopted an integrated approach aimed at
strengthening the awareness, at every level of the organization, that adequate risk assessment and management can create and
preserve value for Stellantis. A structured process has been implemented to integrate risks identification, assessment,
monitoring and mitigation into business practices, and to provide management with information necessary to take the
appropriate decisions for achieving the strategic objectives.

Enterprise Risk Management Framework

The Stellantis risk management framework is based on the principles of the 2017 COSO Framework "Enterprise
Risk Management (“ERM?”) - Integrating with Strategy and Performance" and of the Dutch Corporate Governance Code.

In alignment with the COSO principles, the Stellantis ERM framework integrates risk management processes into
the management of the Company’s business with the aim of implementing the strategy, improving the performance
measurement and creating long-term value.

The framework is integrated within the Stellantis organization and corporate governance and supports the protection
of corporate assets, the efficiency and effectiveness of business processes, the reliability of financial information and the
compliance with laws and regulations.

Stellantis ERM framework consists of five key components:
1. ERM Governance Structure

The risk management process is implemented across the whole organization. The Company leverages a risk
management governance that involves several committees, regions and business functions, risk owners and ERM to manage
business risks and to define the most effective strategies for their mitigation.

A Global Risk Management Committee (“GRMC”) has been established to promote a culture of proactive risk
management and monitoring throughout Stellantis and it is chaired by the Head of HR & Transformation. Other members are
representatives from the legal, finance, internal audit, risk management and other business functions. The GRMC provides
guidance on the overall strategic risk management decisions and defines the Company’s risk appetite.

ERM is responsible for designing and updating the enterprise risk framework and working with business and global
functions to support the identification, assessment, monitoring and reporting of risk exposures and their associated mitigation
actions at department level.

2. Strategy Setting and Risk Appetite

The alignment of business objectives to strategy is achieved through Stellantis governance committees which
include senior management responsible for supporting risk governance. ERM is integrated into the strategic plan and business
objectives through the GRMC members that are part of the governance committees. The Strategy Council, supported by
governance committees, is ultimately responsible for risk management programs, providing guidance and direction,
reviewing and approving the overall global enterprise risk assessment results and ensuring accountability for effectively
managing and mitigating significant risks.

Risk tolerance thresholds are defined to set risk appetite and to identify needs for further remediation.
Status of risk monitoring and mitigating activities is assessed quarterly against the risk appetite and reported

typically three times a year to the Strategy Council by the Head of Audit & Compliance. The Board of Directors has an
oversight role over Stellantis’ strategy and risk appetite.
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Stellantis aligns its risk appetite to its business plan. Risk boundaries are set through Stellantis strategy, Code of
Conduct, budgets and policies. Stellantis objectives are consistent with the organization's risk appetite.

Stellantis’ risk appetite differs by risk category as shown below.

Risk category Category description Risk appetite
Strategic Risk that may arise from the pursuit of Stellantis’ business We are prepared to take risks in a responsible way
plan, from strategic changes in the business environment, and/ that takes our stakeholders’ interests into account
or from adverse strategic business decisions. and is consistent with our business plan.
Operational Risk relating to internal processes, people and systems or We look to mitigate operational risks to the
external events (including legal and reputational risks). maximum extent based on cost/benefit
considerations.
Financial Risk relating to uncertainty of return and the potential for We seek capital market and other transactions to
financial loss due to financial performance. strengthen our financial position while allowing us
to finance our operations on a consolidated global
basis.
Compliance Risk of non-compliance with relevant regulations and laws, We hold ourselves, as well as our employees,
internal policies and procedures. responsible for acting with honesty, integrity and

respect, including complying with our Code of
Conduct, applicable laws and regulations
everywhere we do business.

3. Enterprise Risk Assessment

The enterprise risk assessment is the assessment of the main risks that may affect the achievement of Stellantis’
strategy and its sustainability despite the risk mitigations in place. It is performed annually to identify and prioritize the major
risks based on their criticality, with a bottom-up approach that leverages on the departments’ risk assessment results,
continuous risk assessment surveys, and targeted interviews conducted with a representative range of regional and business
function managers.

Risk scenarios and evaluation are carried out using likelihood, impact and control effectiveness criteria.

The results of the assessment are consolidated on a risk mapping and compared with risk thresholds to determine
priority and risk treatment methods. The risk mapping is then reviewed by executive leadership before presentation for
approval to the Strategy Council and final validation by the Audit Committee.

4. Risk Mitigation and Monitoring

Major risks assigned to Strategy Council members, are detailed in more specific sub-risks and assigned to sub-risk
owners in charge of deploying adequate risk mitigation measures. Key risk indicators (“KRI”s) have been identified for
implementing quantitative metrics to quarterly measure and monitor sub-risks exposure in a more predictive way and to
facilitate a timely reporting of risk change.

An estimated maximum loss (“EML”) is also evaluated for specific sub-risks scenarios in order to provide an
estimate of the potential financial impact in the event of risk materialization and to support the setting of risk appetite.

Progress made in implementing mitigation actions, as well as KRIs trends and EMLs are monitored by the ERM
team and reported to the Strategy Council.

5. Risk Management Integration and Culture Dissemination

Management uses relevant information from both internal and external sources to support ERM. To support the
business in pursuing continuous risk management process improvement and to promote a culture that proactively identify,
evaluate and monitor risks, ERM relies on the support of a compliance champions network responsible for building or
updating annually the risk assessment of their departments and supervising the relative risk mitigation action plans.
Compliance champions attend monthly meetings on ERM awareness programs.
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Significant Risks Identified and Control Measures

Results of the annual risk assessment were consolidated into a Stellantis report for review with members of the
GRMC before the presentation of the most significant risks to the Stellantis Strategy Council. Once validated, results were
discussed with the Audit Committee, assisting the Board of Directors in their responsibility for strategic oversight of risk
management activities. Control measures and mitigating actions were identified or enhanced to ensure risks were
appropriately addressed.

The list of risks, control measures and mitigating actions presented below is not exhaustive. The sequence in which
these risks and mitigating actions are described does not reflect any order of importance, likelihood of occurrence or control
measures effectiveness.

Monitoring of risk mitigating actions and KRIs metrics are the responsibility of the ERM team and compliance

champions.

Risk

Category  Risk Risk Description Control / Mitigating Actions

Strategic Transition to  Main risk factors for transition to Cost-reduction strategies to make electric

Electrification electrification include: the evolving nature  vehicle’s price more affordable, including
of the regulatory environment, the higher  taking a stake in Chinese EV maker Leapmotor
production costs (and corresponding) prices that will give Stellantis further access to
of EV vehicles that could reduce our innovative technologies and to an extended
competitive advantage and result in lower  offer.
customer appetite and lower profit margin
or in a sharp decrease of the automotive Execution of battery/EDM roadmap to deliver
market share in western countries, the performance at the right level.
aggressive competition of new players in
the EV market that are developing with Secured access to key components and raw
lower production cost and advanced material by entering into long-term agreements
technological solutions, and the dependence or partnerships.
of EV (market) acceptance on government
incentives. Strategic partnerships to gain access to the latest
innovations.
Operational Supply Chain  Stellantis’ ability to manage critical Actions to mitigate risks related to potential

supplies to prevent production interruptions,

and the ability to manage limited
availability and increased costs of
commodities, energy and transportation.
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unavailability of raw materials and critical
components in the time required by production
planning include:

+ assessment of the end-to-end value
chain of supplies to identify possible
critical resources;

*  monitoring of global, political,
environmental and economic events, to
anticipate or identify those that could
lead to supply chain disruption and
implement timely mitigating actions;

* developing technical solutions to
reduce dependence on critical raw
materials;

*  monitoring the suppliers’ risk to
mitigate disruption due to any kind of
failure; and

*  strategic partnerships.



Risk
Category  Risk

Risk Description

Control / Mitigating Actions

Compliance Compliance

Financial Macro-
Economic
Factors

Operational Social
Uprising

Strategic Carbon and
Resources
Neutrality

Operational Natural &
Industrial
Hazard

The increasing complexity of compliance
requirements in different fields (e.g.,
corporate liability, market regulations,
export controls, anti-bribery, emissions and
vehicle safety, data privacy, human rights,
etc.) puts the organization at risk of non-
compliance, that could result in potential
fines, increased costs, and reputational
damages.

The exposure to adverse financial
conditions such as persistent inflation also
impacting labor cost, high interest rates, as
well as repeated increases and volatility in
foreign exchange, raw material and energy
prices, could impact Stellantis’ plans and
profitability and its financial ability to offset
the effects of a major crisis. This risk is
increased by geopolitical instabilities,
continued protectionism and unavailability
of natural resources and energy.

The extreme polarization and fragmentation
of society in countries where Stellantis
operates, exacerbated by geopolitical
instability, financial inequality and
disparate support of social networks, makes
it more likely that unrest, violence or
terrorist acts will occur in these countries
that could impact on continuity and
performance of Stellantis’ operations.

Risk of not achieving carbon neutrality
target due to the cost of plants, real estate
and supply chain potential transformation,
considering the carbon footprint reduction
target of the entire value chain.

Global warming increases the likelihood of
major climate events impacting production
or distribution such as flash floods,
tornadoes, hailstorms, heat waves or even
water shortages.

Company governance and regular oversight by
senior management to monitor compliance with
laws and regulatory requirements and to
promote consistency in approach and process
across Stellantis operations.

Stellantis Code of Conduct clearly and
affirmatively requires employees to report
issues of non-compliance.

“Stellantis Integrity Helpline” program
encourages employees, contractors, suppliers
and dealers to report any issues that may
concern vehicle safety, emissions or regulatory
compliance.

Risk is mitigated through:

* natural and financial hedging
strategies;

*  material substitution and circular
economy strategy;

*  optimization in technical solutions to
minimize the use of critical resources
or find substitutions; and

*  constant monitoring of raw material
market dynamics and of raw materials
price trend.

Implementation of Stellantis business continuity
policy and definition of business continuity and
resumption plan at plant level to strengthen
resilience in the event of acts that could
endanger Stellantis’ employees and operations.

As part of the Dare Forward 2030 strategic plan,
Stellantis committed to becoming the industry
champion in climate change mitigation,
reaching 50 percent of carbon footprint
reduction by 2030 compared to 2021 levels (for
real estate scope, target to be reached by 2025)
and carbon net zero emissions by 2038 with
single-digit percentage compensation of the
remaining emissions. Appropriate governance is
in place to monitor the implementation of
various projects aimed at reducing our carbon
footprint.

The analysis of specific climate risks for
Stellantis and critical suppliers’ sites allows an
effective implementation and continuous
monitoring of the prevention process and of the
business continuity and resumption plan at site
level to reduce impact and reinforce resilience.

Control measures and comprehensive mitigation actions for key global risks were monitored throughout the year by
Stellantis senior leaders in the regions and in the business functions to ensure that these were relevant and sufficient, under
the oversight of the related global leaders. This approach allowed Stellantis to address risks on a timely basis and ensure
effectiveness of the control measures taken. Refer to Risk Factors included elsewhere in this report for additional

information.
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Improvements in the overall Stellantis risk management process

We regularly benchmark risk management processes with peer companies and explore opportunities for
improvement, in order to strengthen and improve ERM governance. We also continue engaging the business in reviewing our
management and monitoring activities for top-risks throughout Stellantis.

A risk oversight module is being deployed as part of the new Stellantis Audit and GRC (Governance, Risk and

Compliance) system, to continuously improve enterprise risk assessment, as well as department and fraud risk assessment
processes.
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Risk Factors

We face a variety of risks in our business. The risks and uncertainties described below are not the only ones facing
us. Additional risks and uncertainties that we are unaware of, or that we currently believe to be immaterial, may also become
important factors that affect us.

Risks Related to Our Business, Strategy and Operations

If our vehicle shipment volumes deteriorate, particularly shipments of pickup trucks and larger sport utility vehicles in the
U.S. market, and overall shipments of vehicles in the European market, our results of operations and financial condition
will suffer.

As is typical for automotive manufacturers, we have significant fixed costs primarily due to our substantial
investment in product development, property, plant and equipment and the requirements of collective bargaining agreements
and other applicable labor relations regulations. As a result, changes in certain vehicle shipment volumes could have a
disproportionately large effect on our profitability.

Our profitability in North America, a region which contributed a majority of our profits and approximately 46
percent of our revenues in 2023, is particularly dependent on demand for pickup trucks and larger SUVs. Pickup trucks and
larger SUVs have historically been more profitable than other vehicles and accounted for approximately 71 percent of our
total U.S. retail vehicle shipments in 2023. Our profitability in North America is expected to continue to depend on demand
for pickup trucks and larger SUVs in North America. Accordingly, a shift in consumer demand away from these vehicles
within the North America region, and towards compact and mid-size passenger cars, whether in response to higher fuel
prices, lower disposable income due to recession, higher borrowing costs or other factors, could adversely affect our
profitability.

We are also significantly exposed to a downturn in economic conditions in Europe, enhanced competition in the
European vehicle market (particularly, from Chinese OEMs), or a deterioration of the European vehicle market (including as
aresult of EV regulation), each of which could trigger a decline in vehicle shipments in that market. In 2023, we generated a
significant percentage of our profits and approximately 35 percent of our revenues in the Enlarged Europe region.

In addition, our larger vehicles, such as SUVs, tend to be priced higher and be more profitable on a per vehicle basis
than smaller vehicles, both across and within vehicle lines. In recent years, the profitability of these models has been
supported by strong consumer preference for SUVs, but there is no guarantee that this trend will continue in the future,
particularly in light of macroeconomic headwinds that are dampening consumer confidence. For additional information on
factors affecting our vehicle profitability, see “Management’s Discussion and Analysis of Financial Condition and Results of
Operations—Trends, Uncertainties and Opportunities — Vehicle Profitability”.

Moreover, we operate with negative working capital, because we generally receive payment for vehicles within a
few days of shipment, while there is a time lag between when parts and materials are received from suppliers and when we
pay for such parts and materials. As a result of this time lag, we may suffer a significant negative impact on cash flow and
liquidity in periods in which vehicle shipments decline materially, because we will continue to pay suppliers for components
purchased in a high-volume environment while we receive lower proceeds from vehicle shipments.

If vehicle shipments decline due to a downturn in economic conditions, changes in consumer confidence,
geopolitical events, inability to produce sufficient quantities of certain vehicles, enhanced competition in certain markets, loss
of market share, limited access to financing or other factors, such decline could have a material adverse effect on our
business, financial condition and results of operations.
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Our business may be adversely affected by global financial markets, general economic conditions, enforcement of
government incentive programs, and geopolitical volatility as well as other macro developments over which we have little
or no control.

With operations worldwide, our business, financial condition and results of operations may be influenced by
macroeconomic factors within the various countries in which we operate, including changes in gross domestic product, the
level of consumer and business confidence, changes in interest rates for, or availability of, consumer and business credit, the
rate of unemployment, foreign currency controls and changes in exchange rates, as well as geopolitical risks, such as
government instability, social unrest, the rise of nationalism and populism and disputes between sovereign states.

We are also subject to other risks, such as increases in energy and fuel prices and fluctuations in prices of raw
materials, including as a result of tariffs or other protectionist measures, changes to vehicle purchase incentive programs, and
contractions in infrastructure spending in the jurisdictions in which we operate. In addition, these factors may also have an
adverse effect on our ability to fully utilize our industrial capacity in some of the jurisdictions in which we operate. Several of
the markets in which we operate have experienced or are experiencing challenging macroeconomic climates, with recessions
possible in the near term. Consumers are facing challenging cost inflation and higher fuel prices in particular, negative real
wages and higher borrowing rates, which may translate into lower sales, particularly in the more profitable segments of our
product mix. Unfavorable developments in any one or a combination of these risks (which may vary from country to country)
could have a material adverse effect on our business, financial condition and results of operations and on our ability to
execute planned strategies. For further discussion of risks related to the automotive industry, see “Risk Factors—Risks
Related to the Industry in which We Operate”.

We are subject to risks relating to geopolitical volatility and instability. For example, as a result of the Israel-Hamas
conflict beginning in October 2023, and the subsequent Houthi attacks on shipping vessels in the Red Sea, we may be subject
to supply chain disruptions, energy and logistics cost inflation or other adverse impacts from increased instability in that
region.

We are also subject to import and/or export restrictions (including the imposition of tariffs on raw materials and
components we procure and on the vehicles we sell), and compliance with local laws and regulations in the markets in which
we operate. For example, in Brazil, we have historically received certain tax benefits and other government grants, that
favorably affected our results of operations which will expire at the end of 2032. Expiration of these tax benefits and
government grants or any change in the amount of such tax benefits or government grants could have a material adverse
effect on our business, financial condition and results of operations.

We are also subject to other risks inherent to operating globally. For a discussion of certain tax-related risks related
to our operating globally, see “Risk Factors—Risks Related to Taxation—We and our subsidiaries are subject to tax laws and
treaties of numerous jurisdictions. Future changes to such laws or treaties could adversely affect us and our subsidiaries and
our shareholders and holders of special voting shares. In addition, the interpretation of these laws and treaties is subject to
challenge by the relevant governmental authorities”. European developments in data and digital taxation may also negatively
affect some of our autonomous driving and infotainment connected services. Unfavorable developments in any one or a
combination of these risk areas (which may vary from country to country) could have a material adverse effect on our
business, financial condition and results of operations and on our ability to execute planned strategies.

We are also significantly impacted by tariffs and other barriers to trade imposed between governments in various
regions, in particular the U.S. and its trading partners, China and the European Union. For example, we manufacture a
significant number of our vehicles outside the U.S. (particularly in Canada, Mexico and Italy) for import into the U.S. We
also manufacture vehicles in the U.S. that are exported to China. Tariffs or duties that impact our products could reduce
consumer demand, make our products less profitable or the cost of required raw materials more expensive or delay or limit
our access to these raw materials, each of which could have a material adverse effect on our business, financial condition and
results of operations. In addition, an escalation in tariff or duty activity between the U.S. and its major trading partners could
negatively impact global economic activity, which could in turn reduce demand for our products.
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Our future performance depends on our ability to successfully manage the industry-wide transition from internal
combustion engines to full electrification.

Regulatory actions and developing customer preferences in several of our principal markets are accelerating the
industry’s transition toward BEVs and away from internal combustion engines. Our performance will depend on our ability to
develop and deliver new products and technologies that are responsive to this trend, while continuing to satisfy demand for
vehicles with internal combustion engines. Therefore, our business, financial condition and results of operations as we
manage the transition from internal combustion engines will depend in part on our ability to successfully allocate resources
between development and delivery of BEVs and production of internal combustion engines. In particular, because our
profitability in North America is expected to continue to depend on demand for pickup trucks and larger SUVs, our
performance will depend on our ability to continue to satisfy demand for pickup trucks and larger SUVs with internal
combustion engines in North America while developing new BEVs, or BEV versions of existing nameplates, that will be
responsive to anticipated changes in consumer preferences in that market. The design and development of new technology,
products and services is a costly and uncertain process, requiring extensive capital investment and the ability to retain and
recruit scarce talent. In addition to development costs, the production costs for BEVs are also higher than for internal
combustion engine vehicles. If we are not able to reduce these costs in the short to medium term, our margins may be
negatively impacted. For additional information on factors impacting our vehicle profitability, please see “Management’s
Discussion and Analysis of Financial Condition and Results of Operations — Trends, Uncertainties and Opportunities —
Vehicle Profitability”. If we are unable to achieve our electrification goals, we may be unable to earn a sufficient return on
our related investments, which could have a material adverse effect on our business, financial condition and results of
operations.

We face challenges in developing electrified vehicles with increased vehicle range, battery energy density and other
new technologies that successfully compete with our peers. In addition, the availability of BEVs and PHEVs has fueled
highly competitive pricing among automakers, which may significantly and adversely affect our profits with respect to the
sale of such vehicles. Furthermore, technological capabilities acquired through costly investment may prove short-lived, for
example, if technology and vehicle capability progresses more quickly than expected. In particular, our investment in
Leapmotor, and our joint venture with Leapmotor to distribute their vehicles outside of China, may not significantly improve
our ability to develop and sell competitive BEVs relative to our peers. Vehicle electrification may also negatively affect our
after-sales revenues as BEVs are expected to require fewer repairs.

In the short to medium term, an economic slowdown and concomitant pressure on customers’ spending may
disproportionately impact BEVs, which are significantly more expensive than internal combustion engine vehicles. This may
adversely affect our sales of those vehicles that we are striving to bring to market.

In addition, we operate in a very competitive industry with our competitors routinely introducing new and improved
vehicle models and features designed to meet rapidly evolving consumer expectations. As the automotive industry transitions
away from internal combustion engines and toward fully electrified vehicles, there could be increased opportunities for our
competitors, including new entrants, such as non-OEM startup technology companies that may enter into alliances with our
competitors, as well as startup OEMs, to obtain market share by introducing disruptive solutions that are attractive to
consumers. Our competitors’ integration with non-OEM startup technology companies or the emergence of new significant
OEM competitors could have a material adverse effect on our business, financial condition and results of operations. See
“The automotive industry is highly competitive and cyclical, and we may suffer from those factors more than some of our
competitors.”

Our ability to transition successfully and profitably toward BEVs is also dependent on the development and
implementation of government policies that support electrification in the markets in which we operate. If governments in the
markets in which we operate do not establish policies that support electrification, including incentives that support consumer
affordability and awareness, development of charging infrastructure and strengthening of the battery supply chain, this could
have a material adverse effect on our business, financial condition and results of operations. Governments may also choose,
in the future, to dilute or eliminate supportive policies or delay electrification targets. For example, in September 2023 the
UK government announced a significant delay in that market’s electrification targets. In December 2023, the German
government also announced the end of its electric vehicle subsidy program, which had been scheduled to run through 2024.
Major elections in the United States and Europe in 2024 also have the potential to significantly impact government policy in
those markets. Changing government policies may negatively impact the return on investments we have made and may make
it more difficult to plan future investments.
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Our future performance depends on our ability to offer innovative, attractive and relevant products.

Our success depends on, among other things, our ability to develop innovative, high-quality products that are
attractive to consumers and provide adequate profitability. We may not be able to effectively compete with other automakers
with regard to electrification, autonomous driving, mobility, artificial intelligence and other emerging trends in the industry.

In particular, if we are unable to deliver a broad portfolio of electrified vehicles that are competitively priced and
meet consumer demands, if consumers prefer our competitors’ electrified vehicles or if the adoption of electrified vehicles
develops slower than we expect, we may experience a material adverse effect on our business, financial condition and results
of operations. See “ — Our future performance depends on our ability to successfully manage the industry-wide transition
from internal combustion engines to full electrification.” above.

In certain cases, the technologies that we plan to employ are not yet commercially practical and depend on
significant future technological advances by us, our partners and suppliers. These advances may not occur in a timely or
feasible manner, we may not obtain rights to use these technologies and the funds that we have budgeted or expended for
these purposes may not be adequate. Further, our competitors and others are pursuing similar and other competing
technologies, and they may acquire and implement similar or superior technologies sooner than we will or on an exclusive
basis or at a significant cost advantage. Even where we are able to develop competitive technologies, we may not be able to
profit from such developments as anticipated.

Further, as a result of the extended product development cycle and inherent difficulty in predicting consumer
acceptance, a vehicle that is expected to be attractive may not generate sales in sufficient quantities and at high enough prices
to be profitable. It can take several years to design and develop a new vehicle, and a number of factors may lengthen that
schedule. For example, if we determine that a safety or emissions defect, mechanical defect or non-compliance with
regulation exists with respect to a vehicle model prior to retail launch, the launch of such vehicle could be delayed until we
remedy the defect or non-compliance. Various elements may also contribute to consumers’ acceptance of new vehicle
designs, including competitors’ product introductions, fuel prices, general economic conditions and changes in consumer
preferences. In addition, vehicles we develop in order to comply with government regulations, particularly those related to
fuel efficiency, greenhouse gas and tailpipe emissions standards, may not be attractive to consumers or may not generate
sales in sufficient quantities and at high enough prices to be profitable.

If we fail to develop products that contain desirable technologies and are attractive to and accepted by consumers,
the residual value of our vehicles could be negatively impacted. In addition, the increasing pace of inclusion of new
innovations and technologies in our and our competitors’ vehicles could also negatively impact the residual value of our
vehicles. A deterioration in residual value could increase the cost that consumers pay to lease our vehicles or increase the
amount of subvention payments that we make to support our leasing programs.

The failure to develop and offer innovative, attractive and relevant products on a timely basis could have a material
adverse effect on our business, financial condition and results of operations.

Our success largely depends on the ability of our management team to operate and manage effectively and our ability to
attract and retain experienced management and employees.

Our success largely depends on the ability of our senior executives and other members of management to effectively
manage the company and individual areas of the business. Our management team is critical to the execution of our direction
and the implementation of our strategies. If members of our management team choose to leave Stellantis, we may not be able
to replace these individuals with persons of equivalent experience and capabilities.

The ability to attract and retain qualified and experienced personnel, including in critical areas such as design and
software, is also critical to our competitive position in the automotive industry. If we are unable to find adequate
replacements or to attract, retain and incentivize senior executives, other key employees or new qualified personnel, such
inability could have a material adverse effect on our business, financial condition and results of operations.
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Labor laws and collective bargaining agreements with our labor unions could impact our ability to increase the efficiency
of our operations, and we may be subject to work stoppages in the event we are unable to agree on collective bargaining
agreement terms or have other disagreements.

Substantially all of our production employees are represented by trade unions, covered by collective bargaining
agreements or protected by applicable labor relations regulations that may restrict our ability to modify operations and reduce
personnel costs quickly in response to changes in market conditions and demand for our products. These and other provisions
in our collective bargaining agreements may impede our ability to restructure our business successfully in order to compete
more effectively, especially with automakers whose employees are not represented by trade unions or are subject to less
stringent regulations, which could have a material adverse effect on our business, financial condition and results of
operations.

We may be subject to work stoppages in the event that we and our labor unions are unable to agree on collective
bargaining agreement terms or have other disagreements. For example, in 2023, we were subject to targeted work stoppages
in connection with the negotiation of our collective bargaining agreements with the UAW in the U.S. which resulted in a
negative impact of approximately €3 billion to planned production, which would have impacted Net revenues. Any such
future work stoppages could have a material adverse effect on our business, financial condition and results of operations.

Our reliance on partnerships in order to offer consumers and dealers financing and leasing services exposes us to risks.

Unlike many of our competitors, we do not own and operate a wholly-owned finance company dedicated solely to
our vehicle operations in the majority of key markets in Europe and Asia (excluding China). We have instead partnered with
large international banks through joint ventures or commercial agreements, in order to provide financing to our dealers and
retail consumers. Our lack of a fully operational wholly-owned finance company in key markets may increase the risk that
our dealers and retail customers will not have access to sufficient financing on acceptable terms, which may adversely affect
our vehicle sales in the future.

Furthermore, many of our competitors are better able to implement financing programs designed to maximize
vehicle sales in a manner that optimizes profitability for them and their finance companies on an aggregate basis. Since our
ability to compete depends on access to appropriate sources of financing for dealers and retail consumers, our reliance on
partnerships in those markets could have a material adverse effect on our business, financial condition and results of
operations.

Potential capital constraints may impair the financial services providers’ ability to provide competitive financing
products to our dealers and retail consumers. For example, any financial services provider, including our joint ventures and
controlled finance companies, will also face other demands on its capital, including the need or desire to satisfy funding
requirements for dealers or consumers of our competitors as well as liquidity issues relating to other investments.
Furthermore, they may be subject to regulatory changes that may increase their cost of capital or capital requirements.

To the extent that a financial services provider is unable or unwilling to provide sufficient financing at competitive
rates to our dealers and retail consumers, such dealers and retail consumers may not have sufficient access to financing to
purchase or lease vehicles. As a result, our vehicle sales and market share may suffer, which could have a material adverse
effect on our business, financial condition and results of operations.

Our establishment of a captive financial services company in the U.S. subjects us to the risks inherent in that business.

Since completing the 2021 acquisition of a U.S. financial services company, renamed Stellantis Financial Services
US Corp. (“SFSUS”), we have grown SFSUS into a full-service captive finance arm that provides U.S. customers, dealers
and partners with a range of financing options, including retail loans, leases and commercial loan products. In the coming
years, we expect SFSUS’s asset base and market share will continue to grow.

The growth and maintenance of SFSUS subjects us to the risks inherent in such business, including reliance on
public debt markets to provide the capital necessary to support our financing programs, underwriting risk, default risk,
compliance with laws and regulations related to consumer lending and competition with other consumer finance companies
and third-party financial institutions. If we are unable to manage these risks effectively, it could have a material adverse
effect on our business, financial condition and results of operations.
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We face risks related to changes in product distribution methods.

We are exposed to risks inherent in certain new methods of distribution, including the digitalization of points of sale
and, more broadly, the transformation of our sales network in order to respond to developing trends in the automotive
industry such as consumers’ shift towards online sales, and the use of digital tools that are altering the relationship between
brands and customers.

Stellantis is working on the development of online sales, now offered in most European countries as well as North
America. Delays in the digital transformation of distribution methods, both at points of sale and in sales networks, as well as
increased costs, whether as a result of the transformation of our sales network or new distribution methods, could impact our
ability to effectively compete with other automakers. In addition, our employees may lack the necessary skills or training to
implement or utilize such new distribution methods.

In 2023, Stellantis also began progressively implementing a retailer distribution model in Europe that is intended to
enable lower distribution costs, provide price transparency and introduce a more seamless customer experience. These and
other changes in our product distribution methods may result in litigation with our dealer network, lengthen the timing or
pattern of when we recognize revenue and increase our working capital requirements.

If there is a delay or failure to implement new distribution methods or such transitions are not successful or fail to
lower our distribution costs, there may be a material adverse effect on our business, financial condition and results of
operations.

A significant security breach compromising the electronic control systems contained in our vehicles could damage our
reputation, disrupt our business and adversely impact our ability to compete.

Our vehicles, as well as vehicles manufactured by other OEMs, contain complex systems that control various
vehicle processes including engine, transmission, safety, steering, brakes, window and door lock functions. These electronic
control systems, which are increasingly connected to external cloud-based systems, are susceptible to cybercrime, including
threats of intentional disruptions, loss of control over the vehicle, loss of functionality or services and theft of personal
information. These disruptions are likely to increase in terms of sophistication and frequency as the level of connectivity and
autonomy in our vehicles increases. In addition, we may rely on third parties for connectivity and automation technology and
services, including for the collection of our customers’ data. These third parties could unlawfully resell or otherwise misuse
such information, or suffer data breaches. A significant malfunction, disruption or security breach compromising the
electronic control systems contained in our vehicles could damage our reputation, expose us to significant liability and could
have a material adverse effect on our business, financial condition and results of operations.

A significant malfunction, disruption or security breach compromising the operation of our information technology
systems could damage our reputation, disrupt our business and adversely impact our ability to compete.

Our ability to keep our business operating effectively depends on the functional and efficient operation of our
information, data processing and telecommunications systems, including our vehicle design, manufacturing, inventory
tracking and billing and payment systems, as well as other central information systems and applications, employee
workstations and other IT equipment. Our vehicles are also increasingly connected to external cloud-based systems while our
industrial facilities have become more computerized. Our systems are susceptible to cybercrime and are regularly the target
of threats from third parties, which could result in data theft, loss of control of data processed in an external cloud,
compromised IT networks and stoppages in operations. In addition, the majority of our office personnel have moved to a
“remote work” model and full- or part-time remote work is now expected to be a permanent option for this personnel.
Remote work relies heavily on the use of remote networking and online conferencing services, which exposes us to additional
cybersecurity risks.

A significant or large-scale malfunction or interruption of any one of our computer or data processing systems,
including through the exploitation of a weakness in our systems or the systems of our suppliers or service providers, could
have a material adverse effect on our ability to manage and keep our manufacturing and other operations running effectively,
and may damage our reputation. The computer systems of several of our suppliers and service providers have been the
subject of unauthorized access but, to-date we have not been materially impacted by these events. A malfunction or security
breach that results in a wide or sustained disruption to our business could have a material adverse effect on our business,
financial condition and results of operations.
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In addition to supporting our operations, our systems collect and store confidential and sensitive data, including
information about our business, consumers and employees. As technology continues to evolve, and as we execute our global
data-as-a-service strategy, it is expected that we will collect and store even more data in the future and that our systems will
increasingly use remote communication features that are sensitive to both willful and unintentional security breaches. Much
of our value is derived from our confidential business information, including vehicle design, proprietary technology and trade
secrets, and to the extent the confidentiality of such information is compromised, we may lose our competitive advantage and
our vehicle shipments may suffer. We also collect, retain and use personal information, including data gathered from
consumers for product development and marketing purposes, and data obtained from employees. In the event of a breach in
security that allows third parties access to this personal information, we will be subject to a variety of laws on a global basis
that could require us to provide notification to the data owners and subject us to lawsuits, fines and other means of regulatory
enforcement.

For example, the General Data Protection Regulation (Regulation (EU) 2016/679) (the “GDPR”) has increased the
stringency of European Union data protection requirements and related penalties. Non-compliance with the GDPR can result
in fines of the higher of €20 million or four percent of annual worldwide revenue. In addition, the California Consumer
Privacy Act of 2018 provides California residents with new data privacy rights. Several other states and countries where we
do business have adopted laws and regulations imposing obligations regarding the handling of personal data. Complying with
any new data protection-related regulatory requirements could force us to incur substantial expenses or require us to change
our business practices in a manner that has a material adverse effect on our business, financial condition and results of
operations.

Our reputation could also suffer in the event of a data breach, which could cause consumers to purchase their
vehicles from our competitors. Ultimately, any significant compromise in the integrity of our data security could have a
material adverse effect on our business, financial condition and results of operations.

Our reliance on joint arrangements in certain markets may adversely affect the development of our business in those
regions.

We operate, or expect to expand our presence, in markets, such as China and India, through partnerships and joint
ventures. For instance, in India, we have a joint operation with TATA Motors Limited for the production of certain of our
vehicles, engines and transmissions and joint ventures with CK Birla Group for the manufacture of vehicles and propulsion
systems.

Although our sales in the markets where our joint arrangements exist are currently limited, our ability to grow in
these markets is important to our strategy and any issues with these arrangements may adversely affect those growth
prospects. Our reliance on joint arrangements to enter or expand our presence in some markets may expose us to the risk of
disagreement with our joint arrangement partners and the need to divert management resources to oversee these
arrangements. Further, as these arrangements require cooperation with third party partners, these joint arrangements may not
be able to make decisions as quickly as we would if we were operating on our own or may take actions that are different from
what we would do on a standalone basis in light of the need to consider our partners’ interests. As a result, we may be less
able to respond timely to changes in market dynamics, which could have a material adverse effect on our business, financial
condition and results of operations.

In addition, in July 2022, we announced the termination of the GAC-Stellantis joint venture with Guangzhou
Automobiles Group Co., Ltd., which locally produced the Jeep Cherokee, Jeep Renegade, Jeep Compass, Jeep Grand
Commander and Jeep Commander PHEV primarily for the Chinese market. We expect to continue to market the Jeep brand
in China, but the termination of GAC-Stellantis joint venture may adversely affect the development of the Jeep brand in
China in the short-term and could adversely affect consumer perceptions about the Jeep brand in the medium-term.
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Risks Related to the Industry in which We Operate

We face risks associated with increases in costs, disruptions of supply or shortages of raw materials, parts, components
and systems used in our vehicles.

We use a variety of raw materials in our business, including steel, aluminum, lead, polymers, elastomers, resin and
copper, and precious metals such as platinum, palladium and rhodium, as well as electricity and natural gas. Also, as we
implement various electrified propulsion system applications throughout our portfolio, we will also depend on a significant
supply of lithium, nickel and cobalt, which are used in lithium-ion batteries.

The prices for these raw materials fluctuate, and market conditions can affect our ability to manage our costs.
Increased market power of raw material suppliers may contribute to such prices increasing. Additionally, as our production of
electric vehicles increases, we will require substantially greater access to lithium cells and related raw materials. Accordingly,
we may face shortages of these components and related raw materials and be forced to pay higher prices or, if we are unable
to obtain them, reduce or suspend production of the impacted vehicles.

Substantial increases in the prices for the raw materials and components used in our vehicles will increase our
operating costs and could reduce profitability if the increased costs cannot be offset by higher vehicle prices or productivity
gains. In particular, certain raw materials, such as those needed in catalytic converters and lithium-ion batteries, and
components, such as semiconductors, are sourced from a limited number of suppliers and from a limited number of countries.
From time to time these may be susceptible to supply shortages or disruptions. For example, between 2020 and 2022, unfilled
semiconductor orders had a significant adverse impact on our shipment volumes and operating results. In addition, our
industrial efficiency will depend in part on the optimization of the raw materials and components used in the manufacturing
processes. If we fail to optimize these processes, we may face increased production costs.

We are also exposed to the risk of price fluctuations and supply disruptions and shortages, including due to supplier
disputes, particularly with regard to warranty recovery claims, supplier financial distress, tight credit markets, trade
restrictions, tariffs, natural or man-made disasters, epidemics or pandemics of diseases, or production difficulties. Inflation
has resulted in increased wages, fuel, freight and other costs and this trend may continue. To the extent we are unable to
recoup related cost increases through pricing actions, our profits will decrease. In addition, even if we are able to increase
prices, there may be a time lag between our cost increases and price adjustments, which may cause volatility in our earnings
and cash flows. To the extent such inflation continues, increases, or both, it may reduce our margins and have a material
adverse effect on our financial performance.

It is not possible to guarantee that we will be able to maintain arrangements with suppliers that assure access to these
raw materials and components at reasonable prices in the future. Further, trade restrictions and tariffs may be imposed,
leading to increases in the cost of raw materials, parts, components and systems and delayed or limited access to purchases of
raw materials and components, each of which could have a material adverse effect on our business, financial condition and
results of operations.

Any interruption in the supply or any increase in the cost of raw materials, parts, components and systems could
negatively impact our ability to achieve our vehicle shipment objectives and profitability and delay commercial launches. The
potential impact of an interruption is particularly high in instances where a part or component is sourced exclusively from a
single supplier. Long-term interruptions in the supply of raw materials, parts, components and systems may result in a
material impact on vehicle production, vehicle shipment objectives, and profitability. Cost increases which cannot be
recouped through increases in vehicle prices, or countered by productivity gains, could have a material adverse effect on our
business, financial condition and results of operations. This risk can increase during periods of economic uncertainty such as
the crisis that resulted from the outbreak of COVID-19, as a result of regional economic disruptions such as that experienced
in South America due to the deterioration in Argentina’s economic condition in recent years or, beginning in early 2022, the
Russia-Ukraine conflict.
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The automotive industry is highly competitive and cyclical, and we may suffer from those factors more than some of our
competitors.

Substantially all of our revenues are generated in the automotive industry, which is highly competitive and cyclical,
encompassing the production and distribution of passenger cars, light commercial vehicles and components and systems. We
face competition from other international passenger car and light commercial vehicle manufacturers and distributors and
components suppliers in Europe, North America, Latin America, the Middle East, Africa and the Asia Pacific region. These
markets are all highly competitive in terms of product quality, innovation, the introduction of new technologies, response to
new regulatory requirements, pricing, fuel economy, reliability, safety, consumer service and financial or software services
offered. Some of our competitors are also better capitalized than we are and command larger market shares, which may
enable them to compete more effectively in these markets. In addition, we are exposed to the risk of new entrants in the
automotive market, which may have technological, marketing and other capabilities, or financial resources, that are superior
to ours and of other traditional automobile manufacturers and may disrupt the industry in a way that is detrimental to us. In
particular, we are exposed to risks from non-OEM startup technology companies that may enter into alliances with our
competitors and enable them to introduce disruptive solutions, as well as risks from startup OEMs that have emerged in
recent years as a result of the increased flow of capital toward potentially disruptive OEMs. Increased competition in our key
U.S. pickup truck market may be particularly harmful to us.

If our competitors are able to successfully integrate with one another or enter into significant partnerships with non-
OEM technology companies, or if new competitors emerge as a result of the increased flow of capital toward potentially
disruptive OEMs, and we are not able to adapt effectively to increased competition, our competitors’ integration or the
emergence of new significant competitors could have a material adverse effect on our business, financial condition and
results of operations.

Our business, financial condition and results of operations may also experience a material adverse impact from the
further expansion of the Chinese automotive industry into non-Chinese markets and the increased competition derived from
this expansion, given the lower costs of production for Chinese vehicle manufacturers. Our business, financial condition and
results of operations could experience a material adverse impact from the continued import of lower-cost EVs from China
and we may be unable to effectively compete on price with such vehicles.

In the automotive business, sales to consumers and fleet customers are cyclical and subject to changes in the general
condition of the economy, the readiness of consumers and fleet customers to buy and their ability to obtain financing, as well
as the possible introduction of measures by governments to stimulate demand, particularly related to new technologies (for
example, technologies related to compliance with evolving emissions regulations). See “— Our business may be adversely
affected by global financial markets, general economic conditions, enforcement of government incentive programs, and
geopolitical volatility as well as other macro developments over which we have little or no control.”

The automotive industry is characterized by the constant renewal of product offerings through frequent launches of
new models and the incorporation of new technologies in those models. As a result, a failure to consistently develop and
incorporate new technological features or software functionality in our vehicles could have a material adverse effect on our
business, financial condition and results of operations.

Intense competition, excess global manufacturing capacity and the proliferation of new products being introduced in
key segments is expected to continue to put downward pressure on inflation-adjusted vehicle prices and contribute to a
challenging pricing environment in the automotive industry for the foreseeable future. In the event that industry shipments
decrease and overcapacity intensifies, our competitors may attempt to make their vehicles more attractive or less expensive to
consumers by adding vehicle enhancements, providing subsidized financing or leasing programs, or by reducing vehicle
prices whether directly or by offering option package discounts, price rebates or other sales incentives in certain markets.
Manufacturers in countries that have lower production costs may also choose to export lower-cost automobiles to more
established markets. In addition, our profitability depends in part on our ability to adjust pricing to reflect increasing
technological costs (see “—Our future performance depends on our ability to offer innovative, attractive and fuel efficient
products”). An increase in any of these risks could have a material adverse effect on our business, financial condition and
results of operations.
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Vehicle retail sales depend heavily on affordable interest rates and availability of credit for vehicle financing and a
substantial increase in interest rates could adversely affect our business.

In certain regions, including Europe and North America, financing for new vehicle sales had been available at
relatively low interest rates for several years through the beginning of 2022 due to, among other things, expansive
government monetary policies. In response to the global inflationary surge that began in the first half of 2022, central banks
have aggressively increased interest rates. In 2023, those higher central banks rates were reflected in interest rates across
credit markets, including consumer credit. More expensive vehicle financing may make our vehicles less affordable to retail
consumers or steer consumers to less expensive vehicles that would be less profitable for us, adversely affecting our financial
condition and results of operations. Additionally, if consumer interest rates continue to increase substantially or if financial
service providers tighten lending standards or restrict their lending to certain classes of credit, consumers may not desire or be
able to obtain financing to purchase or lease our vehicles. Although inflation may be abating and certain central banks appear
to have adopted a softer monetary stance, elevated consumer credit rates may remain in place in the medium-term. As a
result, a continued substantial increase in consumer interest rates or tightening of lending standards could have a material
adverse effect on our business, financial condition and results of operations.

We are subject to risks related to natural and industrial disasters, terrorist attacks, pandemics, including COVID-19, and
climatic or other catastrophic events.

Our production facilities and storage facilities for finished vehicles, as well as the production and storage facilities of
our key suppliers, are subject to risks related to natural disasters, climatic events, which have become increasingly severe and
frequent due to climate change, and environmental disasters and other events beyond our control, such as power loss and
uncertainties arising out of armed conflicts or terrorist attacks. We are also subject to risks related to the impact of pandemics,
including COVID-19, such as government-imposed quarantines, travel restrictions, “stay-at-home” orders and similar
mandates for many individuals to substantially restrict daily activities and for businesses to curtail or cease normal
operations. Any catastrophic loss, significant damage or significant government restriction applicable to any of our facilities
would likely disrupt our operations, delay production, and adversely affect our product development schedules, shipments
and revenue.

In the last decade, seismic events affecting industrialized countries have demonstrated the risk of potential property
damage and business interruption that we are exposed to as a result of our global manufacturing footprint. We are also
exposed to industrial flood risk, with a number of our production sites identified by our industrial flood risk assessment as
potentially exposed to flood risk. Conversely, our production may be negatively impacted by a lack of water supply in water-
stressed areas. The occurrence of a major incident at a single manufacturing site could compromise the production and sale of
several hundred thousand vehicles. In addition, any such catastrophic loss or significant damage could result in significant
expense to repair or replace the facility and could significantly curtail our research and development efforts in the affected
area, which could have a material adverse consequence on our business, financial condition and results of operations. Our key
suppliers are similarly exposed to a potential catastrophic loss or significant damage to their facilities, and any such loss or
significant damage to a key supplier’s manufacturing facilities could disrupt our operations, delay production, and adversely
affect our product development schedules, shipments and revenue.

Measures taken to protect against climate change, and limit the impact of catastrophic climate events, such as
implementing an energy management plan, which sets out steps to reuse lost heat from industrial processes, making plants
more compact and reducing logistics-related CO, emissions, as well as using renewable energy, may also lead to increased
capital expenditures.

The extent to which any future pandemic may impact our results is inherently uncertain and unpredictable, but will
be significantly influenced by the scale, duration, severity and geographic reach of the pandemic, the length and severity of
any restrictions on business and individuals, the impact of any related temporary or permanent behavioral change, including
with respect to remote work, and the impact of any governmental actions taken to mitigate the pandemic’s impact.

We are subject to risks associated with exchange rate fluctuations, interest rate changes and credit risk.
We operate in numerous markets worldwide and are exposed to risks stemming from fluctuations in currency and
interest rates. The exposure to currency risk is mainly linked to differences in the geographic distribution of our

manufacturing and commercial activities, resulting in cash flows from sales being denominated in currencies different from
those of purchases or production activities.
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Additionally, a significant portion of our operating cash flow is generated in U.S. Dollars and, although a portion of
our debt is denominated in U.S. Dollars, the majority of our indebtedness is denominated in Euro.

We use various forms of financing to cover funding requirements for our activities. Moreover, liquidity for industrial
activities is principally invested in variable and fixed rate or short-term financial instruments. Our financial services
businesses normally operate a matching policy to offset the impact of differences in rates of interest on the financed portfolio
and related liabilities. Nevertheless, changes in interest rates can affect our net revenues, finance costs and margins.

In addition, although we manage risks associated with fluctuations in currency and interest rates through financial
hedging instruments, fluctuations in currency or interest rates could have a material adverse effect on our business, financial
condition and results of operations.

Our financial services activities are also subject to the risk of insolvency of dealers and retail consumers and this risk
is expected to increase with the establishment of our U.S. captive financial service company. Despite our efforts to mitigate
such risks through the credit approval policies applied to dealers and retail consumers, we may not be able to successfully
mitigate such risks.

Risks Related to the Legal and Regulatory Environment in which We Operate

Current and more stringent future or incremental laws, regulations and governmental policies, including those regarding
increased fuel efficiency requirements and reduced greenhouse gas and tailpipe emissions, have a significant effect on
how we do business and may increase our cost of compliance, result in additional liabilities and negatively affect our
operations and results.

As we seek to comply with government regulations, particularly those related to vehicle safety, fuel efficiency, and
greenhouse gas and tailpipe emissions standards, we must devote significant financial and management resources, as well as
vehicle engineering and design attention, to these legal requirements. For example, we intend to make significant
investments, including through joint ventures, to secure the supply of batteries that are a critical requirement to support our
electrification strategy and fuel efficiency and greenhouse gas compliance plans. In addition, government regulations are not
harmonized across jurisdictions and the regulations and their interpretations are subject to change on short notice.

Regulatory requirements in relation to greenhouse gas emissions from vehicles, such as by the CARB in the U.S.,
are increasingly stringent. For example, in March 2022, the EPA reinstated California’s authority under the Clean Air Actto
enforce its own, more stringent, GHG emission standards for passenger vehicles and light duty trucks (the “California
Waiver”). California emission standards covered by the California Waiver may be adopted by other states and to date 17
other states (the “California Waiver States”) have adopted California’s GHG emissions standards under the California
Waiver.

Prior to the EPA’s withdrawal of the California Waiver, automotive OEMs were deemed to be compliant with
California’s GHG emissions standards if they were compliant with the EPA’s GHG standards. This “deemed to comply”
mechanism was removed from the California regulation prior to the reinstatement of the California Waiver. As interpreted by
CARB, the EPA’s reinstatement of the California Waiver together with the removal of the “deemed to comply”” mechanism
means that automotive OEMs are retroactively subject to the separate California GHG standards beginning with the model
year 2021 fleet. OEMs may achieve compliance with the California GHG emission standards in several ways, including
through the sale of emission-compliant vehicles within their fleet for a given model year, through the carryforward or
carryback of excess credits generated by a compliant fleet in past or future years, by the purchase of California-specific
regulatory credits from third parties or by a combination of the foregoing.

We did not meet the California GHG targets for model year2021 or 2022, and do not expect to meet the California
GHG targets for model year 2023, as in planning these model years prior to reinstatement of the California Waiver we
assumed the ability to utilize existing credits based on regulations in force at the time. We intend to be compliant with the
California GHG program, and for those years and any other model year with deficits, we intend to seek to cover such deficits

with excess credits generated through our compliance in model years within the applicable five-year carryback period.
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We are executing on several important steps to support our carryback strategy, including the allocation of significant
capital to the development of electrified platforms for North American vehicles and the planned electrification of the Ram
portfolio as well as agreements to secure battery production and related raw materials. Additionally, we expect to launch
twelve BEVs in the U.S. by the end of 2025. For more information regarding our recent electrification activities, refer to
"STELLANTIS OVERVIEW- Overview of Our Business - Research and Development”. The success of our carryback strategy
depends on future levels and mix of production and sales, as well as general market demand for BEVs, all of which are
inherently speculative. Moreover, the financial impact of our efforts to change the mix of vehicles we sell in California and
the California Waiver States as we seek to comply are unclear but may be significant, and may have a material adverse
impact on our financial position and results of operations in future years.

We understand that certain other automobile OEMs are subject to less stringent California GHG emissions standards
pursuant to settlement agreements entered into with CARB. We are currently evaluating the enforceability of the California
GHG emissions standards as applied by CARB, particularly in light of their retroactive application following the EPA’s
reinstatement of the California Waiver, as well as the disparate treatment of other automotive OEMs which are not subject to
the same standards. If we were to challenge the retroactive application of the California GHG emissions standards, the direct
and indirect costs of such challenge may be significant and there can be no assurance that it would be successful.

An increasing number of cities globally have also introduced restricted traffic zones, which do not permit entry to
vehicles unless they meet strict emissions standards. As a result, consumer demand may shift towards vehicles that are able to
meet these standards, which in turn could lead to higher research and development costs and production costs for us. A failure
to comply with applicable emissions standards may lead to significant fines, vehicle recalls, the suspension of sales and third-
party claims and may adversely affect our reputation. We are particularly exposed to the risk of such penalties in markets
where regulations on fuel consumption are very stringent, particularly in Europe. In addition, the harmful effects of
atmospheric pollutants, including greenhouse gases, on ecosystems and human health have become an area of major public
concern and media attention. As a result, we may suffer significant adverse reputational consequences, in addition to
penalties, in the event of non-compliance with applicable regulations.

The number and scope of regulatory requirements, along with the costs associated with compliance, are expected to
increase significantly in the future, particularly with respect to vehicle emissions. These costs could be difficult to pass
through to consumers, particularly if consumers are not prepared to pay more for lower-emission vehicles. For a further
discussion of the regulations applicable to us, see the section “STELLANTIS OVERVIEW —Environmental and Other
Regulatory Matters” in this report. For example, EU regulations governing passenger car and LCV fleet average CO,
emissions have recently become significantly more stringent, imposing material penalties if targets are exceeded. The
increased cost of producing lower-emitting vehicles may lead to lower margins and/or lower volumes of vehicles sold. Given
the significant portion of our sales in Europe, our vehicles are particularly exposed to such regulatory changes, as well as
other European regulatory developments (including surcharges), which may have a serious impact on the number of cars we
sell in this region and therefore on our profitability.

Greenhouse gas emissions standards also apply to our production facilities in several jurisdictions in which we
operate, which may require investments to upgrade facilities and increase operating costs. In addition, a failure to decrease
the energy consumption of plants may lead to penalties, each of which may adversely affect our profitability. The European
Union’s Green Deal could also result in changes to laws and regulations, including requiring, or incentivizing, financial
institutions to reduce lending to industries responsible for significant greenhouse gas emissions, which could result in an
increase in the cost of our European financings.

Our production facilities are also subject to a broad range of additional requirements governing environmental,
health and safety matters, including those relating to registration, use, storage and disposal of hazardous materials and
discharges to water and air (including emissions of sulfur oxide, nitrogen oxide, volatile organic compounds and other
pollutants). A failure to comply with such requirements, or additional requirements imposed in the future, may result in
substantial penalties, claims and liabilities which could have a material adverse effect on our business, financial condition and
results of operations. We may also incur substantial cleanup costs and third-party claims as a result of environmental impacts
that may be associated with our current or former properties or operations.

Furthermore, some of our competitors may be capable of responding more swiftly to increased regulatory
requirements, or may bear lower compliance costs, thereby strengthening their competitive position compared to ours. See
“The automotive industry is highly competitive and cyclical, and we may suffer from those factors more than some of our
competitors”.
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Most of our suppliers face similar environmental requirements and constraints. A failure by our suppliers to meet
applicable environmental laws or regulations may lead to a disruption of our supply chain or an increase in the cost of raw
materials, parts, components and systems used in production and could have a material adverse effect on our business,
financial condition and results of operations.

We remain subject to ongoing diesel emissions investigations by several governmental agencies and to a number of related
private lawsuits, which may lead to further claims, lawsuits and enforcement actions, and result in additional penalties,
settlements or damage awards and may also adversely affect our reputation with consumers.

We are subject to a number of European governmental inquiries relating to diesel emissions, as well as related
private lawsuits in the U.S. and, with increasing frequency, in Europe. For more information regarding these governmental
inquiries and private lawsuits, refer to “Legal Proceedings - Emissions Matters.” The results of these unresolved
governmental inquiries and private lawsuits cannot be predicted at this time and these inquiries and litigation may lead to
further enforcement actions, penalties or damage awards, any of which may have a material adverse effect on our business,
financial condition and results of operations. It is also possible that these matters and their ultimate resolution may adversely
affect our reputation with consumers, which may negatively impact demand for our vehicles and consequently could have a
material adverse effect on our business, financial condition and results of operations.

Our business operations and reputation may be impacted by various types of claims, lawsuits, and other contingencies.

We are involved in various disputes, claims, lawsuits, investigations and other legal proceedings relating to several
matters, including product liability, warranty, vehicle safety, emissions and fuel economy, product performance, asbestos,
personal injury, dealers, suppliers and other contractual relationships, alleged violations of law, environment, securities,
labor, antitrust, intellectual property, tax and other matters. We estimate such potential claims and contingent liabilities and,
where appropriate, record provisions to address these contingent liabilities. The ultimate outcome of the legal proceedings
pending against us is uncertain, and such proceedings could have a material adverse effect on our financial condition or
results of operations. Furthermore, additional facts may come to light or we could, in the future, be subject to judgments or
enter into settlements of lawsuits and claims that could have a material adverse effect on our business, financial condition and
results of operations. While we maintain insurance coverage with respect to certain claims, not all claims or potential losses
can be covered by insurance, and even if claims could be covered by insurance, we may not be able to obtain such insurance
on acceptable terms in the future, if at all, and any such insurance may not provide adequate coverage against any such
claims. Further, publicity regarding such investigations and lawsuits, whether or not they have merit, may adversely affect
our reputation and the perception of our vehicles with retail customers, which may adversely affect demand for our vehicles,
and have a material adverse effect on our business, financial condition and results of operations.

For example, in November 2019, GM filed a lawsuit against FCA US, FCA N.V., now Stellantis N.V., and certain
individuals, claiming violations of the RICO Act, unfair competition and civil conspiracy in connection with allegations that
FCA US made payments to UAW officials that corrupted the bargaining process with the UAW and as a result FCA US
enjoyed unfair labor costs and operational advantages that caused harm to GM. GM also claimed that FCA US had made
concessions to the UAW in collective bargaining that the UAW was then able to extract from GM through pattern bargaining
which increased costs to GM and that this was done by FCA US in an effort to force a merger between GM and FCA N.V.
For more information regarding the GM litigation, please refer to “Legal Proceedings” elsewhere in this re